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Shee: 


"2000 guineas tells the world g — 


About this splendid brand!" 
The client looked as pleased as Punch 
And shook the agent’s hand. 


The agent, struck by this, exclaimed, 
"I think I understand! 


1 os 

ie 4 rl Fx 4 : 

a2 j : Fk a 

7 “ok 

| “ay 


Your product shown as you would wish 
the: Is destined to be seen 

HW In Wiltshire, Wick and Woburn Square 
i —And places in between. 

: By every age, and either sex 

{ In a CERTAIN MAGAZINE!" # 
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JOHN L. VERRINDER. ADVERTISEMENT MANAGER, 10, BOUVERIE STREET, E.C4. FLE S16] 
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MEDICAL MAILINGS 
Survey shows 
six shots 


Sm,—I have carried out a 
detailed survey over the last four 
years a ® mailings sent to the 
doctor eneral practice, dis- 
eonatinn ‘bil , circulars, etc. The 
figures I quote refer -_ to mail- 
ings by pharmaceutical houses. 

The average GP during 
the year November 8, 1954, to 
November 5, 1955, received a 
total of 1,024 mailings, i... 
between three and four per postal 
day. He was mailed to on the 
average by 18 firms per week. 
The total number of pieces of 
literature he received for this 
year was 1,892, which averages 
out at six per postal day. 

The following figures may be 
of interest. Taking October 1955 
as a typical and up-to-date 
example, the total number of 
mailing pieces received was 170 
(approximately seven per postal 
day.) A breakdown of this figure 
reveals that the doctor was 

ed to read or use 47 
folders, 34 sample request cards, 
28 leaflets, 16 letters, 14 booklets, 
13 post cards, 11 blotters, three 
magazines, one calendar, one 
abstract, one bookmark, and one 
unasked-for sample. 

N. B. Clayton. 
Elgin Crescent, W.11. 


Doctor’s view— 
15 a week 


Sm,—As a medical practitioner 
with an interest in medical adver- 
tising your recent correspondence 
has been brought to my notice, 
and I thought you might be 
interested in the views of some- 
one on the receiving end. 

I am a General Practitioner 
under the NHS and have a part- 
time specialist hospital appoint- 
ment. In my experience the 
number of unsolicited mailings 


Walkers 


(showcards) limited 


a ‘MANCHESTER | 


To The Editor .. 


received from all sources aver- 
ages about 15 a week over the 
whole year, of which about 12 
come from drug houses. This 
does not agree with views 
expressed by some of your other 
correspondents. 

By and large, rather more than 
50 per cent of the advertising 
mail is of interest either from 
a medical or general point of 
view. In closing this letter I 
would ask all drug firms to 
quote the ruling price of the 
preparation they are advertising. 

V. Hay-BovTon. 
Wrotham, 
Kent. 


Figures are 
misleading 


Sir, — If GPs received seven 
mailings a day, five days a week, 
for 40 weeks, this is 1,400 a year. 

A. G. Nicholls and G. L. 
Davies (November 11) agree that 
there are about 40 firms regu- 
larly mailing to GPs. Mr. 
Nicholls suggests that maybe 
another 120 firms mail intermit- 
tently. 

If " Gaien 120 firms each send 
four shots a year to doctors, that 
is a total of 480 pieces, leaving 
920 pieces a year for the 40 firms; 
i.e. each of the 40 firms regularly 
mailing to doctors sends on an 
average 23 pieces (one a fortnight 
throughout the year) to every 
GP. 


Of course they don't! But 
figures are dangerous and decep- 
tive and can be made to prove 
that black is white. 

We have some good friends in 
the medical profession who save 
and pass on to us at least the 
covers or a part of every mailing 
they receive. It is a fact, and not 
a deduction or “all the evidence 
goes to show,” that the ordinary 
doctor receives an average of two 
mailing pieces a day, apart from 
his normal correspondence. 

T. W. M. BaRTHOLOMEW, 
Chairman. 
Direct Mail Group. 


‘Outstanding’ 
type face 


Sm,—Mistral is obviously such 
an outstanding design of script 
letter that it is amazing that our 
typographers have been so slow 
to take advantage of its origin- 
ality and style .. . or is it the fault 
of our typesetting houses, in 
lacking the vision to grasp the 


smeared of such new designs 


and in failing to import them at 
once ? 

I felt that | had been an early 
user of Mistral, as my first speci- 
fication for its use was given to 
the Typographical Centre in July, 
when I used it for the styling of 
a new range of confectionery for 
Overton’s Chocolates Ltd. called 
“Valerie Ann” (the signature 
itself being an adaptation of 
Mistral) and also for their new 
stationery and promotion matter. 

Since then Grantham’s of 
Reading have used Mistral for the 
Southern Electricity Board, and a 
page advertisement for Garrard 
Record Playing Equipment in the 
BBC Symphony Concert Pro- 
grammes. 

I have recently prepared a 
range of layouts using Choc, 
anotheft new type from Alfred 
Bastien of the Typographical 
Centre. From the advance sheets 
of this type, again from the same 
typefounders — Fonderie Olive, 
Marseilles—it appears that its 
characterful vigour should make 
its application to advertising an 
excellent addition to the typo- 
grapher’s repertoire. 

R. Fran SuTTON, 
Art Director. 
Grantham’s of Reading. 


First to use 
Mistral here 


Sm,—yYour interesting refer- 
ence to the use of Mistral 
(November 4, page 59) prompts 
me to tell readers that in the next 
issue of the journal of the Berks 
& Bucks Publicity Association, 
which has already gone to press, 


THIS WEEK 


A housewife’s views on advertise- 
ments—page 16. 


NEXT WEEK 
Greater London market survey. 


but which will be withheld from 
publication until next month, it is 
stated : 

“Readers may be interested 
to note the display headings to 
articles. This is an entirely 
new type face, designed by 
Roger Excoffon, which we be- 
lieve is now used for the first 
time in any British publication, 
thanks to the co-operation of 
A. H. Grantham & Co., 
Limited.” 

We should therefore like to 
place on record our decision to 
use this type face as long ago 
as July this year. At the same 
time we reananenes the initia- 
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tive of G. S. Royds Ltd. in being 
first past the post. 
D. CourTNEY EMBLEY, 
Vice-president and 
hon. editor. 
Berks & Bucks Publicity 
Association. 

(Mistral was used in an adver- 
tisement for G. S. Royds Ltd. in 
ADVERTISER'S WEEKLY'S “Port- 
folio of British Creative Adver- 
tising” (October 14).—Eprror.) 


Ambassadors 
of industry 


Sirn,—Norman Mawle’s remin- 
iscenses (November 11) with 
regard to King George V and the 
typewriters at the British Indus- 
tries’ Fair, 1926 recalls one of 
those outbursts of a truly regal 
temper with which Sir Harold 
Nicolson has made us familiar in 
his biography of the King. 

In this connection few people 
realise how much has been done 
for British business by members 
of the Royal Family. The Duke 
of Windsor, when he was Prince 
of Wales, made a great impres- 
sion in South America by 
addressing his audience in 
Spanish, at least initially. Stanley 
Baldwin, later Earl Baldwin, sent 
the Prince an immediate tele- 
gram of congratulation on behalf 
of British industry. 

The Duke of Edinburgh pays 
constant attention to the study of 
industry and its possibilities. Not 
long ago a selection of remarks 
from speeches by the Duke of 
Edinburgh was printed and could 
have read like the advice of a 
great business executive. 

L. G. Pine, 
Managing Editor. 
Burke’s Peerage Ltd., 
180 Fleet St., E.C.4. 


Following Britain 
A new Trade Marks Act now 
in force in Australia brings legis- 
lation into line with the British 
Trade Marks Act of 1938. 


—_ 
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Difficult to see—in a picture this size—but 
the little figure is a Caliph on a flying tyre. 
His continuous movement from side to side 
draws attention to the story —‘‘It’s no fable! 
You get HIGHER MILEAGE with AVON H.M.” 
And the whole structure of this ‘“‘Animotor’”’ 
Display fits neatly into the tyre centre. 

We thought this was pretty ingenious. 
Rather hot, in fact! But, at Leon Goodman's, 
we don’t rest on opinion. We like to find out. 
So we wrote to the client and elicited this 
solicited testimonial from Avon's Publicity 
Manager, Mr. Philip Hutchings. 


P.S. Just to remind you, an “ Animotor” 


Display works on a single cell battery. No con- 
nections. No interference. Infinitesimal running 


cost. 


ADVERTISER'S WEEKLY 


Solicited 
estimonial 


in the interest of 


finding out the FACTS 


He writes :—‘*.. . our sales Force was really 
enthusiastic to have the support of moving 
point-of-sale aids. Our “ flying Caliph” has 
made a real impact wherever he has been 
instailed. Within minutes of putting in a 
display at a Bristol distributor's, a motorist 
about to buy tyres — having seen the display 
decided in favour of AVON. I look forward to 
getting along, effective life from these units’’. 

Real impact... within minutes! Yes, this 
Display is selling... hard. like all Leon 
Goodman Displays. We can help you, too, if 
you'll ring Euston 5351. 


LEON GOODMAN DISPLAYS LTD 


119-125 WHITFIELD STREET, LONDON W1 
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All 


in the 


>) oe) 


foretront 
: of the 


fashion market 


Sell fashion whe: n has a ready market. 
Sell it throug! ’ ND BEAUTY 
‘ supported by iformation from 
: the fashion contr world 
Few magazir so accurate and up 
; to-date a service for readers, nor so 
brilliant an array « tributors on dress and beaut, 
Designers. illustrat authors, feature writers 
' only the very bh MAN AND BEAUTY. % 
‘ ‘ek 
j .\ 
a In WOMAN A) \! ry your goods are well - 
‘ displayed against vy background. Your } 
market is well prepared for a suecessful season 


WOMAN and BEAUTY 


Britain's leading Fashion and Beauty magazine 


This drawing is 

by Demachy, one of 
a brilliant team 

2- MONTHLY - PAGE RATE £150 


whose work appears ir 


WOMAN AND BEATT) 


A. W. Burnett. Advertisement Director, The Amalgamated Press Ltd.. The Fleet way House, London, E.cC4 Central 8080 
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The Journal of British Advertising & Marketing 
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LORD LUKE 


NOMINATED 


1956 CONFERENCE TO HAVE 


Lord Luke, chairman of Bovril 
Ltd., has been nominated to 
succeed Norman Moore as 


president of the Advertising 


Association. 

The election will take place next 
Tuesday, when the annual 
meeting of the Association is 
followed by the annual dinner 
in the evening at Grosvenor 
House. 

Aged 50, Lord Luke is chairman 
or director of a number of 
companies other than Bovril. 

He is president of the Incorpor- 
ated Sales Managers’ Associa- 
tion; chairman of the Moor- 


BBC research figures 
Contractors link 
with IPA, ISBA 


The four television  pro- 
gramme contractors have joined 
the Institute of Practitioners in 
Advertising and the Incorporated 
Society of British Advertisers in 
subscribing to the BBC's research 
service. 

A joint committee on TV 
audience measurement has been 
set up by the three parties. 

They are reported to be paying 
the BBC £10,500 a year. 

The agreement, under which 
information about the audiences 
to TV programmes in the London 
area will be provided on an 
“aided recall” basis, will remain 
in force for one year. 

The chairman of the committee, 
which will be known as the steer- 
ing committee, is Major G. 
Harrison, chairman of the 
London Press Exchange Ltd. 
Other members are: 

ISBA/IPA: H. F. Chilton 
(Horlicks Ltd), G. F. Todd 
(Imperial Tobacco Co.), R. A. 
Bevan (S. H. Benson Ltd.), and 
J. Haydock (Masius & Fergusson 
Ltd.); Contractors: Richard L. 
Mever (Associated TeleVision 
Ltd.). C. W. V. Truefitt (Asso- 
ciated - Rediffusion Ltd), A. 
Anson (Granada TV Network 
Ltd), and Howard Thomas 
(Associated British Cinemas 
(Television) Ltd.). 


@ Continued on page 6 


field, Westminster and Central 
Eye Hospital; and chairman of 
the National Playing Fields 
Association. 

The next conference of the Ad- 
vertising Association is to have 
a “new look.” 

It will start at Brighton on the 
Wednesday evening, instead of 
Thursday as im recent years, 
and end on Saturday instead 
of Sunday. 

The dates are May 9-12. Precise 
details of the shape of the Con- 


AS AA 


PRESIDENT : 

eA) \ : 

NEW LOOK 
ference have yet to be worked 
out, but it is understood that 
specialised sessions may be re- 
vived. Some of these might 
run concurrently. 

Consideration is also being given 
to a suggestion that the clubs 
should have a session within 
the framework of the Confer- 
ence. 

Conference chairman, and re- 
sponsible for the organisation, 
is Brian F. MacC abe. 

See Comment page 14. 


November 26 is 


‘ ra 2 

Sun’s’ first rays 
Initial rough of the name-! k of 
James Eiibeck’s Sun 1 new 
evening paper due to be !a 
mext year. Two new 
Eilbeck Newspapers Il 
initial share capital of £25 and 
Newspapers Lid. (L100) are 
formed to launch the paper 
Eilbeck has stated that the fv 
of the “Sun” is scheduled to a 
on March 19. 


forecast as 


‘Daily Dispatch’s’ last day 


As forecast last week, Kemsley Newspapers Ltd.'s Daily Dispatch 


is to cease publication. 


Eric W. Cheadle, 


Kemsiey's director of 


development, said on Wednesday that no date had been decided. 
But it understood that the last edition of the paper is likely to be 
that of Saturday of next week, November 26, allowing the Daily 


Mirror to start operations from Manchester on Monda, 


The production staffs of the 
Daily Dispatch and the Sunday 
Chronicle are being switched at 
Withy Grove to the production of 
the Daily Mirror and the Sunday 
Pictorial. 

The Daily Dispatch has a cir- 
culation of 463,675 and was 
founded in 1900. 

Mr. Cheadle reported that 
Sunday's merger of the Empire 
News and Sunday Chronicle—ex- 
clusively forecast in ADVER- 
TISER'S WEEKLY on November 4 


November 28. 
had been carried through “very 
smoothly.” Supplies of the com 
bined paper were received in 
good time and given a good re- 
ception by the public Print 
order was about three million. 
“Under merger conditions,” he 
said, “readers of the combined 
paper in Wales and the West 
Country will receive a better and 
later paper; the Empire News is 
printed in Cardiff, whereas the 
Sunday Chronicle was printed in 
Manchester and had to be trans- 


ported to these areas on 
early trains.” 

Advertisement rates for 
combined paper will remain 
those previously applying | 
Empire News “for the 
being.” 

Jack Everett and Arthur 
Birch, formerly advertisement 
managers of separate papers. wil! 
act as joint advertisement 
managers. 

First blows in a battle for cir 
culations between nationa! papers 
in the area which is covered by 
the dying Daily Dispatch have 
been struck in the form of 
space advertisements in that 
newspaper for the Daily Mail! 
Daily Express and Manchester 
Guardian. 


large 


Golleugs Mave moved 


NOTE NEW ADDRESS 


12 Upper Grosvenor Street 
London WI 


Grosvenor 840i 
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‘Mirror’ group now second among owners of 


ao s ° 
provincial mornings 
PEP SURVEY OF PRESS OWNERSHIP 

Coinciding with the final stages of the Kemsley-Mirror deal 
and the ensuing repercussions on other Kemsley papers 


comes Political and Economic Planning’s broadsheet, “Owner- 
ship of the Press,” a survey of the pattern of newspaper 


ownership and control. 
In its section on provincia! 


morning papers—“the cla 
newspapers which suffered most 
during the inter-war period’ —-the 
broadsheet recalls the rep 


of the Royal Commission on the 
press, issued in 1949 

Between 1921 and 1949 
number of provincial mor 
fell from 41 to 25, and the ¢ 
mission “found that any further 


decrease must be regarded 
serious loss.” 

The merger in 1953 
Nottingham Journal wit 
Nottingham Guardiar t 
Guardian-Journal PEP described 
as “a further setback.” it 


duced the total to 24 p ‘ 
mornings—17 in England 
Wales, and six in Scotland 

The PEP has included 
broadsheet a i 
nouncement of the kK 


stop-pre 


Mirror transaction ove S 
tish Daily Record and |} g 
News Lid The deal 


gives the Mirror Group | 
cent of provincial mourning 
2.5 per cent of provin 

ings, and 1.8 of all dailies 

At one swoop, therefore, the 
Mirror Group has taken second 
place—in sales—for province! 
morning papers in the country 
headed by only a depleted Kems- 
ley figure. 

From a table in the bro 
(cols. 3-4) and the figi 
for the affected papers, K 
Newspapers Ltd. sales can b 
shown as reduced from a 48.4 pe 
cent holding in the sales of pro 
vincial mornings to 34.6 per cent 
—including the Daily Dispatch 

Westminster Press per 
cent) and George Outram (94 
per cent) are third and four 

Three publishing houses, Asso 


isheet 
SCC 


‘9s 


ciated Newspapers, Beaver! k 
Newspapers and Daily Mi 
Newspapers, each account {i 


one-sixth of the total sales of 
morning and evening newspapers 
published in this country 

Of the 22 general newspapers 
published in London only six are 
wholly independent of other 
general London papers. The 24 
provincial morning newspapers 
are controlled by 16 proprietors 
The 75 provincial evening papers 
are controlled by 38 separate 
proprietors. 

Of the $3 towns in Britain with 
populations over 100,000 (outside 
greater London), 12 publish no 
daily paper at all and in 35 there 
is a “local monopoly.” Only six 
of these large towns enjoy compe 
tition between local daily news- 
papers under separate contro! 

The final 


section of the broad- 


sheet analyses the problems and 


prospects a newspaper pro- 
prietor. 
Ihe proprietor,” it says, 


whether an individual or a joint- 
company, must have ulti- 
control, and is likely to 
iectermine the broad policy. 
In so far as a newspaper is a 
surely commercial concern, there 
hardly be any objection to 
prietorial’ dictation 
‘No one has ever objected to 
ihe proprietor deciding the 
advertisement rates, or negotiat- 
ing wages. 
That is not to say that the 
of the newspaper propric 
is, or should be, unlimited 
of the changes that has been 
ng on for half a century is that 


SLOCK 


wspapers have gradually be- 
© more concerned’ with 
tertainment and  less_ with 


tics. 
“At the same time the tendency 
larger circulations and more 
es has increased the capitalisa- 
n of newspaper companies 
8, together with heavy taxa- 
1, has made it difficult for one 
in to own a large newspaper 
The 


nap 
spapers 


growth in the 
and the change in 
r character seems bound to 
i to more ‘managerial’ and less 
»prietorial’ control and to 
er instances of financiers 
munating @ néwspaper. 

On the whole, the basic pat- 


size of 


of press ownership has 
ained remarkably stable dur- 
ng recent years. Many of the 


ynderables have changed, 
wever, and the same labels on 
wspapers often mask consider 
at changes in policy and the 
nature of control 
The derationing of newsprint 
i the development of commer- 
i| television may well bring 
ibout further changes in the 
character and strength of indi 
lual newspapers, but there is 
kely to be more than a mar- 


Newspaper Companies 1955 
Per cent. of total circulation of : 
Net. lLaedes Provincial Dailies Ti 
Morn- Even- DAILY 
ing ing Morn- Even- Total 
ing ing 

Associated 18-7 43- — 11-8 8-7 179 
Beaverbrook 25-0 23- _ 29 2:2 17-3 
Daily Mirror* 29-2 — — — _ 16-4 
Kemsley* _— — 48-4 20-2 27-5 9-2 
Daily News Ltd 78 33- —_ _— _ 78 
Odhams Press 10-9 - _- — -— 61 
Daily Telegraph 6°5 a ee _ — 3-7 
Westminster Press -- 9-5 7°5 80 2:7 
Liverpool Daily 

Post and Echo - — 3-2 68 59 20 
Manchester Guard- 

jan and Evening 

News — _ 62 48 $-2 1-7 
George Outram _ — 9-4 3-4 49 1-7 
Provincial —- - — 67 49 1-7 
lliffe -- 18 $6 46 1-6 
Yorks. Conserva- 

tive Newspapers — 47 36 39 1:3 
Portsmouth and 

Sunderland - -- -- 3-1 2:3 0:8 
Harmsworth -- ~- 26 19 2-1 0-7 
Thomson-Leng - — 46 09 19 0-6 

* These figures do NOT include the sale of control of the Daily 
Record and the Glasgow Evening News to the Mirror Group. The 
two papers represent 13-8 per cent. of all provincial morning sales, 
2:5 per cent of provincial evenings, 5-4 per cent provincial dailies, 
and 1-8 per cent of all dailies. They also do NOT take into account 
any closing down of the Daily Dispatch, which represents 18-6 per 
cent of provincial morning sales, 48 per cent of provincial dailies, 
and 1-7 per cent of all dailies. 


ginal effect on the general pattern 
of ownership and control.” 
Other points from the survey: 


MORE NATIONALS 
—‘Unlikely’ 


The establishment of any new 
national morning newspaper at 
the moment appears unlikely. 
The difficulty is not so much the 
high cost of plant and equipment, 
but the losses on production 
which must be borne until circu- 
lation is large enough to attract 
sufficient advertising to bridge the 
gap between expenditure and 
revenue from sales. 

This gap was in many instances 
much less in 1947 than before the 
war, but it has since widened 
again Recent price increases 
will serve to reduce the gap, but 
with more pages the dependence 
on advertising will continue to be 
very great. 

The cost 
paper would 


of a new evening 
in some ways be 


Number and Circulation of General Newspapers 


| 


Circulation 


Number (thousands) 

' 
1937 1947 1955 1937 1947 1955 
National morning a 9 S) 9,903 15,449 16,148 
Provincial morning 28 2$ 24 1600 2.700 2,498 
London evening 3 3 3 1,807 3,502 3,035 
Provincial evening 79 7$ 75 4.434 6,780 7,200 
Sundays 17 16 16 15,700 29,300 32,332 


N.B.—This table does NOT take 


Daily Dispatch. 


into account 
Sunday Chronicle with the Empire News 


the amalgamation of the 
nor the impending death of the 


lower. Editorial costs would be 
less, but distribution costs fre- 
quently more. 

“Despite this,” comments PEP, 
a project was recently 
announced for a new London 
evening paper to be called the 
Sun. . . . It will be interesting to 
note the extent to which the 
ambitious plans for this paper 
meet with success.” 


TWO NEW TYPES 
‘Heavy on newsprint’ 


There has been a marked 
development in two new types of 
national publication. These are 
“week-end” papers and the 
“juniors.” Although these papers 
cannot strictly be described as 
newspapers, they are heavy con- 
sumers of newsprint. 


Reveille, controlled by Daily 
Mirror Newspapers Ltd., has a 
week-end circulation of more 
than three million and a mid- 
week edition with a sale of more 
than 14 million. Woman's Sunday 
Mirror, launched by the same 
company early in 1955, already 
has a circulation in excess of one 
million. Weekend Mail, owned 
by Associated Newspapers Ltd., 
has a sale of 12 million. 

Three “junior” weekly papers 
appeared during 1954 The 
Junior Express Weekly (circula- 
tion over 300,000) and the Junior 
Mirror (circulation over $00,000) 
sell at 3d. The Junior Sketch 
appears as one of the free weekly 
supplements to its parent news- 
paper. 
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ARGUS PRESS 
EXPANDING 


Control of group 
acquired 

Harold Drayton, chairman of 
the Argus Press group and of 
Provincial Papers Ltd., has ac- 
quired from Harold Jeans, 83- 
year-old retired chairman of In- 
dustrial Newspapers Ltd., shares 
which give him the control of 
that group. 

Barrington Hooper remains 
chairman and managing director 
of Industrial Newspapers, whose 
publications are: 

Weeklies: Jron and Coal Trades 
Review, Foundry Trade Journal 
Coal Merchant and Shipper, and 
Fish Trades Gazette. Monthlies: 
Sheet Metal Industries, Motor 
Industry, Tobacco, The Decorator 
The Baker, Metal Finishing Journal, 
and Metal Treatment and Drop 
Forging. 

Annuals: Tobacco Year Book, 
Smoker's Handbook, “Decorator” 
Reference Book, and “Where to 
Buy” Everything for Building 
“Where to Buy’ Everything Elec- 
trical, “Where to Buy” Everything 
Chemical (twice yearly), and ‘“‘Where 
to Buy” Everything Agricultural. 
Biennial: Ryland’s Directory. 


Maclean’s sell 
two journals 


Maclean-Hunter Ltd.'s Cana- 
dian magazines, Mayfair and 
Canadian Bride have been sold 
to Crombie Publishing Co., Ltd., 
of Toronto, Ontario. Maclean- 
Hunter, Ltd. will continue to 
handle British advertising for all 
issues up to and including the 
February 1956 issue. 

The new owner, David Crom- 
bie, will shortly be advising 
British advertisers and advertis- 
ing agencies of his plans for 
Mayfair from March 1956. 


TGA expand to 


second office 


As Technical & General Adver- 
tising Agency Ltd. in less than 
two years have outgrown the 
available space at their offices at 
167 High Holborn, additional 
offices at 13 Grape Street, next 
door but one, have been opened 

These new offices, comprising 
two entire floors above the Studio 
Lisa offices, total nearly 1,500 sq. 
feet, and were opened on Mon- 
day. The top floor houses print 
buying and design under C. A 
Allsop, and the agency account- 
ant, R. H. Gross. On the lower 
floor is the Technical & General 
press service (the TGA PR 
department) under P. D. Bishop, 
and the complete accounts 
department. 


‘Radio Review’ in London 
Radio Review, of Dublin, has 
opened a London circulation and 
editorial office at 69 Fleet Street 
R. V. G. Marks, circulation man- 
ager, and John Hytch, London 
editor, are now based there 


Tying up with the theme of the Lord Mayor's Show, » was 
the British Carpets Promotion Council's float featur 


of the famous Syon House carpet 
a Home 


332 exhibits at 
advertising art 
exhibition 


A final selection of 332 has 
been made from the 3,000 entries 
submitted for the Art in British 
Advertising Exhibition, which 
opens on Tuesday at the RBA 
Galleries, Suffolk Street, W.1. 

Supported by The Times, and 
organised by the Advertising 
Creative Circle, the exhibition 
will include entries from 35 


Christmas publishing 


The Newspaper Society has 
recommended its members in 
England and Wales not to 
publish provincial morning and 
evening newspapers on Monday, 
December 26, and provincial 
morning newspapers on Tuesday, 
December 27. It recommends 
that provincial evening news- 
papers in England and Wales 
should be published on Tuesday, 
December 27. 


agencies. London Transport wil! 
provide the greatest number of 
exhibits—30—followed by Shell- 
Mex with 28, and J. Lyons & Co 
with 24. 

Final selection was made by a 
committee, consisting of Lord 
Methuen, Professor Robin Dar- 
win, James Fitton, W. J. War- 
boys, chairman of the Council! of 
Industrial Design, and Stephen 
Bone, art critic of the Manchester 
Guardian. Entries were judged 
purely on the basis that they 
were good art; no attention was 
paid to commercial efficiency 

The largest single agency figure 
is Colman Prentis and Varley 
Ltd.. with 46 exhibits, followed 
by Clifford Martin Ltd., with 30 


Hire purchase ads 
Mr. Peter Thorneycroft, Presi 
dent of the Board of Trade. told 
the House of Commons that he 
had not “closed his mind” against 
action to deal with misleading 
hire-purchase advertisements 


Wool,” 

roric scene 

and also a mode Carpets Make 
display 


Screen ad code 
to be revised 


A revised version of the 
Code of Standards of Screen 
Advertising Practice will be 
issued by the Screen Adver- 
tising Association early next 
month. The Code was origin- 
ally drawn up in 1948, 

The revised Code is being 
issued, says the Association, 
with the support and co-opera- 
tion of the Advertising Asso- 
ciation, the Incorporated 
Society of British Advertisers. 
the Institute of Practitioners in 
Advertising. the Association 
of Specialised Film Pro- 
ducers, and the Cinemato- 
graph Fxhibitors’ Association 
of Great Britain and treland 
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Two new papers 
for office 
equipment 


Two new papers on office 
equipment are to be launched 
early in the New Year by Busi 
ness Publications Ltd. Both wil! 
be controlled-circulation month 
lies 

The first—Office Equipmenr 
News—will be sent to important 
buyers of office equipment both 
at home and abroad. Circulation 
of more than 30.000 is guaran 
teed from the start All adver 
tisements and editorial items will 
be keyed and a quick reader ser- 
vice provided for all enquiries 


The second paper Office 
Equipment Trader—will be a 
trade paper for a thriving Br tish 
industry. It will be sent to 


thousands of dealers, wholesalers 
importers and makers 

Thus these two new papers 
will cover the whole of the office 
equipment field—from those who 
make and sell to those who 
specify and buy. 


New Swedish 


‘home’ journal 


Early mext year Ahien & 
Akerlund, the Swedish magazine 
house, will launch a new n thly 
journal devoted exclusiy te 
the “home” field. The first issuc 
which will be published = in 
February, will contain 64 pages, 
and will contain illustrations in 
black-and-white and colour. All 
space for the first issue has 
already been sold 

London 
Frank I 


representatives are 
Crane 


To coincide with the publication of their review, 
Dunlop display i 


House 


Dunlop Research,” this 


now being staged in the reception room at St. James's 
London 


Galitzine link with Canadian firm 


Galitzine and Partners have 
formed an association with the 
Canadian public relations firm of 
Tisdali, Clark and Co of 
Toronto Before the formation 
of his own firm in 1952, Charles 
W. Tisdall was formerly with the 
J. Arthur Rank Organisation 

Joseph Clark was formerly 
assistant PR director of Massey- 
Harris Co., Ltd., in Canada 

Galitzine and Partners already 
have links with the USA, East 
Africa, Rhodesia, the Union of 


South Africa, France, Scandi- 
navia, Australia and the Far East 


Aircraft publicity 

The Minister of Supply, Mr 
Reginald Maudling, told the 
Commons that the cost of news 
paper promotional advertising by 
the aircraft industry was not 
allowed in the price of aircraft 
bought by the Ministry. Reason- 
able expenditure in trade jour- 
nals alone was allowed 
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Journal’s survey of results 
of commercial TV 


The “Hardware Trade Journal” has conducted a survey among 
750 hardware retailers in the London [TA area. The results, says the 
journal, show that retailers so far regard the position as disappointing. 


When asked if they could 
trace any sales directly to co 
mercial TV advertising, 69 
cent of the retailers said t 
could not. Some 83 per cent s 
that sales of products adv j 
on TV had not risen abov 
normal! seasona! leve! 

But when asked if tt 
presented any displays tying 
with commercial IV spots 
cent admitted that they had 

The retailers were also ask 
they thought TV advertis 
and would continue to be 
while. Here there was “a 
division of opinion.” It wa 


A-R ‘reviewing 
transmissions, 
time-sectors’ 


Associated - Rediffusion Lid 
in a letter this week to advertisers 
and agents, has announced th! 
it is reviewing its “transmissicous 
time-sectors and their relative 


values.” 
The letter, signed by J 
Clark, advertisement ma: 


says that A-R “have taken 
critically from both sides 
screen through audience and 
vertisers.” 

“As soon as possible.” s 
Mr Clark, “I will be sending 
full details of our finding 
re-assessments, which we 
aim to introduce early 
year.” 

Agents are now wonderin 
what the letter presages. A 
change in the system of adve 
tisement rates, re-grouping 
time spots, and changes in 
hours of transmissions have a 
been forecast, but no spokes 
man of A-R would comment on 
the letter or on their plans f 
the future. 


Commercial TY ‘a 
spur to media’ 


Commercial television, instead 
of hitting other media, may prove 
a spur for advertising generally. 
Lord lliffe told the 12th annua! 
meeting of the Birmingham Post 
and Mail Ltd. 

This might minimise any il! 
effect the existence of a further 
claim on advertising appropria 
tions might have on established 
media 

They had, however, thought it 
desirable to take an interest in 
this new development. by invest 
ing in Associated TeleVision Lid 


arly to decide, said 24 per cent. 
‘Definitely yes” was the answer 
32 per cem, “Possibly yes” of 
11 per cent, “No” 15 per cent, 
cod “Doubtful” 18 per cent. 
in an accompanying editorial, 
Hardware Trade Journal 
:ces part of the blame for the 
csult on the retailers themselves. 
When only approximately 
one-half of those ironmongers 
he took part in the survey 
idmit that they have put on 
al displays to tie up with 
vision,” says the journal, “it 
vould not seem that they are 
ing all they should to attract 
siness.” 
fhe manufacturers are also 
cised. They are spending, it 
idded, wisely or otherwise 
y thousands of pounds on the 
ew medium. 
While ironmongers do not ap- 
r to be giving the co-operation 
ch the manufacturer can jus- 
bly expect, “some manufac- 
rs seem unwilling to let the 
ler into their confidence by 
eg them beforehand when 
advertisements are to 
ir. 
[he journal states that it is too 
y for pessimism over the 
e of TV advertising. There 
ery reason to suppose that 
sll become a valuable supple- 
' to the remainder of a manu- 
irer’s campaign, although a 
ber of retailers doubt if it 
ever be as beneficial as news- 
per advertising. 
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Fantasy was the theme of a series of 30-second television films for Maryon 
dresses, seen here being made by Presburys Film Productions. The model 
is Pauline Scott. 


Cold shoulder on 
freeze frames 


Associated Tele\ Ltd. are 
protesting to agents out the 


length of some freeze {rames, the 
silent picture used a e end of 
a commercial to make up the re- 
quired time 

In a_ statement plaining 
that they have receiy some ad- 
vertisements that 1 ymly 53 
seconds, ATV say t! n future, 
any commercial needing more 
than approximately three seconds 
of freeze frame aftx end of 
sound and picture a ‘o make 
it the required lengt! | be re- 
turned to the agenc s being 
“unsuitable for g resenta- 


tion.” 


Birmingham index 


In anticipation of the extension 
of commercial televis to the 
Birmingham area, A. ©. Nielsen 
Co., Ltd., are prepa an audi- 
ence television resea ndex to 
cover the areas concerned 


TV problems—high rate, low audience 


Despite the low audience and comparatively high rates 
cial television, Young & Rubicam Ltd. are not ady 
ents against using the new medium, Colin Mclver, t! 


srketing director said last week 
them. These were: 
® The TV audience was growing 

rapidly. It was hoped to have 

‘wo or three times the present 

sudience by next autumn. If 

that happened, the economy of 

IV advertising would compare 

favourably with that of other 

media, 
® It was known that TV advertis- 
ing worked. 

Mr. Mclver was speaking at a 
neeting of the Self-Service 
Development Association at the 
Waldorf Hotel, London. Aided 
by his colleague Dan Ingman. 
IV director of Young & Rubi- 
cam, he told an audience of 
ibout 200 retailers and manufac 
turers how the impact of cem 
mercial television would affect 
retailing, with particular reference 
to self-service techniques. 


“Television looks very good 
indeed as an advertising 
medium.” he said. “But how 
many homes does it reach? It 
is when you come to calculate 
this that you start to worry.” 


© com- 
ng their 
agency's 
There were two factors influencing 

Another problem was the sus- 
picion that the gener run of 


commercials in this country was 
not as effective as it ht be. 
A third was the ly high 


rates—costing an advertiser. he 
pointed out, £60,000 per year for 
one minute’s advertising a week 
at the present time. or £300 000 
per year for a minute a week on 
all available channe!s when cover 
age has been extended to other 
areas in some !8 months’ time. 

He also told retailers 

“I would not advise you to 
double stocks of products adver 
tised on TV in the hope that you 
will be sold out on the morning 
after the broadcast.” 

He summed up his evaluation 
of TV advertising thus: “If not 
now, at least in a year from now, 
television will be something to 
reckon with.” 

Mr. Ingman’s part in the meet- 
ing was to explain, with the aid 
of specimen films. how a TV com- 
mercial was made, and the prin- 
ciples of TV advertising 


®@ Continued from page 3 


BBC RESEARCH 
AGREEMENT 


The information to be provided 
will consist of.: 

(a) size and composition of 
the pubiic with sets adapted to 
receive commercial TV; 

(6) size and composition of 
audiences to commercial TV 
programmes; and 

(c) summary of viewing 
habits on adapted sets, by days 
of the week and by times of 
the day, to commercial TV and 
BBC. 


The first BBC reports, back- 
dated to September 22, have 
already been sent to the pro- 
gramme contractors and to those 
members of the IPA and ISBA 
who are subscribing to the 
service. 

A technica! sub-committee has 
been appointed to co-operate with 
the BBC audience research 
department; it consists of Messrs. 
Todd, Haydock, Meyer and 
Truefitt, 

This sub-committee is investi- 
gating other methods of research 
with a view to eventual co- 
ordination of available informa- 
tion, including that supplied by 
the BBC, “in the interests of all 
concerned,” said a _ statement 
issued this week 

Major Harrison on Tuesday 
said that the distribution of costs 
of the service was a “domestic 
matter” between the three parties. 
He agreed, however, that costs to 
individual members of the IPA 
and ISBA “works out at about 
the same rate” as the £1-a-weck 
figure for members forecast at 
the ISBA conference at Hastings 
last month. 


BEAMA catalogue 


has 1,034. pages 


The third edition of the British 
Electrical and Allied Manufac- 
turers’ Association's catalogue 
was launched last week at a press 
reception organised by Editorial 
Services Ltd. 

In its 1.034 pages the catalogue 
contains descriptions of products 
in more than 1.200 groups, a 
trade directory, and a glossary in 
five languages 
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The Institute of Practitioners in 
Advertising and the British 
Federation of Master Printers 
have set up a joint committee. 
Its function will be to consider 

mutual interest 


First action to be taken by the 
committee is to be a study of 
methods of improving the day- 
to-day handling of printwork 
between advertising agencies 
and print houses. This step 
follows the setting up some 
time ago of a similar commit- 
tee by the IPA and the 
Federation of Master Process 


Engravers. 

The IPA'’s representatives for 
1955-56 are Lt.-Col. Alan M. 
Wilkinson, who has 
elected chairman of the com- 
mittee for the first year, 
Hubert A. Oughton, C. R. 
Casson, W. E. Osborne, and 


IPA and BFMP set up joint committee 


J. P. O'Connor, secretary of 
the Institute. 

The Federation representatives 
are John Cheney, chairman of 
the Federation public relations 
committee, who is to be vice- 
chairman of the committee, 
W. V. Curtis, vice-president of 
the Midland Master Printers’ 
Alliance, Leonard Langley, 
Alan Russell, immediate past- 
president of the London 
Master Printers’ Association, 
and John Shepherd, public 
relations secretary of the 
Federation. 

A technical sub-committee of 
the joint committee is also 
being set up to examine the 
technical problems involved in 
the relationship between adver- 
tising agencies and printers 
with special reference to the 
technical defects most 
quently met. 


Appeal fails 
BR sites ‘would 


be seen from 


cathedral’ 


In a letter giving notice of the 
dismissal of an appeal by British 
Railways against Salford Cor 
poration’s ban on posters on the 


approach road to Exchange 
Station—which is just inside the 
Salford boundary—the Ministry 
of Housing and Local Govern- 
ment has referred to the “con- 
siderable efforts made by 
Manchester City Council to 
improve the amenities of the 


open area around the nearby 
Cathedral, by laying out gardens 
and in other ways.” 

There are now many advertise 
ments, the Ministry points out, 
in and around the station build- 
ings which “directly face” the 
Cathedral open space 

Three of the panelled displays 
now proposed by the railways 
would be visible from the Cathe- 
dral and the new gardens, and 
others, though not so visible, 
would be prominent inthe 
approach to the central part of 
the city with views of the Cathe- 
dral in the background. 

In the Minister's opinion “the 
display of these advertisements, 
in addition to the numerous 
others in view in this open central 
area dominated by the Cathedral. 
would be prejudicial to amenity.” 


Further example of the co-opera- 
tion between the gas industry and 


the National Benzole Co. is this 
special window display which will 
in Gas Board showrooms 
during the coming weeks. The dis- 
play features Mr. Therm and Mr. 
Mercury drawing attention to the 

tish coal from which is derived 
gas for the home and for industry, 
and benzole for blending with high- 
grade petrol to produce National 
Benzole Mixture, “for maximum 
power and more miles per gallon.” 


€ seer 


No dividend change 

Kelly's Directories Ltd. has 
declared an interim dividend on 
the ordinary stock of the com- 
pany of eight per cent actual, less 
Income Tax at 8s. 6d. in the £, 
for the year ending February 29, 


1956. This is the same rate as 
last year 


Appeal over 500 ft hoarding succeeds 


Borough Billposting Co., Ltd... 
has won its appeal to the Ministry 
of Housing and Local Govern- 
ment to put up a 500 ft. long 
hoarding on a site fronting Baker 
Street and Blandford Street, in 
the Marylebone district of 
London 

But the Ministry has ruled that 
the panels should be fewer and 


smaller than the firm desired, as 
large advertisement panels are 
“unsuitable for the locality.” It 
will get 11 panels—it wanted 14 

and the longest will be 21 feet. 
instead of 41 ft., as it originally 
desired 

The hoarding. on which adver- 
tisements can be put up for 18 
months, was opposed by St. 
Marylebone Borough Council. 


The Pilkington stan the 


model of Soho 

committee of ar 

and known as 
agents ( 


Majority like 
resale price 
maintenance 


Just over hal! f Britain's 
housewives pre price 
maintenance, as ed with 
about a third “free” 
prices, wt Is Treveaicad ops and 
Shopping, the sc { the new 
series of “LPE Pa ssued by 


London Press [x > Ltd 


The actual f 54 per 
cent for RPM cent for 
“free” prices, and !3 per cent 
without a cle reference 
The preferenc: main 
tenance was his per cent) 
among wives o! ning £760 
or over 

Main preferences for price 
maintenance were Ii was a pro- 
tection against irging ; it 
helped the shopp plan her 
buying ; and it saved the house- 
wife’s time 

Against, it was argued that free 
prices would enat he careful 
housewife to save mor (work- 
ing-class and older housewives 
were strongly represented in this 
group). Some middle-class 
women objected on ideological 
grounds—freedor competition, 
and efficiency 

In an article in the paper on 
self-service, Dr. John Baxter, 
head of the research department 


at Marks & Spen Ltd., writes: 


“One of the advantages to the 
public of self-service should be 
that, in return for the lack of 


personal attention and because of 
the saving in labour costs, goods 
are available at a price lower 
than in shops giving full service 
Resale price maintenance, how- 
ever, prevents thi 


Freddie Squires 

In his Photography in Adver- 
tising article on November 4, 
John Heron may have given the 
impression that Freddie Squires 
was not happy in his film making 
days. Mr. Squires asks us to 
state that this was not so and 
that he still has many friends in 
the film world 
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Building Exhibition, Olympia, features this 
appear in 
1 engineers convened by Pilkington Broth 
se development committee. 
Pritchard, Wood & Partners Lid. 


AD 2000. It was designed ! i 


Pilkington Br 


Birmingham protest 
at flying "speakers 


The Birmingham (Corpora- 
tion has made representations 
to the Association of Munici- 
pal Corporations with a view 
to securing legislation pro- 
hibiting advertising from air- 
craft by means of loud- 
speakers. 

The Ministry of Transport 
and Civil Aviation is at the 
moment reviewing acrial ad- 
vertising, to see whether any 
measures uray be justifiable 
and practicable to contro! it. 


Border paper’s 
centenary 


The centenary of the Southern 
Reporter, a member of the 
Tweeddale Press, was celebrated 
with a dinner-dance in Selkirk, at 


which Major J. L. M. Smail and 
Mrs. Smail, the directors, enter 
tained the staff and their wives 


and many representatives of 
Border public life and industry 


The toast of the Southern 
Reporter was proposed by Pro 
vost S. M. Roberts, Scikirk, and 


replied to by David Mackic, the 
editor, Major Smail, chairman 
proposed “The Guests,” and Su 
Strang Steel, Lord Licutenant of 
Selkirkshire, replied 

A telegram of loyal grectings 
was sent to the Queen, and a tele 
gram from Her Majesty was read 
in which she congratulated the 
paper. Last Friday's issue of the 
paper included a special !2-page 
supplement which carried greet 
ings from prominent personal) 
ties. 


Drug ads withdrawn 


The Rexall Drug Co. has 
voluntarily withdrawn al! public 


advertising for its drug, Tran 
quilex Advertising will be 
confined to medical channels, 


pending inquiries into an Ameri 
can report on the after-effects df 
the drug 

quilex are ( 


Agents handling Tran- 
Mitchell & Co., Ltd. 
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News About 


ISBA name 
Kinloch deputy 


director 


Owing to the grown 
ship of the Incorporated 
British Advertisers, and 


sequemt heavy demand 
administrative and " 
sources, the counci! o .) 


have approved a re 1 ' 
by the director, Alan Whitworth 
that Commander D. C. Kinloch 
appointed deputy i 

joined the ISBA iff \ 


year as assisian > Mr. W 
As conference secretary ‘ 
sponsible for co ! 


arrangements of the Co 
Advertisers held by } A 
Hastings carly last month 

* * * 


George Williams, 4 
Thomas Hedicy & Co I 
been co-opted to t! 
Incorporated Society K 
Advertisers. John 8S. Walmsley 
director of Ass o Lid 
from the coun 
up an appointm 
charge of the comy 
in North America M 
the ISBA exhibition 
include C. T. M. Bagnall 
Electric Co., Lid.). a A. J. Skinn 
(Imperial Chemical Ind 
who have been co-opt 
committee 

* * 

Copywriter Michael Carreck 

joined Clifford Bloxham & P 


Ltd., from the S. T. Garland A 
tising Service Lid. w 

chief copywriter He 
advertising career in 1947 


worked for Foote, Cor . B 
Lad. and Colman Prer & \ 
Lid 


* * * 
Edward J. Woodhead }. 
appointed assistant ex; 


manager of James A. Jot 
Co., Ltd., makers of Pyrex. H 
formerly export area man 
George Angus & Co.. Ltd 


New head of NII 
a 
publicity 

New head of the publicity depa 
ment of the National Farr 
Union, in place of Antony D. Hip 

ley Coxe, who is leaving i 
Jecember to become head of 
new combined publicity and inf 
matian service of Granada The ‘ 
and Granada TV Network, will be 
Edmund Carr, who has been the 
NFU's press officer since February 
1953 awrence W. Jefferies, who 
has been on the editorial staff of 
the NFU's monthly journal Brisch 
Farmer for the past two years, has 
been appointed press officer 

* * _ 

At a recent mecting of Cumann 
na n-lris (Association of Irish 
Periodicals, Trade Journals and 
Religious Publications) a new 
council was elected for the com ng 
year Basti Clancy 3 (/Mibernia) 
as chairman; Tom Merry (J/rish 
Licensing World) as vice-chairman 


} 


— 


Gearoid O'’Cuinneagain § (Aiseiri): 
I. D. Spillame (/rish Hardware & 
tied Trader); Tom Collins (Dublin 
nion), Rev. Father Austin, CP 
The Cross); C. P. McWeeney (Social 
{ Personal); C. ¥. Lovely (Castle 
cations & Irish Sports Publica 
Ltd.) as crelary and E. E. 
lt ogarty (U/rish Catholic) as treasurer 

* * 
Laurence W. Philpot has been 
ited senior account executiv 
Wedekind & Co., Lid He wa 
uusly with Gorings Ltd. and 

Goodman Displays Ltd 
* 7 * 


t. H. Cullingford, who for many 
has been on the editorial staff 
Hoover Ltd.'s house magazines 
ompleted 25 years’ service with 
ompany He has been pre 
d by the company’s managing 
or, S. Roberts, with a gold 
1 in token of this 
. * . 
iblin publicity man who has 
on the sick list, Frank Finn, 
relations department, Coras 
iir Eireann (Irish Transpor 
pany), has now left hospital 
1 is convalescing. 
* * * 
Peter J. A. Lubbock, who has 
technical writer and publicity 
r to Chaseside Enginccring 
Lid for the past six years 
taken up a new appointment 
city officer to Langley Alloys 
1, of Slough, Bucks 


Allan McLundie 


leaves Glasgow 


t. Allan McLundie, vice-preside: 
he Publicity Club of Glasgow, is 
ving the city as he has resigned 
directorship of the City Glass 
to take up an appointment in 
stol as general manager of the 
s division of John Hall & Sons 
would normally have succeeded 
t. C. Dench as president of 
city Club Now an extr 
ary general meeting is being 
o-day (Friday) to clect a new 
president 
- * * 
Wilfred Greatorex and Dennis 
Jones have been appointed assistan 
ws of John Bull 


* * 
T. Padgham-Hart, formerly chicf 
grapher of Rumble, Crowther & 
‘icholas Ltd has joined John 
Hobson & Partners Ltd. and will be 
ymsible for the organisation of 
typographical unit 
. * 


* 
Dr. F. W. Stoyle and R. M. C. 
Nunnaeley have been appointed joint 
ging directors of B. Winstonc 
& Sons, Ltd. printing ink manu 
t turers 
* * 7 
Anne Clarke has joined the pub 
department of Jaeger Ltd. as 
sam to J. H. R. King, publicity 
lager 
* * * 
r. R. van Beek, United Kingdom 
presentative of the Service Pub 
cations Group of Maclean-Hunter 
Publishing Co. flew to Canada this 
week to visit the company’s offic 
Toronto and Montreal. He w 
call on the Canadian executives and 
sales agents of British companies 
exporting to Canada to discuss 
marketing problems 
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T. R. van Beet C. St. John Murphy 


‘Mail’ ad men 
on the move 


Jack W. Friend, \ “rn adver 
tisement manag Associated 
Newspape Lid attached 

) Lond s deputy 

iver nT uo the Dail; 
VU to take duties of 
S. Kershaw-Sn has been 
seconded to A Rediffusion 
Ltd 

W. A. Westerman aving the 
Daily Mail \d HH Exhibition 
ob ye N rtisement 
manager in M 

* * * 

Eddie Vincent d Foot. 
Cone & Belding | iS a senior 
copywriter. H f rerly with 
Graham & G 

* * * 

Val Hutton, a vid Aus- 
rahan, has y ; | Cone & 
Belding Ltd iter. He 
was fo rly Haddor 


''4 and Lond P Exchange 
td. 
* * 
cil of the 
( nerce have 


lected A. MM. Malin, western 
rional manager Arthur Rank 
Ser Servic I member 
ship of the ¢ Screen adver 
sing had not p been repre- 


* * * 

YS Alexander has been 
Ippo i sales ¢ ' by Winds 
moor (Macclesfield) | 

* * * 

G. P. L. Cook, ad\ ng man 
gcr of Lever B (Ireland) 
md Vv cn ? Pub! 
Club of Ir : red to 
Dublin af " visit to 
London 

* 7 * 

Laurence J. Harty, or of the 

sh Governm l rmatio 
Bureau, was a gu your at 

recent dinner by the Irish 
District, In ¢ J alists, in 
Dublir 
* * 

Managing edit Cc. St. John 
Murphy has been d a direc. 
tor of Dance News Lid 

* * * 

Yesterday I sday) Christine 
R. Taylor comp ! her 21st year 
as managing cd Transport 
Managen M Tay 3 also 
ed *« Transport 
D and Hand k 

* * * 

Mrs. Patricia Moses has joined 
Basil Butler Con y. Lid. as an 
issistant spa She was 
formerly ass Sidney Seltzer 

A. N. Holden Lid 

* * * 
William Luscombe has left 


Museum Press Ltd. to join Robert 
Hill Led 


J. W. Friend 


OBITUARY 
T. Wilson Phillip 


Tr. Wilson Phillip, one of the 
country’s leading typographers, died 
suddenly last Thursday He was 
about to take one of his regular 
evening calligraphy classes for 
members of the staff at Harrods, 
when he collapsed with a heart 
attack. He leaves a widow 

Mr. Wilson Phillip was 67. He 
joined the J. Walter Thompson Co. 
Lid. in January 1932, and retired 
ifter 22 years’ service in 1954, 

Mr. Phillip was very active in the 
worlds of typography and calli- 
graphy. He was a fellow and past 
pres dent of the Society of Typo- 

iphic Designers, a member of the 
committee of the Italic Hand 
Society, and an associate member of 
the Society of Scribes. This year 
he was one of the judges in the 
Layton Annual Award. 

A colleague at JWT writes: “A 
ecital of activities gives no hint of 
one « Wilson Phillip’s greatest 
gifts ance as a teacher 
The younger generation of typo- 
graphers at JWT owe much to him 
To an extraordinary degree he 
managed to give each pupil indi- 
vidual attention. He even prepared 
separate exercises for cach member 
of the class. His kindness, wisdom 
and patience will be missed not only 
by his personal friends, but by 
hundreds of students.” 


E. H. Sills 


E. H. Sills has died at the age 
of 72 He had served Mills & 
Rockleys Lid ind its predecess ws 
for over 40 years He became 
general manager after the 1914-18 
war, and continued in this position 
until 1948, when he retired and was 
elected to the board. 


D. Munro 


Donald Munro has died in 
Sheffield, as the result of muthtiple 

ries sustained in an accident 
on a business trip in the 

He joined Country and 
ng Publications Ltd. in Octo- 
48, and was the advertisement 

ager of Sporting Record from 
November 1951. He leaves a widow 
and two small sons 


C. Rutherford 


Rutherford, director of 
Industries Lid., died sud- 
Friday. He was 5S. He 
joined Gillette in 1935 and was 
appointed sales director in 1946. In 
recent years he has been the director 
in charge of the administration and 
investment of pension and welfare 


funds. 
More Obituaries—page 64 
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One person in three 
reads the 


Sunday Pictorial 


A market so big that no National campaign is complete without 
it...a market of such buying power that no National advertiser 
can afford to miss it that is the Sunday Pictorial market, 


which embraces one in every three of the entire adult population 
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SHOULD AGENCIES HAVE PR DEPARTMENTS? 


It encourages suspicion among 


journalists, says Everett Jones 
‘ The establishment by agencies of their own public relations 


departments was criticised by 


A. Everett Jones, managing 


ee director of Everetts Advertising Ltd., during a luncheon talk 
to the Institute of Publi els tions, 
He thought that a c& san «was called a_ publicity 


suspicion between new 
editorial and advertisen 

partments still existed 

“Why was the Press 

sion set up, if not t 
i whether news was doc 
the benefit of the adve 
departments?” he asked 

: National Union of Jou 

p thought, still suspected 

a might be true. 

herefore, he and 

felt that if there wa 

that newspapers mig 


~ 


print, it had better con 
organisation that was 
theirs nor a camoufilas 


ciate 

This was going to be » ° 
of controversy for sone 
and it was one on © 
opinion of the IPR wa: 
tant. 


Commenting on the 


a tendency to invent 
Er Mr Everett Jones said 
isc should not outrun the 
= niques that might be 
iy of them. 
ts He could not h 
. any difference betw 
tising” and “public: 
- HawOOS AIRORATT OF THE Res | 


To encourage National 


Savings 
the Services this double crown poster 


. 


in four colours, showing |. 
of aircraft used by the RAF. 
been issued by HM Forces Saving: 
Committee 


CANNOCK 


ADVERTISER 
PROSPEROUS 


COVER 


nanager he was going to get less 
y than an advertising manager 
and an advertising manager 
uld be a pauper compared 
th the advertisement manager.” 
The question was now being 
raised whether an advertising 
‘cent had any legal or moral 
cght to use the term “public rela- 
cons.” It had been said that an 
gent who took part in it was 
\sbbling in a business of which 
‘¢ had no understand 
I can understand that there 
vuld be some attempt to define 
tion,” he said, “ but I think 
( by some mystique somebody 
trying to build a fence that 
ild not be there at all.” 
’n the question of the elimina 
1 of abuses, Mr. Everett Jones 


1 that, early on, advertising 
ple had realised that there 
s “a kind of Gresham's Law 
advertising.” and that bad 
vertising drove out good. 

sy various means, mostly by 
t-umposed discipline, they had 


ne a great way towards stop- 


ig abuses. That, also, was a 
tter with which public rela 
ns people had to concern 


mselves, particularly as, in a 
ise, they worked more out of 
limelight than advertising 
ple did. 
‘If we on the advertising side 
1 you on your side can make 
common cause, | think we shall 
mutually co-operative for the 
nefit of ourselves and the 
iblic,” he said. “I hope the 
hlic relations of your Institute 
ll extend, not only to the 
iblic, but to the depressed com 
unity to which | belong.” 


American ‘success’ 


Some 25 per cent of all news 
iblished in American news 
ipers is “planned news”—con 
ning advertising or publicity of 
ne sort or another-—Everett G 
hapman, public affairs officer of 


US Embassy in Dublin, told 
members of the Publicity 
Club of Ireland 
Publicity media, he said, had 
w come round a full circle 
trom the = salesman's original 
face-to-face” technique, through 


ewspapers, films and radio, and 


now, through television, to a 
tresh example of the origina! 
system 


4 H 
4B ; 


ESTABLISHED 1878 


thousand 


One 
tion display unit 


and produced | 
Service for Sunt 
Shavemaster I 
is transparent 

, 


Fines tota! 


in RT-S 


Fines whic! 
have been impos 
scriptions under 
Marks Acts in 
tions undertake: 
Trading-Standard 
during this year 

The follow 
were the subje 
Rayon-woo!l ya 
knitting woo 
blankets and ma 
rayon-wool sk 
rayon-nylon = skis 
cloth shoes, as 
shoes, f 


c 


as calf 
perfect sheets, as 
and non-durable ; 
manent pleats 


‘Tell more 


There was vigor 
and discussion at 
Organised last week 
Shoe Hotel, Ww ] 
Producers 
Association und 
Press Looks at Dis 

In the chair wa 
vice-president of | 
the 
Davies 


cB. A 


(freelance 


Producer), 
TIseR'S WEEKLY) 


and Scre 


lemonstra- 
n designed 
w Display 
tric Lid.'s 
' the shaver 
¢ action to 


“950 


i 


Goode, (edit 
national Screen Printer 


ses 

zed £190 
false de- 
erchandise 
prosecu- 
he Retail 


\ssociation 


ines £950 
escriptions 
ceedings 
scribed as 
1yon-woo! 


New mopeds at 
brighter 
Cycle Show 


By Our Exhibitions 
Correspondent 

The 30th Cycle and Motor 
Cycle Show, which opened at 
Earls Court last Saturday, covers 
145,000 sq. ft. and, in general, is 
much brighter than previous 
shows. 

Notable is the great increase in 
the number of scooters and 
mopeds, and the entry of British 
manufacturers into this market 
There are nine British mopeds, 
with seven Continental models to 


compete with them. The British 
scooters number six, including 
five mew models, and eight 
foreigners 

The president of the British 
Cycle and Motor Cycle Manu 
facturers’ and Traders’ Union, 


H. Evan Price, in a speech at the 
press reception, said that mopeds 
and scooters supply the solution 
to the present traffic problem. 
One of the highlights of the 
Show is the world’s speed record 


breaking stream-lined 1,000 cc 
Vincent This formidable 
machine, in the hands of two 


young New Zealanders, captured 
the solo and sidecar records at 
185 and 162 mph in New Zealand 
last July, and won the £1,000 
award offered by the Associated 
lliffe Press publication, The 
Motor Cycle, for the first British 
rider of a British machine to 
recapture the title so long held 
by Germany 

The catalogue of the Show is 
unusual. Instead of the ordinary 
format, it measures 12 in. by 
9 in. and contains a number of 
articles lavishly illustrated It 
was designed by Longleys and 
Hoffman Ltd., and printed by 
Edwards the Printers Ltd. 


says DPSPA press panel 


questioning 


ains trust 
he Horse 
e Display 
Printers’ 
title “The 


J. Lemay, 


DPSPA, and 


panel comprised P 


Mytton 
ournalist), 
r, Inter 
& Display 


Howard Fox (ADVER 


J. Symes 


(editor, Display), and F. W 
MacKenzie (editor, Printing 
World) 


It was several times_.emphasised 
that the screen-printing industry 
was insufficiently publicity- 
minded The industry had a 
good deal to say that was worth 
saying, the panel agreed, but all 
too often they made little or no 
effort to get the news across 

Photographs, for example, 
issued to the press from time to 
time were not of the type that 
journals could always use 


EDNESFORD 


ADVERTISER 


MINING AND AGRICULTURAL AREA 
MARKET PLACE, CANNOCK STAFFS: 80, FLEET ST., CEN. 7500 
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ADVERTISER'S WEEKLY 


zh te your 
advantosre 


We have recently had completed a very intensive an° extensive survey into 
the Swindon area. As a result there’s not much abo: this very prosperous 


area that we don’t know. We're ready to answer »»y questions, but here 
are a few random facts to go on » 


DO-IT-YOURSELF DECORATING : GARDEN! NG: 7,700 private gardeners in 
15,800 house owners or occupiers do their Swindon ar crict don’t know which brand 
painting and decorating. of seeds th y 

FUTURE PURCHASES: 7,900 families THREE out of every four families read the 
are planning to buy one or more of the “ Evening AJ .crtiser’’, No other evening 
following : radio sets, television sets, vacuum newspaper 1: more than a 1°, coverage 
cleaners, refrigerators, cars. in Swindon 


THIS IS a prosperous area where more than 5.1! ‘he population 


earn over £7.10.0d. a week after deduct f tax. 


These are just a few things we've found out; there are lots more. 


Why 
not write and ask us—- you might hear something (o your advantage! 


Please address your enquiries to T. GN, PEARCE, 


London Advertisement Director, 


WESTMINSTER PRESS PROVINCIAL NEWSPAPERS 
P.O. Box 265A, 
The Newspaper House, 167/170 Fleet Street, London, E.C.4 


LIMITED 


vertiser 


A.B.C. (30,883) 


- Evening Ai 


SWINDON 
ONE OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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IPA PRESIDENT FIGHTS BACK AT 


MP’S ‘WASTE’ CHARGE 
‘Ads do not encourage inflation’ 


Bristol sales managers told 


An answer to the statement in the Commons recently by 
Harold Wilson MP, that much odvertising was a “scramble 
for a limited market” an’ 2 “vaste of economic resources.” 
was given by Lt.-Col. \lon Wilkinson, president of the 
Institute of Practitioners in ertising, at the annual dinner 
of the Bristol branch. Incorporated Sales’ Managers’ Asso- 
ciation, last Friday. 

Advertising of course stimu- 

demand, but that does not 

ssarily aggravate the infla- 
he sa d 
carly in some parts of the 
ry # has led to increasing 
me work and an increase 
e number of people going 
» work To that extent it 
elped to check inflation.” 
od advertising should help 
uise the standard of living 
encourage right desires for 
things, but it did not make 
into “Oliver Twists asking 
nore.” 
helped to sharpen the powers 
selection and encouraged 
‘le to choose with intelligence 
knowledge 
Has not the great and ex 
ling economy of the United 


Ad record tes been built largely on ad 


sing, which one of ther 


problems.” 


Over 900 pages 
one vear i t 
reached by the “H 
Dei ember issue 


‘rss recently = described = as 
t Institution of Abundance’?” 
hallenged 


saapenenin a 24 ' advertising was operating, as 
adverdiinag volume . should, to increase sales, the 
an increase of over % ult should surely be to lower 


the last five year / cost of the goods advertised 
Garden” also set up a? ind keep them low. 

for their “House & ¢ Both the IPA and ISMA 
Scheme, During 1955 ild always be the optimists of 
and manufacturers than ‘ business world.” Col. Wilkin 


took part in th : 
= : told the sales managers 


We of all people must always 
° a positive and progressive 
More ads in OK-—Never negative After 
, we influence outlook, taste, 
‘M O i] .* s. encourage better hopes, 
wen nmiy r health, better living, better 

> 


and what is more powerful 


A_folder issued for Men ¢ in these? 
by Stuart Mander, advertise 
director of George Newnes Ltd - 
claims that the magazine this 


year is carrying more pages 
advertisements than any other 


Bans lifted 


men's magazine Bans imposed by Ireland's 
The cight-page folder, which !s_ — Censorship of Publications Board 
in two colours, also claims that on the Daily Sketch and eight 
Men Only has a readership of British weeklies have been 
“well over half ai oo n.” revoked by the Appeal Board 
Audited net sale figure is 127.522 The weeklies concerned are 
The folder reproduces a num Everybody's, Illustrated The 


ber of Men Only advertisements. Viracle, Picture Post, Red Letter. 
and lists advertisers under their True Romances, Woman, and 
various markets. Woman's Own. 


DISPLAY? 


StLKeSEREENPEXKHIBITIONS © PERS PEX 
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New ad agency 
in Sydney 


A new Australian agency, the 
National Marketing and Adver 
tising Agency, Sydney, has been 
founded to handle all branches 
of marketing, publicity and 
advertising, including commercial 
television 

Co-partners are Mrs. Gladys 
Gellie, who for the past five 
years has been in this country 
with Cecil D. Notley Advertising 
Ltd.. and Brian Garvey, a direc- 
tor of the Fergus Canny Adver 
tising Agency in Sydney and 
before that marketing and sales 
director of a number of Austra 
han companies 


(See Mainly Personal, page 56) 


‘Rapid growth’ for 


e 
2 eal self-service 
wor nar 
mn tu si Richard Lonsdale-Hands is at 
ie Dagenhan he Ford present on a month’s visit to the 
Motor Co. I wk was United States where he is study 
rate: lle Dy ly ns Lid ing American self-service and 
n. 170 fr : 
wide and the or 58 fk television methods. Before leav- 
ek Over 1.4 od mene ng, he said that he was convinced 
thing and § Ts were that the self-service type of store 


would spread rapidly in Britain 


Increased Customs duty on imported 
adve ‘rlised goods challenged 


Questions of iIness of Giving evidence for the Cus 
advertising were an arbi toms and Excise, Harry Kendrick 
ration hearing Public said that, in his experience, when 
Referee (W. Cra nderson, a sole concessionnaire did the 
QC) in which < Watch advertising. the invoice price was 
Co Ltd f n chal- reduced. He had not investigated 
lenged the “uplit placed the Rolex case, but he knew of 
on their import Switzer- cases where the invoice price had 
land R. A. W general been reduced by the amount of a 
manager of the ¥, Stated special “advertising allowance 
at the hearing did not C. N. Beattie, for the Customs 
advertise, we » bank and Excise, submitted that the 
rupt arrangement was that the London 

The case ¢ { “uplift” firm should do the advertising 
duty. over and at duty on ind for that reason they were 
the invoice pric Customs charged an invoice price which 
and Excise had be« irging an Was not an open market value 
uplift duty on 124 p t as thev Any hranded article would re 
contended that t ivertising guire a certain amount of adver 
done by the compa nhanced Using and in this case such 
the value of the goux yove the advertising was in the interest 
INVOICE price of the Swiss vendors It was 

Mr. Winter, in ¢ ce. said clear from the evidence that the 
Rolex of London ndepen value of the goods to the Swiss 
dent from the Rolex pany in vendors was enhanced by the 
Switzerland The | sh firm national advertising done by 
carries Out all its ow ivertising, Rolex of London 
and had no arrar with the In his final address, R. J 
Swiss firm abo \ Parker (for Rolex) contended that 

He considered advertising en what the Customs and Excise 
hanced the prestig f the Rolex was saving, because they im 
name and  possib nfluenced ported watches, was “If you are 
sales, but if the lid adver- going to advertise, you can pay a 
tise, they could not afford to tax on your advertising.” 
continue buying watches at the The Arbitrator will make his 


Invoice price award known in due course 


MERCURY DISPLAYS 7. soy 


METALWORK * PLASTER 


EASTWOOD STREETS WI6 
CASTING 


* MODELLING 
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Boldness and enterprise, brightness and topicality, 


+—+—— make this a weekly to be watched. } 
= | Be Space for early 1956 issues should be booked now. F 
et 
4. ae WOMAN’S ILLUSTRATED 
eq | ] g}d. WEEKLY PAGE RATE {£400 —_ 
A. W. Burnett, Advertisement Director, 1 Amalgamated Press Ltd i 
The Fleetway House, London, E.C 4 I Central Soo | 
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COMMENT 


CONFERENCE 
NEW LOOK 


The post-war, nose-to-the-grind- 
stone necessity of industria! an’ 
commercial life led indirec!!; 
to a streamlining of the Adv«r 
tising Association Conferen: 
The pre-war bummel, wh) 
reached its peak with «a 
borne trip, was replaced 
Crippsian austerity, a busin 
approach and telescoped » 
sions. 

The inevitable result was the )o» 
of discussion on special 
subjects as well as the trimm 
of the social junketing wh | 
had characterised the con 
tions of “the good old da) 

Perhaps the pendulum swung | 
far. Certainly George Sim: 
must have thought so wh 
1954, he announced “more 
on the gingerbread” as soo 
he was named as Confercn: 
chairman. 


Fresh atmosphere 


The result was a new spirit 
liveliness at the bun-fights. 0 
the business sessions last \!: 
did not tend to develop in thx 
spirit of enterprise and en) 
ment. 

The fact that it is Brighton scoin 
for 1956 led many regular (ch 
gates to fear that the next event 
would follow the = recen'!, 
stereotyped pattern. Then 
fears were unjustified as i). 
week's news (on page 3) show 

When the men who will organi: 
the Conference met this wee) 
there was an atmosphere 
freshness the proceed 
ings. 


The pattern 


The important factor is the desire 
to broaden the base and in- 
terest of the Conference. li 
reflects a determination to “cut 
the cackle and get down to the 
*‘osses.” 

The pattern of the Conference 
will not be finally decided with- 
out much discussion. But the 
organisers will be well advised 
seriously to consider three im- 
portant elements : 

@ The advisability of securing a 
top Government speaker—pre- 
ferably the Chancellor of the 
Exchequer. 

© The necessity of having a num- 
ber of not-too-narrow, simul- 


taneously run, specialised ses 


sions. 
@ The desire of the clubs to par- 
ticipate. 


TELEVISION 


uP 


Talking Points 


NOVEMBER 18, 1955 


Suave gentlemen with grey hair worry 
Manchester speakers 


{ NE of the brightest ideas 
for the club movement— 
one which helped to lay a 
foundation for the public 
ons campaign for adver- 

which is now gaining 
entum—-was the National 
- Speaking Contest. 
s contest has been well run 
dely supported. But there 
hose who think it has gone 
e rails a little—and they do 
sitate to Say SO IN Vigorous 


.ochester Publicity Associa- 
for example. They feel so 
y about # that they no 
take part in the contest. 
it's all the trouble about ? 
Association has prepared a 
ent, explaining its position, 
irculated with the normal! 
eet. 
explains that with the 
on of the Contest, which 
anised by the Advertising 
ation, the Manchester 
ation “entered into the pro- 
ith enthusiasm.” 


Aggressive novices 
ce was a chance, they said, 
ich our young chaps the 
ents of self-expression, of 
rsational and platform con- 
e and the architecture that 
chind the putting over of an 
And so with a class of a 
n novices they entered the 
omtest. They did well, too! 
\hat we lacked in experience 
ade up with aggression and 


d all before us into the 
final,” they said. 
en the complaint: “The 


wing year saw us again in 
\t-yard, but this time there 
a difference. Our novices 
ompeting with a number of 
¢ gentlemen whose grey hairs 
| their seeming inexperience 
on the platform. We only reached 
the quarter finals and, although 
disappointed, were satisfied with 
the progress we had made 
“Before the third contest, how- 
ever, we made it clear that the 
original terms of reference should 
be adhered to—that the object of 
the contest was to encourage 
young men in advertising eager to 
learn more of the art of public 
speaking. We were told quite 
plainly by the Advertising Asso 
ciation, however, that such a 


ruling would be difficult to 
accept 


enforce and that to 


select basis 
forerunner of 


entrants on a 
would be the 
catastrophe 


“All right then, we said—-you 
can do without us! And the 
finalists of the third contest re- 
sembled a university union debate 
with the difference that the 
winner was a craftsman on the 
platform and certainly did not 
owe his entire success to the 
tuition received from his club 


The fourth contest arrived and we 
were urged to join, but we 
repeated our belief that our 
practised speakers were too busy 
to join a class of our kind and 
inexperienced speakers didn't 
stand a chance.” 

Now the MPA Public Speaking 
Section “simmers like a kettle on 


the hob—nice and warm but 
never boiling over.” Its mem- 
bers “congratulate the Advertis- 
ing Association on the organisa- 
tion of these excellent contests. 


For those who have the time for 
ractice, preparation and travel- 
lias there is on finer relaxation.” 
But these things are noi for the 
busy man, they say They 
believe that “quiet adherence to 
the original idea of a _ public 
speaking class within the frame- 
work of a publicity organisation 
has brought nothing but good.” 
The public speaking section in 
Manchester will continue. “But,” 
they say, “we shan't enter any 
more contests unless, of course, 
Laurence Olivier or Ralph 
Richardson joins the MPA.” 
Footnote: The rules of the 
National Public Speaking Con- 


test state that competitors must 
be receiving instruction in the 
public speaking section of their 
club. The objects are to encour- 
age public speaking, raise its 
standards and provide competent 
speakers for advertising. 


BUDGET BOOM 


hy recemt years there have 
been so many allegations 
often backed by firm evidence 
of lack of desire on the part of 
British manufacturers seriously 
to tackle the export markets, that 
it was generally wondered what 
the response would be to the im- 
plications of the special Autumn 
Budget. 


So often have we recorded dis- 
couraging statements about over- 
seas activities that it is certainly 
something to talk about when 
someone produces evidence of 
greater activity. 

Albert Milhado has some 
justification for his ever-present 
broad grin of success when he 
reports: 

“Export advertising is on the 
increase. During the last 
few weeks, and particularly after 
the speech by the Chancellor of 
the Exchequer, the number of 


enquiries received by our in- 
formation department from 
advertisers and advertising 


agencies has increased by over 
30 per cent. This clearly shows 
that the interest of British ex- 
porters to advertise in forcign 
newspapers has gone up consider 
ably.” 
That's 

Milhado . 
and Britain 


good news for Mr 
. and for Mr. Butler 


TO-MORROWS TOPICS 


® Record campaigns are planned 
for the many new British 
motorised scooters and cycles 
next year to meet. strong 
foreign competition. 


@ Emphasis in restyled electric 
light advertisements will be on 
how to use lighting in the home 
rather than the straight selling 
of appliances. 

@ Developments in the manufac 
ture of sausage skins and new 
style meat packings, to be 
announced soon, will be exten 
sively publicised 


@ Major developments in the use 
of “deemed consent” poster 
sites on shop walls in the 
London area are expected by 

the end of the year. 


ae 


@ Publicists in the nationalised 
services are confident that the 
restrictions on electricity and 
gas publicity will not last 
very long They anticipate 
more freedom in the spring 


®@ Following the success of the 
shopping-guide type of pro- 
gramme on commercial tele- 
vision, greater attention is to 
be paid to special store dis- 
plays tying up with them. 

@ Traders expect that the full 
effects of recently-increased 
Purchase Tax will not be felt 
until after Christmas. Extra 
publicity boosts are being 
planned for many of the house 
hold goods affected. 


ROUND TABLE 


ae 
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mto the lhomes of the prosperous 
pes may goesthe Local 
lle : Newspaper, 
. tobe read 


ama TCT eq o 
It is 
picked up, 
put down, picked up, 
put down, 
up, 


down, 


up, 
down, 


‘ up . . . 
\ , . 
(Yes, there is so much 
r\ of interest to read) 


and each time 
your advertisement 
is seen with 
renewed interest. 


Whatever social class you may wish to reach. . . ) 
There is nothing like the local newspaper ; 


to create and increase sales! 


EVENING NEWSPAPERS Hall Daily Mail - Grimsby Evening Telegraph Lincolnshire Echo Evening Sentinel (Stoke-on-Trent) Derby Evening Telegraph 


Leicester Evening Mail - Bristol Evening World - South Wales Evening Post (Swansea) The Citizen (Gloucester) Gloacesterthire Echo (Cheltenham) 
WEEKLY NEWSPAPERS: Yorkshire and Lincolashire Times (Hull) Grimsby Saturday Telegraph Staflordshire Weekly Sentinel (Stoke-on-Trent) 
Herald of Wales (Sworsre) Gtowcester Journal Cheltenham (broaicle 
PLEet Street 6000 


R. H. PENNEY Advertisement Direc 163 QUEEN VICTORIA STREET, LONDON, EC 4 TELEPHONE 
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The ‘housewife’ is a term used many times a day in advertising 
agencies. In this article the term comes to life... 


Housewives—this is what one of 
them thinks of advertising 


: x okine ' ; a line that was sticking. It did 

ee ce nce . By JOYCE STRANGER not work and made many of us 

a PaItS, 28 é doubtful about modern methods 

Hs _ “po Hy - im by ' (With an occasional twinkle in her eye: of selling goods. We do not buy 
] at kind of people f »ple w t trust. 

i Do aOvertionrs. tt ink t gown, pointed out that it was = malted munchn« hed Gen cin es de Ge bane ~ 


any case, how do we know that 


’ women are such foo! “xcellent value for money, that =o! making mem’ ny family their prices are not as odd as 
ws A.so, why use ad it would not shrink or fade, sit down and how laughter their methods? 
4 with male appeal! t hat it was moth proofed, would We had one “us week Then again, l object to silly 
: goods > J am not ; sta lifetime, and make any of seeing wh find the names for goods 
4 a dressing gown be yoman look lovely, then I silliest newspap ruusement, A recent present from my hus- 
wonderful on a gore might have bought it. and we found ng—from band has a large label on it telling 
i whom my husba: \s it is, breathing anathema _ the film star (w too tired me that it is the bride's perfect 
am not a gorgeous ! glamorous blondes, I go and to creep, but only SIX gift. It may be. But I have been 
quite attractive br : , the Whosit dressing gown sessions with M net's little 
, however, by no meu makes me feel good, and has__spilis, took an O wn to the 
€: as she was; so lw been shown on someone. babies who acy verything The author 
a ing gown abc ut wh or — and pretty under the sun A housekeeper of 12 years’ 
Py he nor I have an ug to make me gnash my ‘I don't giv. ot’ standing, Mrs. Stranger has 
ideas, for I know h with envy. y : a = been a mother of three for 
the blonde-type dre Xeading popular newspapers I do not give a honk, eight of them. Her father, 
will never look the it point out how much fitter 4 lifted finger stars do Ralph Judson, was head of 
as it did im the picture doctor or the vicar is since —_ use Bubear’s shee! ack wards the BBC's advertisement de- 
not like it : took to using X's scented toyelg 1 do not : if they partment before retirement, 
i ane strate HSE kmh wath Zs mow the lav ws) yore fear ts yen 
; picture of the - . —e aie them for dish raz it LLasa 
: responsible hous« »ncerned 
a with the sensib\ z out of marred for 12 years and, 
& my husband's « wish to although it is a very good pro- 
“f know is duct, I am irritated every time | 
@ Will the she: well ? see the label, for is a stupid 
ote ee 2 1? one for an older woman to have 
: attached to an object she uses 
@ Are they big 1 tor My every day. There are some more 
bed ? things that annoy me. 
@ Will they » 
@ Exactly wh 1ey made The soft approach 
of ? 
. I object to going into a shop 
And I also oe ddress to and asking for something with a 
— tou | not like  fidiculous name. Even if it és 
them, and to know I will be excellent for the job, I will pro- 
treated with courtes t do have bably buy something that sounds 
to complain l ike Lwamtto sensible to use. 
Know how much they are. I object to advertisements that 
Moreover, Ido no! want to be assume I have never washed my 
stuffed up with fancy stories Of hair clean before, have hands 
phoney claims If | ce buy a like sandpaper, and a skin like 
bad product, no ad ement © mud. I think 1 would word 
the world will make e buy # these: “Your hands are soft and 
again—and | warn all my 


lovely. But could they not be 

lovelier still?” if Il really wanted 

anic sales tal to sell a hand cream. Nobody 

Panic sales talk likes to be told she looks like 

Nor do 1 wish to be suddenly nothing on earth and is neglect- 
attacked by panic sales talk on ing herself. 


triends against it 


the part of advertisers. One pro Not even when it is true. 
duct I was told a year or two I object to free gifts. So far | 
igO was going to be in “short have suffered from a pillowcase 
supply” (they really meant it of shoddy cotton, and a tea 
was going to be scarce) because towel that is about half the 
it came from the United States, normal size, although you could 
and cost dollars not see that until you had un- 
Unfortunately for the adver- rapped the “bargain” and it 
tiser, my husband had been 25 too late to — it — " 
’ 1 avoid gift offers like the 
SOUTH EASTERN CHATHAM —— Lom. oS as Sse Wee Gente tote 
GAZETTE OBSERVER miles away from where we live. alfpenny on one occasion 
—~ I kmew the story was all only? Why not cut the price of 


baloney, but even then they the product ?—that is what will 


tend Office: MAIDSTONE 3388 80, FLEET ST. Fiket Street 7500 tried to bluff it out. attract the housewife. J know 
] ; Admittedly that was t one woman who goes two miles 
semen athiemmneens se a. Adr y that amateur 
stuff and a pathetic effort to sell @ Continued on page 20 
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House & Garden 


hits the high spols .. . 


Record number of 
advertising pages 
during 1955 


1955. f 903 


25% increase 


pages 


in advertising volume 


this year. 


1954 © 721 pages 


96% increase 


in advertising volume 


1953 623 pages 


in the last five years 
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1952 597 pages 
Invest in success 
by associating your 


1951 459 pages > . 
clients’ products 


with House & Garden 
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1955 


NOVEMBER 18. 
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She does her shopping 
at her newsagent 


She knows that the essence of shopping is CHOOSING 
—and she wouldn’t dream of choosing without first consulting 
Vanity Fair. Fashions, accessories, cosmetics, fabrics — there’s 


no better place to advertise them than in the pages of 


Vanily Fair 


BRITAIN’S LARGEST SELLING 
FASHION MAGAZINE 


SELLING OVER 


4) Then National thagientie Company We y 220, 1,000 
_ 28/30 GROSVENOR GARDENS, LONDON, S.W.1 SLOane 4591 ; , COPIES A MONTH Am 


Publishers of: GOOD HOUSEKEEPING - HARPER'S BAZAAR 
ss WANITY FAIR - HOUSE BEAUTIFUL - SHE - THE CONNOISSEUR | 
THE GOOD HOUSEKEEPING BOOKS a. |. ee a 


€ epeiten of: THE GOOD HOUSEKEEPING INSTITUTE 


a 
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~ ° 
-? we like 
our share 


of cream 


) -¢ big ten-shot-in-six-colours 


creative jobs ore tv reom of direct mail and of 
course we like work o them. But CL isn’t an 
agency that thin: > cerms of fabulous campaigns. 


We devote just 2s mu of our time and care to 
facsimile letters, list building, addressing and mailing 
—tn fact our departments for handling these everyday 
jobs have been developed to give a specially good 
service. That's a point to remember when you're 


planning your next mailing. 


CL 


CHADWICK-LATZ LIMITED 
Creators and Distributors of Direct Advertising 


abemnnéer House Sheftesber, Avenee wei Temple Bar 044: 


in the past se-odd years we've 
grown roots without going to 
seed. FACTS AND FIGURES will 
prove it. We'd like to send you 


® copy. 


20 
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Guide to the markets of 
towns and ‘hinterlands’ 


To accompany the “Local Accessibility” map issued earlier this 
year, an official guide to its value has recently been published. 


AN explanatory text has been 
issued by the Ministry of 
Housing and Loca! Govern- 
ment and the Department of 
Health for Scotland* to help in 
the interpretation of the Local 
Accessibility map pub'ished last 
April 

This map is the lates: addition 
to the series of “Ten mile” plan- 
ning maps (on the sale of 
1/625,000) and has b en based 
on an analysis of b services 


and shows the areas, “hinter- 
lands,” whose populstions look 
to some particular tow: as their 
local shopping or muz!‘et centre 
for those needs ar services 
which are too comp! » be met 
in villages, yet not s recialised 
that recourse to a |2 -«: regional 
capital is necessary ‘oloured 
circles show the esti: ed pu- 
lations of centres an terlands. 
The map is availa rom the 
usual Ordnance Sury gents in 
two sheets (sheet o: —— 
and Northern Engien ; 
two, the remainder England 
and Wales) price f shillings 
per sheet. 
The explanatory t points 


out that there is »  ccessary 
correlation between ©s« size of 
a town and the »ogulation 


* Explanatory Text for Planning 


Map, published by the © ¢ Survey, 
price Od 


Not all old established towns 
have survived as centres, how- 
ever. Profound economic, tech- 
nological and social changes of 
the last century have caused 
some to be eclipsed by other 
places with more favourable 
geographical conditions. Never- 
theless, no less than 550 of the 
935 centres existing at present in 
Great Britain were recognised as 
towns as long ago as 1851. 


Link with territories 


An important message of this 
map a of the accompanying 
text is that for very many pur- 
poses towns should not be con- 
sidered apart from the territories 
they serve. The population and 
nature of the hinterland will 
influence, for example, the size 
of town shopping centre and car 
parking accommodation. For 
this reason the map is already 
proving useful to administrators 
in both central and local govern- 
ment, to town and country plan- 
ners, and to experts in the field 
of advertising and market 
research. 


A WOMAN LOOKS AT ADS -~ continued 


to a shop because they stock a 
brand of goods that is «xe penny 
cheaper than in a nea shop. 

I object to being pestered 
through the post. if | want to 


buy a thing | will buy it No 
amount of soap cou s made 
me change from my usa! brand 
(which is the only onc that suits 
my ¢Xtra-sensitive skin, and any 
of the others bring on « form of 
recurring skin trouble). My soap 
coupons were thrown on the fire 
or given to the children 

That brings me to a really sore 
point. I object to advertisements 
angled at my children. Life is 
difficult enough for a busy 
woman trying to budget economi- 
cally for a large family, without 
her coming home and being 
faced with demands that she buy 
X's brand, so that he can “join 
the club,” while the second 
assures me I ought to change my 
soap, as he has seen an adver- 
tisement saying “tell your 
mummy that soap makes it all 
whiter,” and the girl comes run- 
ning in with an ultimatum that 
a certain sweet be bought so that 
she “can win a motor bike.” 

By the time vou have settled 


that lot, dealt with a mail full 
of nonsense, and been badgered 
by the grocer to buy the latest 
wonder margarine, the advertis- 
ing profession has been con 
signed to the deepest and ultimate 
pit. 


Not gullible fools 


All this has induced a shrewd 
suspicion that all advertisers- 
and all shopkeepers—think al! 
women are gullible fools. 1 
arrived at my village shop to 
hear a loud voice from a back 
room exhort the boy to push a 
certain oduct as it wasn't 
selling. came out and tried 
a line on me that would have 
shamed Baron Munchausen. It 
did not take. I know what | 
want—and I really go to quite a 
lot of trouble to see that I get it 


Please, can't someone find a 
line of approach | will like” 
Perhaps just telling the plain 
truth for a change would 
For instance: “Wise women buy 
Washo. It is the same as all the 
other soaps, but only half the 
price.” 

Now that would fetch them! 


. Po |_| PS 
f = which it serves. Old established 
~ centres with traditional links 

oS with the countryside frequently 
serve larger populations than 
bigger centres of more recent 

a: growth, such as certain indus- 

e trial or coastal towns. 
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SECOND 
NATIONAL BOAT SHOW 
OLYMPIA, DEC, 29- JAN. 10 


An invaluable | 
link with the year’s 
greatest yachting event 


If ever an exhibition was an immediate success 
it was the 1st National Boat Show, which 
attracted 120,000 visitors to Olympia at 
the beginning of the year. The 2nd 
NATIONAL Boat SHOw, enlarged by 50”,, 
seems assured of a still higher attendance. 
On the opening day (Dec. 29) YACHTING 
Worp will publish a complete SHow 
GuImpE containing an illustrated stand- 
by-stand guide to the exhibits, and a 
fully classified list of exhibitors. 

On sale at the Show, and with a wide 
home and overseas circulation, this is 
an issue of the greatest possible value 
to advertisers of craft of all types, mar- 
ine engines and equipment. Book carly 
... book Now! PRESS DATE DEC. 5 


The strongest 


influence in this expanding market 


DORSET HOUSE, STAMFORD ST.. LONDON, 5$.£.' 
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ae HIS is a most exciting 

memorable advertisemer 
for Crittall windows 


Trying to see just why 


unusually dramatic | ha 
realised that it is bec 
window—which is draw: 


on a photograph 
an impossible posit 
right above the paven 
facing it head-on, ) 
the ground that pe 
need to lower their u 
pass under it 

In the ordinary wa 
of falsity makes one tcc 
fortable. Something s 
but one cannot guite ti 


it is 

But this is pleasing 
thing looks a little |ar 
life—and a lot more ent 


The copy—all thr “ 
it—reminds me of 
campaign, but is it an 
for that ? 
It is so utterly apt that « 
if the copywriter conscious!» 
St remembered Guinness ( 
wie would have been a foo! & 
abandon the phrase. 
Is this a good advertisen 
It catches the eve t 
what the windows look |ik 
answers most of the questions . 


THE 


armstrong Whitworth Aircraft Lim ied 
Austin Motor Company Limiied 
Bristol Aeroplane Company Lim ted 
Ourtop Rudder Co. Limited 

| Ovatee « 


eo Diesen! 


Enghsh Electric Co. Limited 

lmperta! Caemica! Indusimes Limited 
Rolis Royce Limited 

Shell Refining & Marketing Co. Limited 
Vickers Armstrong Limited 


eo CONGO Gg, BPETO~ 4s weereeees 
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Review of Advertising 


By COPYTASTER 


ischolder might ask—except 
mat the price. 


Then, of course, it is not really 
idressed to householders. Al- 
ugh it appears in national 
wspapers its real target must 
architects, builders and—as a 
mdary consideration—people 
) are putting up the money 

houses and offices to be 
It. 


Will be needed 


For them perhaps it should be 
re informative. But at least 
ey will look at it, which is 
»re than can be said for most 
ndow advertisements in archi- 
ctural and building trade 
igazines. 


It has pleased me so much 
en more than the charming 
ivertisements now appearing for 
vv indolene—that I am quite sorry 

have to change the subject 


* * * 
THIs quarter-page advertise- 
vent in Punch for the MPP 


Micro-Technical Camera (golly, 
vhat a mouthful !) momentarily 
itated me when I saw it and it 


MICKRO-TECHNICAL 


a British precision camera 


In Copytaster's 
opinion, this ad- 
vertisement so 
lacks the sort of 
basic information 
that hobby enthu- 
siasts thrive upon 
that it may well 
turn them into the 
paths of dealing 
with foreigners. 


MICRO PRECISION PRODUCTS LTD. 


=) shear Off) 


A profound 
pression has beer 
made upon Copy 
taster by this ad 
vertisement The 
copy, he thinks, j 
utterly apt and th: 
picture is arresting 


im 


CRITTAL 


NovemsBer 18, 1955 


m= A memorable and exciting ad that 


“ is a little larger than life 


POSITIVELY RUSTPROOFED | 


WEATHERPROOF, WIOFROOCT, ROTPROOP METAL WINDOWS 


- 


Pe 2 ree pe eo ee Pee 


Downe ae ee tragens nome, femme Meet Pine Anes 
<6 COUT EERE BAT ORERT ER OS COMFORT TECTED - OP enmEEee ~ ey 


has infuriated one reader so 
much that I have been looking 
more closely at it 


As he suggests. it wn object 
lesson in how to friends 
and antagonise peopl: 

To those who know nothing of 
photography perhaps | should 
explain that among _ photo- 
graphers who take their work or 
hobby seriously—and particu 


larly for those who photograph 


buildings, scenery and large 
machines—there has been rather 
a swing from the miniature 
camera back to what used long 


ago to be called the hand-and- 
stand type such as this MPP (and 
sO on). 


Apart from one famous 
German firm there are not many 
people making such cameras at 
present. For that reason, the 
serious photographer's eye will 
at once be caught by this excel- 
lent drawing of the MPP (and 
you-know-what). 


The price, £75, looks extremely 


attractive for such a complicated 
affair. 


When, however, he reads the 
advertisement the photographer 
gets shock after shock. 


Choice of lenses 


The lens costs 
there is probably a choice of 
lenses, so I do not think it is 
outrageously wicked to display 
an ex-lens price—although my 
correspondent thinks it as bad as 
advertising a Rolls-Royce car for 
£950 and then whispering in small 
type “engine extra.” 


Whatever we may think 
about that, I do deeply sympa- 
thise with my correspondent's 
pain and astonishment at dis- 
covering that the coupled 
range finder is also an extra— 
an extra with a £10 label. 

He can scarcely imagine a 
photographer who would buy 
such a costly camera if it did not 
have a coupled range finder. To 


@ Continued on page 24 


extra. True 
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Would you like a cut of a 
$1,600,000,000 
market in Canava? 


For details, please write our U K representative 
P. A. SMYTH, 34-40 LUDGATE HILL, LONDON, E.c 4 
TELEPHONE: city 2784 


now in Canada, or contemplate doing so 


ADVERTISER'S WEERLY 


No other media can compete with a local newspaper in intensity of 
reader interest and all 7 Southam Newspapers are 

essentially local in character. Al! 7 offer their more than 1,500,000 
daily readers a stimulating fare of world-wide and local news 


And it is these loyal Southam readers whose combined buying power 
amounts to more than one thousand, six-hundred million dollars a 
year If you would like a cut of this rich and prosperous market in 
Canada, it’s yours but only through the 7 Southam Newspapers 


He will be pleased to send you free smformative booklets —brochures of great value whether you sell 


you get ACTION when you advertise in THE OTTAWA CITIZEN, THE HAMILTON SPECTATOR 


THE WINNIPEG TRIBUNE, THE EDMONTON J RNa«AL, THE MED! 


GARY HERALD, THE VAN VER PROVINCE 


INE HAT NEWS, THE Cal 


“» SOUTHAM NEWSPAPERS 
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ADVERTISER'S WEEKLY 


is the acknowled 
on nation 

economic «vve 
financial po! cies 
Directors and Fxe 
wide range 0! 
on THE 


information. 


BANKER 


Advertise in THE BANKER 


THE 


BANKE 


9-II, 
LONDON, 
TEL: 


Board R: cisions are 
based on sound <nowledge 
of economic trends. 


THE RANKER 


! authority 
‘ernational 


pments and 


utives in a 
concerns rely 


for this 


reach high level readership. 


S. CORBETT, Advertisement Manager 


POULTRY, 
E.C. 
MON 8833 


to 


2 


November 18, 1955 


Copytaster finds an ad 
with basic data missing 


These cor manufacturers use 


VANDERVELL bearings 


ORORPTLE POROEETS KHGETED OT ETTES Free 


\ eee oF ceeter 


'® bgt 


1 good deal of attention has been given to this advertisement, 
which, in Copytaster's opinion, did at least compel people to look 
The gimmick lies in setting out the names of 5\ car manufacturers— 


but over the same illustration. 


treat it as a luxurious extra like 
a car radio or leather upholstery 
is simply not being realistic. 

Finally, and very bitterly, he 
has remarked that the copy tells 
you a great deal about the con- 
tortions and acrobatics that the 
camera can perform yet gives no 
clue to the size of the picture it 
takes—full plate, half plate, or 
something smaller—nor to the 
type of shutter it employs. 

It seems to me, however, that 
there is a worse fault than any 
of these. 

In a quarter-page in Punch it 
is obviously impossible to tell 
even half the things that an 
enthusiastic photographer wants 
to know about a new kind of 


camera. 
Fast but fair 
To bowl him a_tew of 
the less important points and 


titillate his curiosity about the 
rest is to bowl fast but fair 
although | think there is a touch 
of bodyline bowling about the 
prices. 

But to leave him in mid 
stroke, so to speak, without 
even a hint of where he can see 

camera or whether he can 
get further and better particu- 
lars by post is very bad indeed. 
The advertiser may say, logic- 
ally, that anyone who is really 
interested enough to consider 
buying such a camera will write 
anyhow, without needing any 
invitation or encouragement 
People, as we all know, are by no 
means always logical. Did my 
correspondent, who is a commer- 
cial artist and photographer, do 
the logical thing and write to the 
factory ? 
On the contrary. he wrote to 
me—and I think he is going to 


(See page 26.) 


Germany to buy a camera re- 

markably like this and probably 

more costly. 
It seems a pity 

The point 

that when you advertise some- 
thing that appeals to people 
with a hobby you should never 
be afraid of boring them. You 
can pack your space with clear 
pictures and small type in abso- 
lute confidence that every word 


@ Continued on page 26 


This advertisement, thinks Copy- 
taster, had a beautiful picture 
and excellent typography—but it 
carried such a quantity of cliché- 
infested copy. (See page 26.) 
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Among the mportant alterations based 
on the Jud recommendations made 
tothe Ru id Conditions for the 195¢ 


competiti ne admitting letterpress 


colour ad\ ements. These will form 


aseparat tion of the competition. If 


of the 1950 Sules, will you so inform 


= | (] y | S you ha yet received your copy 


us, stating the number you require 


All ent hould be sent in during 


January next. Judging will take place in 
= February and an exhibition of entries 
will be held in April. 


the 


: = is ad tisement is set in “ Folkwana’ 
= iddit the extensive range of Laytor 
= é ivailable from & to 72 point 
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Copytaster reviews an 


How to get ad to shock motorists 


will be read with all the fond If 1 made Daimlers I would 
intensity of a love letter. be swearing like a docker ! 


i Hobbyists are the very nicest Did you notice, by the way, 
‘ kind of captive audience. that in Austin Motors’ jolly 
Which reminds me that a_ jingle campaign during the show 
our S are 0 é young mother (once a market a separate jingle was written for 
research woman) is convinced every newspaper ? 

hs EEE that parents are anott captive I looked at three or four of 
; | audience—at all event r a few them to see whether each was 
fe months before and af the first particularly suitable to the news- 
ie ‘ e . baby’s birth—and s simply paper that carried it, but they 
a cannot understand w! vertise- seemed to have been distributed 

: ments for things 1} cradles, in a haphazard manner. 
perambulators and clothes Anyhow, it was a joy to see 
American Industry i w at the highest point of fare not packed c! i-block one cheerful Charlie among so 

oducti in hi end . ‘i! climbi N aly i with copy many mournful monks. 
pri uction in IST wen Cc mbing. oto y As She is probably g tht The big and impressive Jaguar 
this expanding marke! » size. Its consumption advertisements, with their beauti- 
and capital equipment . ‘nt rate is, per capita, ful pictures and typography, had 


far greater too. 


Motors n several hundreds of words so 


| banal and cliché-infested that | 


would not be surprised to hear 
Even a fraction et could represent a parad: 


, : that the copy-typist and the com- 
substantial business } positor had to be kept awake 


A DOUBLE-PAG in the With strong black coffee. 
So if your produ d, or can be sold, to motoring papers | Jervell z 
American business : your prospects have ae has attr: = Brain teaser 
. “| , ageai Of atlentior 1g ou 
yo one brighte \ow—IF you go about in ranks, like sold varade, What Do You Know’, by John P 
r way. a list of Si car ‘turers Wynn (Bell, 7s. 6d.) 
who use Vanderve ‘s and HICH playing card is called 
For in America 20 t so much bought as a ' the “Curse of Scotland” ? 
SOLD—this mean: | i distribution must be FE oll a enagp ec oe 8 Se eee 
: a ss - at catche tv 5 ¢ wha 1 you oO no now 
backed by consistent ; ve advertising in those enough in all Over do journalists mean by “cheese- 
business publications r customers read. In each manufactu there cake”? 
America business p. vertising automatically is a photogra; saloon If you do not know, this book 
ns McGraw-H car, and the ph s are will tell you. It will also give 
mea = of Ls sar you 997 other questions and their 
, . ‘ ‘ t could be ar; most answers—all compiled by John P 
McGraw-Hill is t) ublisher in the United readers would think only Wren (the sable relations con- 
States of business an journals—34 in all— simple but down ; but sultant) whose weekly BBC pro- 
covering practically ey f industrial endeavour. j iw " guarantee tha oked — with me! same he this 
“ “ . . ail OO as an audience oO “tween 
) ni y i a = “ 
= oth pres whe . ding — = its field At Motor Show tir en the five and six millions here and 
wit many tens of thou subscribers who BUY trade journals grow as a many more overseas. 
through its pages. Bul VicCrra\.-Hill’s service does not breeches Bible cturer All being grist to the copy- 
end there. It also offers vito! ‘- formation—such as the po see IP bp Epa t Rag Bn Fh | = 
op apart . extremes to get attent ind it formation imparted in this boo 
Fagan ic ; aE POU « os how to go about really is going extre ar to. may well “suffer a sea change, 
establishing your sales and dist:ibution organisation and show two identical c: le by into something rich and strange” 
so On. side _ = one a | and in advertisements, ere long 
the other a Ford. M. H. 
So why not have one of the London MeGraw-Hill men KE = 


show how you can gear your sales programme to today’s 
opportunities ? He has access to a wealth of specific 
and helpful data on your product market. His job is 
to make it freely available to you. Write or phone today. 
No obligation, of course. If you would like additional 
ite evidence on the long term outlook for business write for 

3 a free copy of “ The American Economy . . . Prospects 
for Growth.” 


4 McGRAW-HILL 


. mm PUBLISHING COMPANY LTD. 


93 Farringdon Street, 
London, E.C.4. 


An unusual feature of the “Motor” stand at the Motor Show was 

this illuminated panel of display and classified advertisement “blow 

ups Flashing slogans featured alternately “Buy through the pages 
of the ‘Motor and the ‘Motor will bring you sales.” 


Telephone : CENtra! 09/1 
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or at breakfast or at practi- 
cally any other time—the health beverage habit has caught on in no 
less than 46° of all DAILY HERALD homes. a percentage slightly above 
the national average. 
This fact is revealed in “Health Beverages, the latest DAILY HERALD 
report on the buying habits of its housewife readers compared with all 
housewives. The report is being published and distributed this week. 
Clearly indicated in the report is the important position held in the 
health beverages market by DAILY HERALD readers. Yet 40% of the 
HERALD’s nearly 7.000,000* readers read no other national daily 
newspaper. Take this in conjunction with the fact that on average 
there are at least three wage-earners to every two DAILY HERALD 
homes and it becomes absolutely obvious that no advertising campaign 
directed at the mass market for health beverages, or in fact for any 
other product, can be complete without the DAILY HERALD. 


"IPA Survey 


—. H. HULL, ADVERTISEMENT DIRECTOR, DAILY HERALD, ACRE HOUSE, LONG ACRE, LONDON, WC 2 
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NEW PAPERS ON 
Guaranteed 


FOR THE BUYER & USER 


ao 


First controlled-circulation monthly dealing 
exclusively with office equipment and appliances. 


Sent, free and direct, to the key men who 
specify and buy. GUARANTEED MINIMUM 
CIRCULATION—30,000 COPIES AN ISSUE. 


Full editorial coverage of all types of office 
equipment. Every advertisement will adjoin 
editorial. 


All entries keyed — quick reader-service card 
provided. 


OFFICE EQUIPMENT NEWS will go to potential buyers of the highest 
quality—to administrative and management directors, office managers 
and purchasing officers ; to firms with a minimum staff of 100; to 
iocal government offices, hospitals, etc., with a minimum administra- 
tive and clerical staff of 40 ; to at least 5,000 important overseas buyers. 
Every month advertisers will be told to exactly how many Individuals 
in each category the issue is sent. 


ne 


Bi cas 


Publication Date: Both Journals, FEBRUARY 1956 


‘ice Equipment News 
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OFFICE EQUIPMENT 


First trade paper of its kind for a £50 million 
industry. 


Sent, free and direct, to all who sell office 
equipment. Guaranteed minimum controlled 
circulation—3,000 a month. 


Giving all the news about the trade—for the 
trade. A PAPER WITH ONE AIM—TO 
BOOST SALES OF OFFICE EQUIPMENT. 


With every copy also goes OFFICE EQUIP- 
MENT NEWS. 


OFFICE EQUIPMENT TRADER will "cet the urgent trade-paper 
needs of a great, expanding industry. Thousands of retailers now sell 
office equipment, and their number is in.reasing every year. Through 
the TRADER the manufacturer can announce his product-plans in 
advance ; build up his outlets—prepare the trade in every way for 
selling his products. 


Business Publications Ltd., 180 Fleet St. London, E.C.4 Tel. CHAncery 8844 
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Big chance for 
COPY ITER 


We are | nother top-line 


copywriter n big national 
accounts, W have a generous 
pension and ice scheme, and 
the man ap; vork with a very 


friendly lot o! 

Write to our C! ywriter, 

ERWIN WASEY & COMPANY LTD 
Brook House * Park lane * London W.1 
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Ad Man’s Bookshelf 


Comprehensive guide to 
the krench market 


A‘ a guide for advertisers, 
manufacturers and ex- 
porters interested in the 
markets of Franc Algeria, 
Tunisia, Morocc ind the 


Saar, a special number of 
Vendre has bee J.° The 
WOTK runs {O 4 -_ 
Informatior includes 
figures on | (broken 
down into u active, 
families, wor imber of 
forcigners f I (broken 
down into de; and per- 
centages), nur rs, radio 
und = televisior ep nes, 
etc The an es (com- 
mercial and r by each 
lepartement is 2 1. There 


are numerous 


Wealth of Pars 


The usual fe he rela- 
tive wealth t between 
wealth and | of the 
town) is includ ts study 
is rewarding. | ice, one 
finds that the w ‘aris and 
its suburb per cent 
of the wealt ce as a 
whole Thi e found 
very usefu acturers 
and exporters concen 
trate their < on one 
town or dist 

Advertising re also 
shown for cac! nt with 
particulars as t of ad 
vertising mas radio, 
cinema, poster t mail) 

A new feat + annua! 
publication wi be of 
interest to i g men 
planning a busi as well 
as for direct m is a list 
(broken down ) of all 
French firms hav re than 
100 employees 

Directions fi of the 
survey are giver tngush 

* Le Marche Frar published 

vendre ( tained at 
£2 10s. from Bx ‘ g Agency 


London, W.1 


A book to 


. . 
inspire 
1 Burned My Fingers, by William 
Simpson (Putnar 18 
“FIFTEEN YEARS ago I had two 
hands and 10 fingers. To-day | 
have an ugly fingerless paw for 
a left hand and only a few mis 
shapen stumps for fingers on my 


right hand my face is 
scarred and disfigured 
peopie stare at me with shock 
or turn away eyes brimming with 
pity 

A depressing book? No, in 
deed Inside | am as normal! 


as anyone else. | have a good 
job and a happy healthy family 
My life s full to over- 
flowing, free and independent.” 


Mr. Simpson (whose father, 
incidentally, was an advertising 
agent) is now chief press and in- 
formation officer with British 
European Airways. He has told 
his excellently-titled story with 
vigour, frankness and an entire 
absence of self-pity. War, love, 
career, personalities (including 
the generous and helpful Lord 
Beaverbrook) all have their place 
in this book along with such 
matters as re-learning to wash, 
dress and shave, using made-up 
ties to slip over his head, and 
elasticised shoelaces to avoid tie- 
ing knots 

This is an inspiring book—and 
a very enjoyable one H 


Designing a 
selling pack 


Package Design, by Milner Gray, pub 
lished by Studio Ltd., price 25s 
TTYHIS unusually comprehen- 

sive book covering a 
branch of design which has 
wide applications and tremen- 
dous selling force has been 
written by one who knows 
very much what he is writing 
about 

A Royal Designer for Industry 
and a senior partner in the 
Design Research Unit, Milner 
Gray's influence and work can 
be seen over a vast field of 
present day industrial and graphic 
design 

With over 180 illustrations in 
more than 50 pages of plates this 
work should be studied by adver- 
tusing men with care—not least 
by those especially caught up in 
commercial television 

The author's intention has been 
both to examine the aims, uses 
and usefulness of packaging as a 
function of distribution, and to 
show how the package designer 
goes to work to produce a con- 
tainer with the essential qualities 
which emerge from this analysis. 
He has tried to collect together 
the sort of information of which 
he would have been glad when 
he started to study this branch 
of design 

Crystallising the more 
detailed examination are two 
case histories which have been 
taken through all their stages 
from the preliminary consulta- 
tions with the client to the 
point where the responsibility 
of the designer normally ends. 

The particular task usually 
requires not only an aesthetic 
faculty and training, but a know- 
ledge of production line tech- 
niques and reproduction processes 
and limitations. On these latter 
points other authoritative writers 
provide chapters of technical 
imerest 
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ABC certified net sale January/June, 1955 


By far the largest sale of the financial weekli« 


INVESTORS’ CHRONICLE 


the only financial weekly with an ABC certificate 


ee 
1 
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Farm modernisation drive 


_ creates big new market 


| There is a growing market for building materials arising out of 

the drive for farm modernisation. The market is not transitory 
and the attention of advertisers is directed to its importance in 
this specially contributed article. 


| VEYHE need for greater pro-_ itself is badly sited and incon- 
duction of home grown Yenient for handling stock 
food in order to reduce the Ihe Minister of Agriculture, 


speaking in Stafford recently, 


import-export deficit hus lately gnotlighted this little k 
: itt mel _ potiignte 1s ittle nown 
Show your advertisement to the shopper been stressed by a ber of aspect of agriculture when he 
just as she is about to spend her money. high government cials addressed the landowners In 
Hundreds of free point-of-sale sites including the Minister of a alone their oma a. 
; diture on new uilding a 
are available to you--gladly given Agriculture. More mechanisa- modernisation work was £25 
& by retailers because Redfern Advertising tion on the farn wt the million . a figure which takes 
Rubber Mats ar ‘loomed as part simple answer that many woe account of money spent on 
of the sh« p furn ; Colourful, suppose suline maintenance jobs 
mt permanent, and hardwearing, these mats In Britain we hav ture ae Sees 
: les : ; ‘ highly - mechanis culture 
: can incorporaic : ide name, mark, than anvwhere « while Some months ago, one of the 
than an M +e Joint Parti ‘ 
or slogan in a wide yariety of colours. even more 7; ee ee eos 
i , ; / : necessary with , sential ecretaries gave the landowners 
You can be certain that they will be aliiinen it @ acase ‘tal investment in farm land, 
kept in use —aciting as last-minute reminders, of putting new o old Duildings and landowners’ fix- 
7 : tures as £1,000 million, which ts 
day in and day o bottles. No fac , would - 
| y in ang Gay a. eae end sensive 8enerally accepted as represent- 
; : oeneininars “ie - dl tm ing about two-thirds of the total 
‘¢ ; adequate ins ld ch the invested in the industry. To those 
: 8 ‘ ee os d of the landowner as a “plumbin’, 
os - a pone roofin’ and brickin’” man may 
weaine rool Ss SUF _ 


F a2 trange, but ithout th 
ADVERTISING qnough (© stand ght of fixed equipment he provides. 


, provides, 
¢ op an ne I 
“ Ryne. a : a farming in this country would 
woot ce ; . be reduced to peasant husbandry 
RUSBER MATS need wiorage ypc, fo" one does 

ant tente £135 ar These fixtures include farm 
boa: eathiowry out | ere is DUildings, farm houses, workers’ 
DOOR MATS - FLOOR MATS - COIN MATS little point in in asks cottages. estate and farm roads. 

Cc oint i ns e e t 

¥ . . ‘ 
DARIS MATS BOWLS MATS milking machinery P ilding . Continued on page % 


ustrated folder with details of 
oint-of-sale advertising medium 
n full colour of Rubber Adver- 
I by some of the most famous 


ertgers in the country Display for use in hospitals 


~~~ 


4 
bg 
a see nue te, 
4n illustrated stand for use at local hospital exhibitions has been 
prepared by W um R. Warner & Co. Lid., pharmaceutical manu 
facturers. The unit. by Desien & Production Ltd., has been designed 
10 fo 


f ld up into small space for easy carrying about A similar unit was 
recently sent for use at the trade fair at Addis Ababa commemorating 


Redfern’s Rubber Works Ltd - National Advertisers’ Division 
Hyde - Cheshire 1.9 .008 the Silver Jubilee of the Emperor Haile Selassie of Ethiopia 
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ALTERNATORS 
ANNEALING FURNACES 
ANTI-VIBRATION DEVICES 
ARTESIAN WELLS 
ASBESTOS PRODUCTS 
ASH HANDLING PLANT 
AUTOMATIC CONTROL 
BAGGERS 

BATTERIES 

BATTERY CHARGERS 
BEARINGS 

BELTING 

BOILERS 

BUILDING BOARDS 
BUNKERS 

CABLES 

CANTEEN PLANT 
CHAINS 

CHIMNEYS & STACKS 
CLUTCHES 

COAL HANDLING PLANT 
COMPRESSORS 
CONDENSERS 
CONDUIT 

CONVEYORS 

COOLING TOWERS 
CRANES 

CYLINDERS 
DEGREASING PLANT 
DESCALING TOOLS 
DIESEL ENGINES 
DISTRIBUTION PANELS 
DRAG SCRAPERS 
ORYERS 

DRYING OVENS 

oucTs 

DUST COLLECTORS 
ELECTRICAL CONTROL GEAR 
ELECTRIC CLOCKS 
ELECTRIC DRIVES 
ELECTRIC MOTORS 
ELEVATORS 


ENGINE STARTERS 
EVAPORATORS 
EXHAUST-STEAM PLANT 
FANS 

FEED PUMPS 

FILTERS 

FIRE ALARMS 

FIRE EXTINGUISHERS 
FIREPROOF DOORS 

FIRE PUMPS 
FLUORESCENT LIGHTING 
FURNACES 

FUEL ECONOMISERS 
FUEL STORAGE TANKS 
GAS ENGINES 

GAS GOVERNOR PLANT 
GAS PRODUCERS 
GEARING 

GENERATORS 


ADVERTISER'S WEEKLY 


4 Engineers | 7 


IF YOUR CAMPAIGNS 
INCLUDE ANY OF THESE PRODUCTS 
“POWER & WORKS ENGINEERING” IS THE RIGHT MEDIUM 


HAND TOOLS 
HEAT.TREATMENT 
HOPPERS 
INFPRA-RED HEATERS 
INSTRUMENTATION 

LAMPS OF ALi TYPES 
LIFTING TACKLE 

LIGHTING FITTINGS 
LOADERS 

LUBRICANTS 

LUBRICATION SYSTEMS 
MACHINE GUARDS 

MACHINE TOOLS 

MATERIALS HANDLING 
MECHANICAL STOKERS 
MECHANICAL TRANSMISSION 
NUTS & BOLTS 

OW BURNERS 

PAINTS 


PLANT 


POWER TOOLS 
PROCESS HEATERS 
PROTECTIVE CLOTHING 
PUBLIC ADDRESS SYSTEMS 
PULVERISING MILLS 
PURIFIERS 

RAMS & PRESSES 
RECTIFIERS 
REFRACTORIES 
REFRIGERATING PLANT 
ROOFING & GLAZING 
ROTARY CONVERTERS 
ROTARY DRYERS 
SAFETY DEVICES 
SCRUBBERS 

SEWAGE PLANT 

SHAFT DRives 

SOOT BLOWERS 

SPACE HEATERS 
STACKERS 

STEAM ACCUMULATORS 
STEAM ENGINES 

STEAM JOINTS 

STEAM PIPES 

STEAM TRAPS 

STEAM TURBINES 
STEEL PLATE & SECTIONS 
STEEL TUBES 
SUPERHEATERS 
SUPERCHARGERS 
TELEPHONES 
TRANSFORMERS 
TRUCKS 
TURBO-BLOWERS 
TURBO-COMPRESSORS 
VALVES 

VOLTAGE REGULATORS 
WATER METERS 

WATER SOFTENERS 
WATER TREATMENT PLANT 
WELDING & CUTTING GEAR 
WIRING 


INE OF: THE TFOTHILE 


GROUP OF 
RAILWAY GAZETTE 


phe sbi dlls 4 


Published by TOTHILL PRESS LIMITED 
33 TOTHILL TREET, WESTMINSTER, S.W.I 
Telephone: Whitehall 9233 
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To the advertiser «)} 
the best of both wor 


a circ 
1 modest 
2 


The series is printed in 


ialized domestic media, this unique series offer 


ch, because of the attractive appearance anc 


¢ booklets, is unmatched, and 


a lengt! . reference books, which is normally found on! 


in far n ive volumes. 


hrome and full-colour gravure, with a uniform 
page size (94° x 7}°) wh: ws a considerable saving in production costs if 
spaces are taken in tw: e booklets. The rates are: {125 per page mono- 


chrome, £175 per page full-colour. Only full page bookings are accepted. 


PROJECTED TITLES FOR 1956 

First Cookery Course - Second Cookery Course - Vegetarian Recipes - Refnger- 
ator Cookery - County Cooke:y - Cooking for Your Children - Continental 
Cookery - Hot Meals for Colder Days - Buffet Parties - Soups, Sauces & Savouries 


AND DON'T FORGET... 
these bound volumes: details of 
rates, press dates etc. will be sent 


THE BOOK OF GOOD HOUSEKEEPING 


GOOD HOUSEKEEPING FAMILY 
FAVOURITES 


GOOD HOUSEKEEPING DIARY 1957 


on request. 


OO 
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In the past year, nez 
E (4d lloyspke ning | | 


NE 


Ing For Tivo 


PRODUCED IW ASSOCIATION © TH 


..0f these unrivallec 


Goal Hi 


(OOKERY 


Send for specimen b 


lo make sure of spa 


The National Magazine Company Limited, Pubisic; of Good HOUSEKEEPING, HARPER'S BAZAAR, VA 
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SEKEEPINGS 
Serving 


ul fo) he he 


di booklets have bee sold 


UNPKEEPINES aspen gran 
& HOUSEHOLD BOOKLETS 


| booklet from one A. Bird, Advertisement Manager, Good Housekeeping 
33 Ashley Place, London S.W.1 VICtoria 6699 


nace GET YOUR ORDER IN BY THE END OF Le EAR 


aT 


R, VANITY FAIR, HOUSE BEAUTIFUL, SHE, THE CONNOISSEUR. Proprietors of THE GOOD HOUSEKEEPING | INSTITUTE LIMITED | ep an 


oe | cocktails « savouries 

| 4 ie a | ae 
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Growing demand for farm 
building materials —conined 


drainage, water and electr proved schemes to meet half 
supplies, boundary fencing and the cost (maximum grant £400 
gates, in short, all those items on: per house), owners are provid- 
would not normally expect ing up to date sanitation, mains 


tenant farmer to take away with 
him at the end of his tenan 


water, electricity, hot water in- 
stallations and other amenities. 


of yp A «Ml von 4 - top of the new building and 
re vodernisation work, the land 
in_ the remote country d ao 7 vner has to ensure that ordinary 
throws more work on mts ding maintenance is not neg 
works staffs, with the onl: itt Seatitnda of eiltiens 
in many cases = ng % pounds invested in property, it 
po ha ye a to oy nly normal business prudence 
ledge of building materia age or torncmemneeel by 
new structures, modernisa! ar building maintenance. 
maintenance, but the owne 
know how to get the Appeal to landowners 
} . “er th 
— a oe mt fhe landowner in his réle of 
qualify for tax relief yuilder may be unfamiliar to 
of 110 per cent over ny (he has certainly received 
period, and there litt too little particular attention 


m advertisers), yet for genera 
is this relatively small section 
he agricultural community has 
lied not only the land, but 
ny of the basic tools which 
ible farmers to get on with the 


that these considerat 
couraged owners to 
up to date buildings 
Modernisation of far: 
cottages 1s helping 
drift of labour from ti 
any farmer knows that 


pl 


can offer a decent c Now that we have to bid in a 
chances of getting J hly competitive field for im 
are almost nil ted food, home agricuiture 

With rent equivalent to ©) be geared for maximum 


cost of 3 cigarettes, there » 
not much one could do in v: 
way of modernisation, bu! * 
with grants available ‘ 6 


luction, and the provision of 
ible buildings to house the 
sembly line” will be a con 
Ing necessity. 
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Public Relations 


Judging the entri¢ 
ing competiti n 
sheet, steel and 
been entered | 


ed for a nation-wide £1,000 industrial paint- 
red by Richard Thomas & Baldwins Ltd., 
manufacturers Over 1,200 paintings had 
from all over the country Left to right: 


L. S. Lowry, H ushbury, Eric Newton, and James Fitton. 
‘ ‘ . . 
Search {or hard-working girl 
A LONG week-« ndon at tion with the general release of 
a leading hotel, w sto the the Metroscope film “The Glass 
best shows and ants, is Slipper.” 
the prize whict rn Cin- The newspaper has invited its 
derella will rec ugh a readers to write in about any 
contest now being MGM young women they know to be 
and the Daily M onjunc- hard-working, but unrewarded. 


Kenneth I that uncanny 


sense of i flair for intimate 


ibute to his reputation as one of 


~ 


detail whi 


Britain's m ughtful and superb 


draughtsm s drawing was commissioned 
by T. Booth Waddicor & Partners Ltd. for 


Albright & V n 


KENNETH PETTS OF 


INTERNATIONAL ARTISTS 
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176° x2" IN SCOTLAND 


vi 
: 


Re: 
2 


- 


q The adaptation of Scottish bus side spaces to conform with 
the dimensions of those on other British Transport buses 
makes this valuable position an even more economical 
medium for your sales message. Now the same-sized poster 
can do its job on both sides of the Border. 


: 
| ! BRITISH TRANSPORT ADVERTISING | 
| | 
a eee 


FULL DETAILS OF ALL BRITISH TRANSPORT SITES FROM 
COMMERCIAL ADVERTISING OFFICER, British Transport Commission 
Cranbourn Chambers, Leicester Square Station, London, W.C.2 
Telephone: TEMple Bar 3490 


ADVERTISEMENT MANAGER (SCOTLAND), British Transport Commission, 
7 Castle Terrace, Edinburgh | Telephone. FOUntainbridge 5222 
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ADVERTISER'S WEEKLY 


; rus is, as near verbatim as 
i can be, what a Glasgow 
agency man said to me when | 
mentioned the old complaint 


about accounts flying off to 
j London as soon as they get 
e fairly big. 


“There is a lot of bunk talked 
about that,” he declared, roundly. 
“You hear talk of London ager 


_ | representatives coming up ind Lack of skill, he says—but 


wining and dining clients and that 
sort of thing But the fi 
that they do not have t 


wait and the accounts cor 
them. In London they'v« 
something we have no! 2 
that is advertising sk: 


agencies is supplied by the 

client, often written by a direc- 

tor of the client firm. The 

young man who sets out to be 

The whole country # copywriter finds he cannot 

2 concentrate on copywriting 

“There is a tremendous d here, and off he goes to 

of creative men in Gia A London. 

of course it is worse st So do the accounts. 

burgh. I do not be Few ever come back 

oo a real trained advertising Oh yes, we have our points 


writer, a specialist w here. We know our own 

get a job as such rig ‘ ttish market better than any 

a London agency, ir ider could. But let us stop 

land. In the agencies } ling ourselves that there is 
Ke everybody has to d ‘ thing unfair about London 

nearly everything, lay 1C1es getting Scottish 
= ing bloeks and so on unts.” 


that copywriting and Jespite the above Jeremiad a 

are the basics 1s los imount of copy that sells is 
“For some of i inly being written in 

copywriters the quest gow 

How do I fill that ne example is the piece signed 


What are the words ¢/ lean W. Paton which appears 
this commodity y week, five to seven inches 
“As a matter of fact 4 © ross two columns, at the 


deal of copy matter io 


tom right hand corner of page 
tisements produced by 


ee of the Sunday Mail. Apart 


herbert 
teupin 


This poster, with a nation wide billing, 
was commissioned by Leslie Low M.S.1.A. 
of Dudley Turner and Vincent Ltd., 

for their Clients, 

Thorn Electrical Industries Ltd., 


Atlas Lighting Division. 


ARTIST PARTNERS 


4a Dover Street London, Wl. HYD 9041 


from the label 
nouncement M 
is, a 
article, with tt 
only one fash 


tioned in it-W 
Sauchichall Str 


enough, as the 
users 

It has been 
(apart from bri 
ever since 1939 
is Watt Bros 
tells me she g 
of fan mail 
when she w 
fashion writer 

“| was writis 
Group when 
magazine pag 
told me “Mr 
then to write t 
It has been g 
since and 
Obviously if 
selling job ti 
have paid for 
every week for 


woman's 


to come up. They just ; ther Virs. Paton begs to differ 


tiser’s an- 


ike, and 
type of 
nee that 
is men- 
hers, of 
Naturally 

adver- 


weekly 
breaks) 
on, who 
nanager, 
me sort 
1 to get 
wspaper 


Kemsley 
ume and 
it,” she 
ked me 
for him. 
kly ever 
ceessful 
doing a 
ild not 
) nearly 
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There is no make-up to speak 
of, no typographical tricks, nary 
an __ illustration—just 300-400 
words of interest to women on 
what is otherwise a news-page. 
Mrs. Paton makes use of both 
kinds of topicality: furs or 
summer things at the appropriate 
times and references to current 
events, 

For example, in a discussion 
of top coats (headed “The Topic 
of To-day”) there is a quotation 
from Mr. Butler's autumn Budget 
speech: “We must have quality 
if we want to win through. 
Continues Mrs. Paton “Of 
course we must, and in the home 
budget, too, it applies. .” And 
so to the argument that you do 
not have to pay much more for 
quality—at Watt Bros 

This reader-advertisement has 
certainly become an institution 


Advertising in USSR 


A recent visitor was F. ( 
Millington, advertising represen 
tative in Britain for 31 technica! 
trade journals published in the 
Soviet Union. He said Scotland 
lags far behind England in its 
realisation of the possibilities of 
the Soviet market 

Some 105 English firms adver 
tise in the papers he represents 
as compared with only four Scot 
tish firms. 

Since British firms began to 
advertise in Soviet trade journals 
two years ago, Mr. Millington 
said, exports to the value of £57 
million have gone to that country 
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We have consistently expanded as we have grow: 
older — but that suits us rather well. A great dea! 
thought has been given to plant and layout at 
Gee & Watson, so that, whatever needs to be done 
the most efficient equipment, as well as top-grade : 
for doing it. At the same time as the firm grow 
we like to remain in the forefront of prog: 
with new plant and new ideas 
If we may assume the prerogative of middle av: 
talk about ourselves, we believe in matur« 
In a firm that is old enough to rely on experienc: 
directors and executives who are young enoug! 
with imagination, In short, we expe! 


things of these Elizabethan | 


Glale & WAY 


111 SHOL LANE LONDON bC4 Eibet 


Northern Office at 4 Chapel Walks Manet 


PROCESS ENGRAVERS, CREATIVE A®TI*T® 
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A vast and varied market 


Have you had with prospects for UK 


yo ur copy of the Big developments are taking place in Latin America which offer 


opportunities for exporters in this country. In this article a 


3 A N A L YS / S 0 F SPECIAL CORRESPONDENT reports on the situation. 


OR the British exporter, 
me the British investor and 


the British advertiser, the 
an countries of Latin America, so 


vast and varied, can all too 


easily be divided into ‘wo. LATIN 
4) There are those ready 
REA DER RESPONSE money—and those without it. AMERICA 
- Shining brightly w possibili- 
ties are Venezuela. ‘ colombia, 
; Mexico, Cuba and often 
iy 3 ‘ neglected —— - C con- despite the tariff preference which 
“8 , stellation of Costa | Guate- reigns for United States’ goods 
PREPARED BY wa -* \ mala, Nicaragua, H as and The project to watch here is the 
O El Salvador impressive public works pro- 
Among the enigm probably gramme Cuba is another 
Sone = lars Parting OF more example of world factors having 
frustrating than Braz their effect on the staple crop. 
The a P sis of The government decided to cut 
Brazil's uncertain il _con- sugar production and it was to 
. dition is coffce Ever since the avoid any unemployment from 
middle of last = s have this step thas the building pro 
slumped catastrop and ex- gramme was undertaken 
ports have been dan; ly low 
This was reflected ir figures ‘aothe, . : 
for the first half us —— Costly transport projects 
which showed a trad ficit of 


: Under this, one of the projects 
- 4 
yao * £26 million (to cost more than £11 million) 


We have analvsed P ACKAGING Zs ‘ Rising competition is the harbour tunnel at Havana, 
’ —_ pc meenr  Tcincames -abehphad work on which has already 
NEWS’ 9,000 circulation under 25 s Despite all this British Started. 
a aogt business men looke a little + a is being 
industry ‘lassificatio P Kee hope to the mult scheme —a! y the government to 
stry classifications and by the nis dene anndiond st The transpor New ae are being 
ae : , .t eer eae Hague. This poo! seemed uilt and the railways made more 
managerial positions held by its readers. to offer at first glance the possi- efficient through modernisation 
+ eden oe a ia == bility of increased trade . \though There is a long-term scheme for a 
We have also dissected 4,000 readers a heavy past debts would still camal across the country 
, , ; = remain. More rece hinking Ease of penetration i h 
i ™ Se * . — pene on into the 
nquiries (received in the first twelve st has shown, howeve bat | the Stems Geaiet fe ene of Ge 
. : are —s ritish exporter mig! iot have greatest attractions from the 
months) for what could be learned a= so much advantage as he had British business man’s point of 
ee hoped for and certain it is that view. 
about the management status of readers == he will have to m more 
— opposition from German and During the ae months, vee 
who cli ve) yn: > ta < asa other competitor exemptions an tax privileges 
p coupons, the products in Weighing the disadyantages @ve encouraged many new 
which they are interested and the effect aguint Ge civanteges, i ‘muctrige X come ito ie com 
J weuld seem thal now is not uy. oe a = and bottle 
. : vi plant, chemicals, pharmaccuticals 
on reader-response of positio the time for any really great 24 textile 
p position on the hopes from the Brazilian and textile printing. 


¢ - « ~ « ~ la ; ° v 0 H 
page and copy-appeal. We think the — Fey thy ae Rewards from oil 
— pd peng — If any impression can be made 
scheme will bring ceneliite to on the fabulously wealthy and 
you a copy ? British business fantastically high-priced land of 

~ Venezuela then there are rewards 
indeed. Oil has gushed forth its 


report will interest you. May we send 


Needless to say, the recent 
troubles in the Argentine did not 


“ Report to Advertisers’ is a_ serious help in steadying a market which scees ant there 9 §=money 
< has suffered through the fall in a-plenty awaiting the right 
contribution to media research by opportunities. 


grain prices, but it is interesting 
Creative Journals Ltd., publishers of Scope, - ae a Oe yer eee 
finance has set up one or two 
Sales Appeal and PACKAGING NEWS. industries including the making 
of polyethylene film 
Let us remind ourselves at this 
stage that all is not cheerless for 
the British business man in Latin 


A British advertising agency 
representative touring Latin 
America recently said that in no 
country in the world was sales- 
manship more needed. Every- 
thing is done on a big scale 
In Caracas, the capital, sky 
America and among the more tke’ ats —— in a “New-York- 

te eirion © 1 ike” atmosphere 
R. Davies, Advertisement Manager, pe mace Bog a os hare To-day, Venezuela relies to a 
a mighty market. but it is sure [latge extent on British exports 
9 GROSVENOR STREET, LONDON, W.! and sound and several European Last year she was second only 


countries have managed to estab- "© the United States, although 
Telephone HYDe Park 6651! lish themselves there this year @ Continued on page 42 
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L 
Se SE 
THE UPWARD é 


| 5. 


KAT WV scores G out of Wi 


SUNDAY NIGHT AT THE PALLADIUM ATV ‘ In home 8S tha 4 choice of ft a viewing, Six « t 
eleven top p! mes are on Associated Televi 
TAKE YOUR PICK AR 73% This is shown he Nielsen Ratings for the seven da 


‘th, measuring the popularity of all ITA 


October 23rd 
and B.B.C. p 


DOUBLE YOUR MONEY AR 


I mes for that week. 
After only five weeks on the air—nine out of these eleven 
top shows were on Commercial Television und at the 


week-end the top siz shows are all on A.T.V. 

The Bar Chart on the left tells the story 

But all this is only a start; A.T.V. are already planning 
even more attractive programmes to ensure that this 
| LOVE LUCY ATV , first success wil! lead to even greater success 
Commercial Television is a selling medium impossible 
to ignore. Make sure of your time by booking it now 


DRAGNET AR 


HIGHLAND FLING BBC 


AMATEUR BOXING ABA v USA 


ROBIN HOOD ATV 


BBC 


COPYRIGHT 1955 BY A. C. NIELSEN CO. LT 


From strength to strength with 
—MmMiake dure F Your lime “ow 


ASSOCIATED TELEVISION LIMITED, TELEVISION HOUSE. KINGSWAY WC.4 Telephone: Chancery 4488 
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Complete Control of all 


Advertising and Printing 


Records by a 
Single Simple System 


nily been devised to control 
ioting jobs and single or 


A simple system has + 
the entire prod: «' 
series advertisem: \ing records of insertions 
and any other 
Mail Order and « 


record of cost | 


f a special nature. For 
tising, where a complete 
cost per reply, cost per 
er data must be main- 
ible. 


sale and a mu! 
tained, the syste 
Briefly, it visual’ 


(1) Reminder 


insertions 


ites and Press dates for 
st cannot be overlooked. 


(2) The progres 
Artwork, (« 


h stage, ie., Layout, 
duction, ete. 


(3) The progr aa 
special adverti 


pecial jobs like leaflets, 
ote, blocks, drawings and 


anything out o! normal run. 


The basis of the system ie a compact, narrow card 
holding all the details you need to know. It has 
a visible edge for quick reference and upon which 
you can progress every stage by coloured signals, 
thereby providing a fool-proof basis for efficient 
planning of work. 


If you would like to learn more of this simple system, 
just jot “ Advertising Records ” on your letterhead 
and post to us. No obligation. Full details will be 
sent by return. 


(Shaman System 


VISIBLY BETTER RECORDS 


The Shannon Ltd. 371, Shannon Corner, New Maiden, Surrey 
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Big plans for new Latin 
American development 


Germany is sending goods at a 
greatly increased volume. It 
would, indeed, not be surprising 
if by the end of this .ear she had 
caught up with Britain 
From a fo« uw of view, 
Venezuela is more and 
more at be self-suffic- 
ient and th scope for 
mechanised equipment 
and fertilisers is already 
self-suthicient i and rice 
and it is expect at by the 
end of this uw produc- 
tion will / 1ed large 
enough pr » feed the 
population 
One of the surp features 
is that despite develop- 
ments taking pl e cost of 
living has not nce 1948, 
But certainly a | business 
man visiting Car ill find he 
is faced with en bills for 
most things, tha manages 
to pass through e landing 
formalities, whic extremely 
thorough 


Welcome fc ' tish 


abour to 
Guiana 
there is 
e British 
n Water 
iin bus!- 
he num- 
you will 


The next d 
Venezuela 
Here, natura 
i kindly welc 
busimess mar 
Street, Georg 
ness thorough! 
ber of British 
see will almost you that 
you are in al High 
Street ne ft st Indian 
shopkeeper love and the 
more gaudy ivertising 
poster or displa he better 
he likes it 

Shrewd execut 
thinking of tack 
in this area, w : to take 
a look at the ¢ American 
republics. There al scope 
there at the moment, for the field 
is wide open not for con- 
sumer products but also for 
capital goods 


they are 
markets 


Progress in agriculture 
eng eens 
Coffee and raw c » have re- 
cently yielded earnings. 
The prosperity this has brought 
about has meant that more 
money can be devoted to the im- 
proving of conditions. Agricul- 
tural schemes are in progress, 
power stations are being built 
and new roads are outting across 

wide areas 
This has meant a demand 

for agricultural and transport 

equipment British bicycles 

have scored heavily and there 

are obvious opportunities for 

heavier vehicles 

To meet the greater demands. 
several light industries have 
sprung up throughout the five 
republics. These include shoe 
making, soap production, beer 
and cigarette manufacture. 

The supply of these and other 
goods, however, is falling short 


highe 


of the ever-increasing demand. 
There is an obvious opening for 
other foreign enterprises to come 
forward and take advantage of 
the opportunity. 


Electricity and housing 


A project to be watched is the 
Costa Rican government's de- 
velopment programme. Included 
in this plan—which ranges from 
electrification to housing—is a 
big new international airport 
near the capital. New air ser 
vices are being started up, and it 
is obvious that the republic is on 
the brink of a wider share in 
international commerce. Similar 
enterprises could also be 
instanced. 

Taking Latin America as a 
whole, despite the acute currency 
difficulties which do certainly 
exist, there is plenty of scope for 
British business men. Already 
Britain is second to the US in 
Latin American imports, and 
there is a confidence in British 
goods which forms a fine spring- 
board for further endeavours in 
these developing countries 


New US sales aid 
for 
automatie driers 


NEW sales promotion 
approach for Hotpoint 

appliance dealers in the United 
States is expected to become a 
major success, according to 
merchandising experts of the 
Hotpoint home laundry section 

Called a “raimy day newspaper 
bag,” this merchandising too! 
can be used lecally by dealers 
through their news agencies or 
local newspapers and magazine 
stores. Completely waterprool, 
it measures 16 inches long, 34 
inches wide, 14 inches thick, and 
is generous enough to hold an 
American Sunday newspaper 

Supplied free to the dealer's 
local news agency with the 
dealer's sales message, they are 
hagded out to newspaper 
customers on rainy days as a free 
extra service According to 
D. D. Thompson, merchandising 
manager of the home laundry 
section, the sales message reaches 
the home and is read. The extra 
service idea is takked about and 
remembered, resulting in in- 
creased sales for Hotpoint auto 
matic dryers 

At a cost of one cent per bag, 
dealers have swamped the com- 
pany for orders. In three weeks 
some 200.000 bags have moved 
into the dealers’ stores, accord- 
ing to Mr. Thompson. “It is one 
of those promotional items that ts 
good for year round use on 
rainy days,” he has added. 
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With nearly 90 years’ experience 


SMITH, DALBY-WELCH 


know that the Father Christmas in everyone 


can be reached via 


ACCURATE, UP-TO-DATE 
MAILING LISTS 


It’s true that everyone’s a potential Father Christmas 
in the weeks preceding Christmas. But that’s no 
reason why you should squander your direct mail 
effort at this time. Plant the right gift suggestions 
in the right minds—and your product or your service 
is as good as “in the stocking”. We at SDW 

can save you expensive mistakes in your 
pre-Christmas selling campaign. That’s 

what our mailing lists are for. They 

are accurate, and right up to date—cover 

every section of the population in detail 

—are carefully classified to minimize 
duplication—and are compiled by experts 

who can gauge your needs to a name. 

To ensure that your direct mail material does 
reach Father Christmas in time, leave 

everything to us— reproduction of letters, 
envelope addressing, mailing. Direct Mail has 
been our business for nearly 90 years and we 

can handle it all so much quicker—and 

probably cheaper—than you can. 

For a concise guide to the uses of direct mail 

and the extent of our mailing lists, send for a 
free copy of “ Direct Mail through SDW”’ 


“™ 
% 


"SMITH, DALBY-WELCH LTD 


POSTAL ADVERTISING CONTRACTORS 


ESTABLISHED 186* 


I1t-t2 HALF MOON COURT LONDON ! TEL: MON 9671 (6 lines 
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Largest Net Sate in Kent 
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“KENTISH TIMES How they handle ads 


SERIES 
HIGHEST YET! 


in Sunderland 


ABC net sales for the period Jan.-june AVE the agencies any- 
thing to learn from the 
advertisement departments of 
local newspapers 
bl You bet they hav 
At u 5 pose 10 
This is an average weekly increase of Re Saeeaie § - o oy 
4,673 copies page advertisement a local 
over the corresponding period of 1954 ate io 
at would they WILTON EVAN 
FLAT RATE 26- PER S/C INCH In most cases t vould get 
an admirable etl! crisply 
a eS written copy, good, factual, meaty sauce piquante. Here are a few 
KENT’ S. BEST MEDIUM stuff—with plent prices examples 
ris sine given, excelent trations , “A gay dog without the 
and the whole a zraphical brandy.” 
triumph. It would tless, be “Best c . 
a 7 est can carrier this side of 
one of those ha g adver- Ruhene” 
tisements calculat set the — 
cash register bell “ing Always on the tiles 
permission granted ! 
Visit to loca In my view, this is the essence 
eee of local paper advertising. It is 
If, on the ot nd, they chatty, familiar. It will spark off 
went to a loca and met lots of local gossip. People who 
someone like \¥ wey, ad- have visited the firm's shops, or 
vertisement mana of the received their service, will be 
Sunderland Echo night get trying to identify whoever dealt 
something quit fferent with them. The staff themselves 
“something out orld” as get a big boost in morale. All 
“"—o8 215 the agency cop would 4 sisters, ote | and aunts 
éay wi be pointing them out to 
NET SALES eo) woe WEEKLY (ASC) Below I reprox ull-page friends. For quite a while the 
advertisement wt eared in ripples of interest will widen 
Lond< esentative od age ee ah es The firm's name will be on 
1eET a See pCevis o., hundreds of lips, thus creating 
DAVID L. CLACKSON, 80 rLECI STREET, E.C.4 (Fleet St. 2626) The idea, caricatu captions interest and goodwill. This is 
| were originated ried out character advertising. It stamps 
= ad in Mr. Dewey !ycrtisement a firm in the public mind as 
department friendly, approachable, with a 
No fewer thar nbers of sense of humour. 
the firm were feat from the And, of course, the local pape: 
managing directo ¢ tea boy 
The captions we ed with @ Continued on page 45 
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is the ideal medium for it. 

Down the years this feature has 
passed on a number of good ideas 
from the Sunderland Echo. Here 
is another Dewey winner. 

> * . 

To ceLesprate their 10th anni- 
versary, Nichols & Peed (Elec- 
trical) Ltd., of Wisbech, took the 
centre spread (two broadsheet 
pages) in the Isle of Ely and 
Wisbech Advertiser. 

They persuaded suppliers of 
radio, television, and electrical! 
appliances to take spaces to sup- 
port them, and the whole com- 
bined to make a pleasing com 
posite two pages, with editorial! 
teature, pictures of their recently 
acquired premises, and staff. 

The effort was designed to 
emphasise their slogan: “All we 
sell we service,” which has con- 
tributed to the rapid success of 
the firm, started 10 years ago as 
a one-man business by R. F. 
Nichols. 

The layout and execution of 
the pages was carried out by the 
advertisement staff of the 
Advertiser, under the direction of 
Dennis Newton, advertisement 
manager. 


‘Integral twin’ 


WEEKLY PAPERS which suffer 
from the “little brother complex” 
will be interested in the latest 
promotion piece, issued by the 
Salford City Reporter. 

It takes the form of a chatty 
letter, neatly printed and centred 
on a sheet, 94 in. by 12 in.—"its 
harder to throw this size into the 
wastepaper basket,” Donald W. 
Gaffney, the advertisement 
manager, told me with a twinkle 
in his eye 


Two city theme 


“When it's a tale of two Cities, 
why leave one out of the picture,” 
is the opening sentence of the 
letter, which develops on these 
lunes : 

“‘We want to cover Man- 
chester, says the client to the 
account executive. ‘And we'll 
use the weeklies to make sure 
of complete coverage.’ 

“So far, so good. But some- 
times they overlook a strong 
link in the chain—the city of 
Salford, Manchester's integral 
twin Prosperous, enjoying 
over-employment with top 
weekly page-packets, Salford s 
175,000 people look to Man- 
chester for that extra variety 
in its shopping centre which 
Salford may not satisfy 

“Why leave them out when it 
costs so little more to include 
them ? 

“Our rate per thousand is 
down = again We are up 
nearly a thousand copies a 
week on average over the first 
six months of 1955—ABC 


Successful spread that 
emphasised service 


guarantee of 22,076, as against 

21,179 in the previous six 

months. The June average— 

our highest-—-was 22,344.” 

Designed to interest adver- 
tusers who regard Salford as part 
of Manchester — when, io 
reality, it is quite distinct, this 
promotion scores by its simpli- 
city. It aims to educate its 
recipients to a point of view, 
rather than chide them for miss- 
ing it, on occasions. 

It might almost be presumptu- 
ous to offer Mr. Gaffney a theme 
for his next epistle, but I would 
certainly like to see him tackle 
“What is an integral twin?” 


Hee cream drive 


AMONG THE several successful 
composite features spotted in the 
Yorkshire Observer recently, a 
page on “Ice cream—an all-the- 
year-round food” struck me as 
an excellent example of enterpris- 
ing opportunism. 

The annual competition of the 
Ice-Cream Alliance provided 
winners from many areas, but 
how many advertisement mana- 
gers emulated W. Walker and 
turned the occasion to good 
account locally ? Yorkshire 
winners were listed in the edi- 
torial, which featured also a fine 
description of how ice cream is 
made 


Other notable efforts of the 
Yorkshire Observer im recent 
weeks include an oe hag 
supplement dealing with the 


Motor Show 


{Heading contest] 


One oF the most novel and di- 
verting competitions was that de- 
vised, planned, and produced for 
the East Essex Gazette by John 
L. Street. advertisement mana- 
ger. Tying up with a “Winter 
Warmth and Comfort” supple 
ment, i consisted of 20 head 
lines which had appeared in the 
paper since 1900. Readers had 
to assign the correct year to each 
There was an entry fee of six- 
pence. and £75 was offered in 
prizes 


Plenty of discussion 


Some headlines, like “New 
organ at Clacton Church’ of 
“Walton Tributes to King Albert’ 
were capable of being identified 
fairly easily for verification of 
the date. Others such as “Kiddies 
Love Pale Pink Horse’ seem, to 
say the least. a teaser. 


The whole idea, however, 
doubtless added up to plenty of 
local discussion Incidentally. 


the public were not allowed to 
consult the paper's files while the 
competition was in progress 

although enthusiasts probably 


got round that little embargo by 
a visit to the local library 
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THE COUNTY OF 


MIDDLESEX 
CHRONICLE 


intensively cover the populous 
and prosperous crea of South- 
West Middlesex 


NET SALES 


45,906 


A.B.C. 


1M HIGH STREET 
HOUNSLOW 
Phone : HOUnsiow 0016-74 
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AUTOTYPE COMPANY LTD. 
Browslow Rd. London, W.!}. Esling 2691 
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BEAU NASH 
bet on Bath 


Since Beau Nash and his 
associates made Bath a cenire 
of fashion and opulence, it has 
never looked back. But today 
it is more than a flourishing 
Spa. The growth of many 
industries and the coming of the 
Admiralty have brought a popu- 
lation of all classes and incomes 
to Bath and its adjacent country 
districts, making it one of the 
most prosperous areas in Britain 
today. 


Aad the area is easily reached 
The Bath Chronicle with a 
nightly circulation of 14 copies 
for every house in the city-—as 
well as a big circulation in West 
Wilts. and North Somerset 
through the Branch Offices at 
Trowbridge, Chippenham, 
Devizes, Radstock and 
Keynsham—gives you positive 
blanket coverage for only 10 
per s.c.i, 


It deserves its place on any 
schedule intended to cover the 
West. 

You can’t cover the West 


properly without the 


Chronicle « weraco 


eT AOL SMEO Tee 


* Not to mention the three weeklies whick 
reach the prosperous West Countryman at 
week-ends when he has the time to read 
them:—SOMERSET GUARDIAN, WILT 
SHIRE NEWS & BATH WEEALY 
CHRONICLE. Get full details from §. 
Roberts, 134 Fleet Street, London, §.CA4 
Arneld Ellis, Cromford House, Marke: 
Street, Manchester 4, of Head Office, 4) 
Westgate Sirect, Bath 
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Review of Poster Advertising 


For this month’s survey attention 


is drawn to the— 


Bulbs that bloom 


in the autumn 


NYONE who has adv: 
tised electric lamps knows santas an . . 
only too well how me it is to By STUART LEWIS 
create distinctive brand a: 
tising for any one of this grou 
of products. 
The public are pretty on a form of presentation that for Atlas with 


; d ce of a In the judgment of Stuart Lewis 
aware that electric lamps 1s newish and memorable, For clown. the design of this poster for 


made to certain fixed standa irs we have been exposed to Now if one accept e fact Atlas lamps and tubes can be 
of efficiency and that lan cat glaring lamps on dark as it seems one : that the considered quite excellent. It is 
equal price should be of cyua ickgrounds, many of them face on the lan p inescap- simple and admirably attuned 
quality. The most the m iring with human eyes. om = pre of ti anch of to the Christmas season. The 
facturer can say 1s that ‘ —_ electrical advertising 1¢ Atlas cold blue of the word “Atlas” 
greater technical expericn In primitive wonder design is quite exc f contrasts effectively with the 
that his organisation is bett Last year the Atlas people Not only has the clown vivid “circus” colours used for 
equipped to maintain the An presented a lamp as a balloon considerable charm and im- the clown's face. 
dards laid down by the indus: ‘loating in the might sky, with pact but he strikes just the 
Yet the majority of the lame uppet-like figures gazing up in right note of circus-cum- the words “write” and “right” | 
people do not even bother to »"!mitive wonder from the basket Christmas celebration to suit shall write to ADVERTISER'S 
say this. They just sa) ispended from it. The lamp the season. Moreover, the de- WEEKLY about it. 
“lamps for sale”—sometimes self was endowed with a pair sign is admirably simple. For some time Biro have been 
in am attractive visual way { would-be glamorous (but The lamp is pla olt up using the slogan “Right on the 
untly repulsive) eyes. Not right on a black back ind and hall,” which is not too bad in its 
yng ago Abram Games played the only wording | 4 lamps double-punning way. For an 
variation on the same theme and tubes) is in ¢ Id sans even longer time, I believe, 
with his man-in-the-moon design lettering The cold of the @ Continued on page 48 
v Osram; a very clever con- word Atlas contrast ectively 
eption which was, as I thought with the vivid “‘c colours 
t the time, the animated lamp to used for the clowr 
nd all animated lamps. ae, 
Bearing in mind the admitted But that was not the end identifying the clown 
difficulty of making any claim On the hoardings now is a new 
all, one would think that sor jsram job which shows a win 
manufacturers might have hit some female face, and another 


As for their verbal message 
these are seldom more powcr! 
than “Osram, the 
lamp” and “Atlas, all the 
to «see with.” Only 
reatly daring, claim that 
_— ‘stay brighter long 


The poster Ss being ised on 
16-sheets, bus-sides i for all I 
know in other shape d sizes 
I only hope, for the f Atlas 
and their agents, tt! house- 
at SMITHs 3 holders and their wives do not 
% identify the clown vith the 
wrong brand 
It surely is time it lamp 
manufacturers had another 
think? Could they 1 produce 
something other than the lamp 
rampant on a sky of b ’ Would 
it not be possible to show several 
lamps on the same poster, or no 
lamps at all” 
The Atlas poster is the best of 
the season’s bunch, but let wus 
hope that next year some green- 
é fingered person uprox ts his 
This poster has led Stuart Lewis to conclude that we may sometimes bulbs and plants a new idea 
be too close to the job to miss the missing bottle. One technical * * * In their current Osram poster the 
consideration apart, however. he considers it to be a thoroughly IF ANYONE in the stationery company rely upon the familiar 
competent job. (See page 46.) business makes another pun on message “The wonderful lamp.” 
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t AUDI st uy 


HE POSTER 


THE BEATEN TRACK 


air have fixed travel habits. Men go this way to 
work. Women go that way to their shopping centres. 
Together they go another way to places of entertain- 
ment and sporting events. What are those beaten tracks? 
We can tell you at Outdoor Publicity. We are adver- 
tising agents who specialise in outdoor publicity, and we 
spend a great deal of time in plotting and analysing 
those travel habits. Our researches, plus an accurate and 
up-to-date knowledge of the position and value of ad- 
vertising sites available, mean that all our campaigns 
are planned with the assurance that every penny avail- 
able is spent to the very best possible advantage. 


ADVERTISER'S WEEKLY 


At 27 Old Burlington Street we have some intriguing 
displays showing the results of our researches into 
people’s travel habits. If you are interested in outdoor 
publicity we should like to show you these—and other 
graphical demonstrations of the way accurate informa- 


tion is intelligently applied in planning our campaigns. 
Why not arrange a visit soon? 


OUTDOOR PUBLICITY 
LIMITED 


SOP L) 


7, Od Barlington Street, Londen, W.1. Telephone: REGent 4286 
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Tie up all your 7 \ J 
OUTDOOR ae 


67, 69, 71, SOUTHAMPTON ROW 
Tetagtene Muse Pes LONDON W.C.I. 


OUTDOOR ADVERTISING AGENTS 


Se ee ee 
‘Manchester Poster Services Ltd 


2? 29 Bootle Street, Deansgate Manchester? 


First Class Service 
Inspection and 


Maintenance. 


PADDINGTON 0166/7 


G. F. KRUSE LIMI 
37 SPRING STREET, W.2 


November 18, 1955 


A poster character runs 
out of bottles 


The stork, in the 
opinion of Stuart 
Lewis, is doing 
very well in his 
many-sided career 
~—the latest poster 
shows him in love 
The view is ex 
pressed, however 
that perhaps he had 
better watch his 
flight. (See page 50.) 


Platignum have 

“Right in any lans .” with 
the word “right tra ted into 
a Babel of tongues. All these 
have added brightness to the 
scene, 

One must, therefore. class the 
current Underground card for 
Harley Bond station: as an 
also-ran. On the left the card 
is a lady writing: on ihe right is 
an animated post-box devouring 
her letters. In between are the 
words “Bond of friends ip’; and 
as if that were not cnough we 
have the pay-off to end all pay- 
offs: the “write” stationery. 

On the other han W. #H. 
Smith have produced « new Un- 


derground card which tells the 
correspondence story in a way 
that is fresh if not entirely 
original. Here is a shipwrecked 
character seated on a raft and 
dutifully writing home. In the 
sea around him are  newly- 
launched bottles containing his 
salty messages, and on the raft is 
a stack of stationery bought when 
he “stopped at Smith's.” 


Technical oversight 


Having come to the conclusion 
that this was a thoroughly com- 
petent job, I asked my wife, as 
advertising people do, to give an 


@ Continued on page 49 


t Famous artist 


on detergent 


The new Daz posters which are to be seen on the hoardings have 
been designed by Savignac, the internationally famous French artist 
In a@ statement from Lambe and Robinson Ltd., who handle the Da: 


account for Thomas Hedlev & Co.., 


Lid., it is stated that “ever since 


the brand was launched, Daz posters have had a simple and con- 


sistent character of their own 


By employing Savignac, we believe 


we shall make the designs even more distinctive and increase the 
impact which their extreme simplicity gives them.” 


— | 

: | bread loves 

3 i = . ee 

: 70 7 Ome | I@k 7 

i po = Ww Slor 

f at ff ma rar Je : 
i Watter Mill s eV ee | 
; a. = BENS nt eget tat . 
me HUES ION Sec \ a 
Bi <to a 
4 ew _ JU paz boils whitest | 
< =——s tl 
; . 


NoOveMBER 18, 1955 


REVIEW OF 
POSTERS 


continued 


The new Tide 
poster features a 
small boy in diffi- 
culty with his 
clothing. The idea 
of having the child 
not fully dressed 
brings an extra 
element of interest 
into what would 
ntherwise be a 
rather dull clothing 
situation. The 
theme links up 
with current press 
advertising. Agents 
are Young and 
Rubicam Ltd. 


opinion on it. After a casual 
lance she pointed out a technical 
ault. 


There was nothing on the 
raft to accommodate the letter 
which the chap was writing. 
He had run out of bottles. 


So there we are (as we all so 
often are) too close to the job 
to miss the missing bottle. 

* * * 
tr ts far from easy to-day to 
ring a change when designing a 
confectionery poster, for Polo, 
Smarties and one or two others 
seem to have cornered the mar 
ket in ideas. 

Nothing daunted, K.P. Roast 


7 
ye eS wh 
they've 2 GOOD word for:... 


Everyone of the 12 countries 
represented on this Underground 
poster for Gill's Shampoo manu- 
facture and sell the product 
Agents are Dixons Westend 
Advertising Agency Ltd 


TAKE A FRESH LOOK... 


Salted Peanuts have recently had 
a go and are showing two dis- 
embodied arms linked by one 
continuous pin-striped sleeve—a 
good try, if somewhat grotesque. 


Another advertiser who is try- 
ing hard is Golden Charms 
toffees. Instead of showing a 
teen-age girl @ la Smarties, they 
show a snmakecharmer snake 
charming toffees into the upper 
air. Again, a neat idea which 
ties up with the name of the pro 
duct but one which is more than 
somewhat derivative. 


* . * 


How OFTEN have we cursed the 
hollow heart of some trade figure 
which has worked its way on to 


@ Continued on page 50 


right on the ball 


The slogan “Right on the ball” 

has been used for some time by 

the Biro people and on the poster 

it does an effective double- 
punning job 


On 


ADVERTISER'S WEEKLY 


Every 


[T-BL | 


Posie 


Mob te Soles Eiie 


-M OW something entirely new — 


Van 


_ 


% Allows your message to be seen where no 
other poster sites are available. 


% Provides an invaluable addition to ali outdoor 
advertising campaigns. 


te Cheapest solus poster sites, on a country 
wide basis. 


% Large or Small, Local or National campaigns 
equally effective. 


THE 
TRANSPOSTER SERVICE 


you can excend your bus poster advertising to vans 
and still use the same posters (D.C's or 48" = 20°) 


Ring CHAncery 6677 


T. B. LAWRENCE LIMITED 
3 & 4 Clement’s Inn, London, W.C.2. 


THE ORIGINATORS OF VAN POSTER ADVERTISING 
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A pretty picture does not 
mean a successful Poster 
Campaign. There’s so 
much more that only long 
experience can teach. The 
selection of positions, the 
reaction to design or col- 
our scheme, the prior 
exhibition test, the main- 
tenance side and many 
other points are best cared 
for by a firm like Sheldons 
with their 115 years’ 
experience of Poster 
advertising. 


Seldons It4 


Sheldon House, Queen St., 
Leeds 1 


ae, A 


KUWAIT 
COMMERCIAL 
DIRECTORY 


This publication will appear in 
the Spring, 1956 

It is the first issue of a Directory 
which will cover Basra, Kuwait, 
Dahran, Bahrein, Qatar and the 
Persian Gulf. 


It will be in the hands of all 
firms doing business in the area 


Its rates are : Per page £15.10.0 
Per half-page £8.10.0. 


Ask us for full particulars. 
Overseas Publicity & 
Service Agency Ltd., 

29 Oxford Street, W.1. 

GERrard 9737 


THERE ARE MANY 


LIKE IT IN 


LANCASHIRE 


THE IDEAL POSTER COUNTY 


This is one of the 
by the London Midla 
glories of the 


the board of direct ¥4 It is 
true that Messrs erm and 
Barrett are still d a pretty 
good job, but one c ! mention 
others who should quietly 
pensioned off 

One must hope the en- 
engaging Stork doe t outstay 
his welcome Pe in this 
country non-human tures re- 
main acceptable lovable 
longer than human igs. Per- 
haps storks are unning as 
seals 

At the moment Stork is 
doing extremely we! is Many 
sided career. The st poster 
shows him standing winsomely 
before a wooden fenc mn which 
are written the w “Bread 
loves Stork maregar 

Nevertheless, I fee in my 
bones that the Stork must watch 
his flight a 

* . * 

THERE ARE a number of out- - 
standing railway posters to be 
found in stations cross the 
country just now. One depicting E. 
the English Lakes a very 


notable piece of work 


e District and Derbyshire 


Unger, 
ippearing for the Western Region 


she 35 
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The stork strikes again— 
but in a loving mood 


* 
oe ee comes w sais eanen geelaeiitiiiy aiiine 
: TRAE) OVRUNG Det MASON a ADD IO woun 


standing posters to have been issued recently 
! Region of British Railways to promote the 
countryside. 


Designed and executed by Hans 


this poster is now 


of British Railways. 


This is the second p 
H. J. Heinz Ce 
wood effect with dark« 
element in the compos 


oul 


ter design carried out by 


Norman Weaver for 


The overall background is in a light grained 


ned shadows which throw 


rion and logoty 


hy Waterlow & Sons Ltd 


pe 


out the still life 
The printing was carried 
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Three new posters have been 
boost their typewriters. 


iSSueé 
A real “family 


~ 


Remington Rand Ltd. to 
approach was the aim, and 


d Dy 


if put up in sequence in the London Underground this is how they 
would look 


3-foot neon lettering 
for ‘on the wing’ ads 


AN interesting method of 
displaying illuminated 
signs on the central frame and 
underside of the wings of a 
twin-engined Rapide aircraft 
has been evolved by the Sky 
Neon Aviation Co., Ltd. 


The medium of 
air signs is suitable to every 
product and can operate any- 
where in the country and for any 
length of time and in this case 
the three-foot lettering used 
ensures maximum visibility under 
normal flying conditions at a 
height of approximately 1,200 
feet. This is comparable—from 
a visibility point of view—to a 
car registration number at 3 
distance of 25 yards. 


illuminated 


PLASTOIC 
BINDING 
now at 


Griffith 


PRINTERS SINCE 1850 
Prompt service on 
Plastoic Binding 
now offered by 


W. P. GRIFFITH & SONS LTD. 
154 Clerkenwell Road, 
London, E.C.1 
Telephone: Terminus 7363 


TRAD® ENQUIRIES WELCOMED 


WARNES 
DIRECT MAIL SERVICE 


London's speediest Mailing Service. 
IN TODAY—OUT TOMORROW 
representative } BALhom 
Keen quotations. > 
Collections J 191/2/3 


. 10, Station Parade, $.W.12. 


Any colour of neon or com- 
bination of colours can be used, 
but ted and green have beea 
proved most effective by clients 
who have included film com- 
panies and well-known cigarette 
and beverage manufacturers. 


Source of responsibility 


Aerial activity is the concern 
of the Ministry of Transport and 
Civil Aviation, or the Aijr 
Ministry where Service interests 
are concerned, and is subject to 
general laws which protect the 
public from “nuisance.” 

All the operations of the 
company are carried out in close 
co-operation with air traffic con- 
trol, to whom advance notifica- 
tion is given of intention to fly in 
order to obtain clearance which 
normally takes 24 hours. 


{Old Roman wall} 


a 


NORTHUMBERLAND 


CGB ct kan By TRAW 


The Roman Wall is featured in a 

poster designed by Leonard R 

Squirrell, issued by the North 

Eastern Region of British 
Railways 
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THIS 1S A PHOTOGRAPH 
OF WR. RAY PEYTON” 
THE ADVERTISING AGENT 


immediately after he had been 
acquainted with the advertising rates 
of MAN ABOUT TOWN 


(Real name for a fictional person) 


Mr. Peyton nc 
Was his sur 
emotions str 
merely over 
a damned iit 
Were his 
enjoyed con: 
unworn sole: 
In his abser 
Your own ex 


* having been revived, we are in some quandary 
occasioned by an offer of such value that his 

) down with a surfeit of bliss’ Or was he 
by what his professional standards rejected as 
available we would respect it. For he has 
ble success in the advertising world, as the 
s shoes bear witness. 

wonder if you might come to our assistance. 
nce is doubtless as impressive as Mr. Peyton's 
and you may be in a position to explain why or why not our 
particular may e is an appropriate and inexpensive medium 
for such high-ciass products as you may be publicising 
Generous agr« \t on your part to sacrifice some of your valuable 
time in putting us right on this score will soon bring our represen- 
tative to your office arfhed with a copy of MAN ABOUT TOWN, 
the pertinent advertising details, and a cushion for you to fall 
back on. 


MAN ABOUT TOWN 


Advertisement Director : KEITH FRASER 
Tailor & Cutter House, 42-43 Gerrard Street, W. |. 


Mechanical World 
and ENGINEERING RECORD 


MANCHESTER 3 
eEc4 


hw 


EMMOTT & ¢ 


>, LTO., 31 KING STREET WEST 
LONDON OFFICE 


SO TEMPLE CHAMBERS. TEMPLE AVENUE. 
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FREELANCE AD-CREATOR CREATES 


Y Mother «aid I should make » 


world. I figure this ien't q 
meant. But this figure of * ‘ 
out apt, arresting, origina’ « 


—from blank paper te crouch 


If vou want ads as alive 


211 PICCADILLY 


Spacebuyers’ 
Guide 


As a guide to 1956 appropria:ions 
we are pleased to announce that 
THE PLUMBER & JOURNAL OF 
HEATING will not be increasing ics 
advertisement rates on contracts 
placed and accepted before the end 
of this year—your current rate card 
is still O.K. Further supplies and 


specimen copies available from the 
publishers, 

DALE REYNOLDS 4 CO. Ltd. 
32 Finsbury Square, London, EC? 


can you reach 
a 
_ telephone? 


for HIGH CLASS 
SILK SCREEN PRINTING 


EJ. GRANGER Led. 


87 BELMONT PARK RD. LEYTON £10 


igure in the 
what she 
mbolize my craft of figuring- 
ments and sales literature 
val and polished typescript. 


ping as this one, write to 


-- Crato of ds 


LONDON W.1. 


wOWCARD 


ROS - STRE 
aust CH AM, 
Pxtaie ~ 


97 SHIRLEY ROAD. CROYDON 
AOODISCOmMBE 8147-8 


MIGHEST GRADE 
LEAN © CHAE 
Se. mayne 


(Official Organ of Ulster Farmers* 
Unien) 


“eneen OF THE Jan, to 1965 

avorr svasayu 

Of CNC ULATIONS 
‘est Office: 

ey Tel. Belfast 24397 
London Office 

9 Fleet Street, E.C.4. Tel. Fifet Street 5453 
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Commercial Artists’ Portfolio 


J. Yunge- 


Bateman 


LTHOUGH J. Yunge- 

Bateman was always keen 
on drawing he started his 
career in the Navy and not 
until he left that service did he 
decide to give his talent a try 
out. 

He went to Heatheriey’s, then 
in Newman Street, and became a 
student teacher. He is now sure 
that any skill at drawing 
possesses is due to his efforts to 
show others how to do it. 

Always having a passionate 
love of what he calls “ beauty” 
(although he finds it difficult to 
define) he is an idealist and an 
incurable romantic. A\'racted to 
the pen as a medium he was very 
much influenced in his earlier 
years by illustrators suc’) as Harry 


Clarke and John Ausicn. As a 
result he specialised lecorative 
pen illustration and developed his 
colour work later. Dcspite this 
earlier specialisation h: is now 
pretty versatile in techrique and 
treatment. He is rticularly 
drawn to the use o! oil as a 
medium for decorative painting. 


Practice in camouflage 


Activities during the war pro- 
duced a long excursion into 


camouflage for al! Services, but 
since that time, after |lustrating 
for Winchester Publicauons such 
books as Venus and Adonis and 
The Rape of Lucrece he has been 
| doing children’s books. annuals, 
natural history drawing and the 


wonders of the insect world. 
Having done such an amount 
of line work he says ‘hat poor 
reproduction has given iim more 
sorrow than anything e!se in the 
art world. He does not like to 
see art confined to narrow 


;\ 
¢! 
Se 


Pen and ink illustration to 
“Venus and Adonis” published 
hy Winchester Publications Lid 


This pen and ink carnival im- 
pression illustrates the Yunge- 
Bateman decorative style. 


fashionable “modern” front and 
feels that commercial art, with its 
enormous public of widely differ- 


ing tastes, is a fine, healthy 
antidote to this snobbery. 
He particularly likes Indian 


sculpture and painting of the best 
classical periods, also ancient 
Egyptian art, paleolithic cave 
paintings, Botticelli, Carlo Crivelli 
and many aspects of the Victorian 
era. In his hankering after good 
reproduction he has turned atten- 
tion to engraving with the burin 
on copper, with great satisfaction 
to himself. 

He is now working as a free- 
lance artist with Vale Studios 
looking after him as agent. He is 
booked for an exhibition at 
Foyle’s Gallery next March. 


Iilustration for a 


feature on 
tropical fish for “Daily Mail” 
Children's Annual 
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Move to develop 


Ceylon industry 


NDER the auspices of the 

Ceylon Chamber of Com- 
merce, a Ceylon Association of 
Manufacturers has been formed. 
Among the objects are: 


@to promote, foster and protect 
the welfare of business interests 
in Ceylon engaged in manufac- 
tures and industries 
to promote industrialisation in 
Ceylon 
to aid in the establishment and 
expansion of existing and new 
manufactures and industries of 
every kind in Ceylon and fo 
encourage and aid foreign con- 
cerns interested in such manu- 


Sereen printed in 8 colours 
with 3-colour  half-tone 
mattress. 15° high 


NEWS 
FLASHES 


FROM WORLD 
MARKETS 


factures and industries 
@ to collect and circulate statistics 
and other information relating 
to manufactures and industries 
@to establish standards relating 
to specifications and quality of 
any article or commodity pro- 
duced or manufactured in 
Ceylon 
The association proposes to set 
up two main committees, one to 
concern itself with the interests 
of the existing manufactures .in 
Ceylon and the other to promote 
the opening up of new industries 
and to encourage foreign concerns 
to invest in Ceylon. 


health” will be the 
theme of the 1956 
advertising cam- 
paign, to be 
carried out by the 
California Prune 
Advisory Board. 
Some $345,000 will 
be spent on 
advertising and 
merchandising. 


Indian artists 


THE RECENTLY issued 1955 
edition of the Cag Annual, issued 
by the Commercial! Artists Guild, 
India, contains many examples of 
current Indian advertisements. 
In a section dealing with the role 
of the visualiser advertising, 
one contributor: tresses that 
“those responsible tor visualisa- 
tion must also specily types, be- 
cause agencies here cannot afford 
to employ a qua full-time 
typographer.” 


Frozen meal 


MoRE THAN [80 ‘ood editors 
attending the 13: sual News 
paper Food Ed Conference 
held in Chicag: itly, were 
present at a buff given by 
the Minute M Snow Crop 
Corporation—on re leading 
organisations in a’s frozen 
food and juice 

Although pre » an hotel 
chef, it was p ut to the 
editors that the could be 
served equally home via 
the quick froz processor. 
“With frozen | emove 60 
much of the prepara- 
tion, and wit! cooking 
instructions o package,” 
said James Ray using and 
public relatio r to the 
corporation, ‘¢ meals, 
well served, a sithin the 
reach of ev ne-maker, 
whether novice ay 


designed 
by 
Priestle)s 
to 

SELL 
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New invitation 


NEW form of invitation ca 

has been developed b 
Heinn Company, Wisconsin 
use in connection with trade 
shows. There are cight pages 
die-cut and printed in two colours 
and fashioned to give the appear 
ance of a loose-leaf binder seen 
in perspective. Printed tabs call 
attention to the place of the show 
the time and the event. The copy 
is brief and the company's pro 
ducts are set out in simple line 
drawings. The Heinn Company 
manufacture  loose-leaf 

and other selling aids 


hinders 


Fie mingtom 60 


Vouk tnavine . Piatust 


your 


Designed and produced by 


/ = 


Priestievs for Remington 


Hand Led Showeerd sise 20° « 12 nted 3 colours 
on veneered ground 


padded on chair 


goods 


pr 
Actual Vynide material 


selling 


PRIESTLEYS 


of Gloucester 


COMMERCIAL ROAD GLOUCESTER 
22 BUCKINGHAM STREET WC? Tel TRA 4277.4 
70 CAROLINE STREET BIRMINGHAM } Tel CEN 194! 

AND AT MANCHESTER & CARDIFF as 


Tel 222814 


—? . durable attractive washable 
Three-dimensional car isplay 22° 
high screen printed im € colours 
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THIS WAS A CARLTON DRAWING 


MAGAZINE ILLUSTRATION IN COLOUR 


ART DIRECTION: Leslie Hill 


ye PUBLISHER Odhams Press Limited 


STS MY LEFT FOOT » camer ne 


Cover illustration also a Cariton drawing. 
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THE GRAPHIC ARTS 
-—a weekly news survey 


‘Ray of hope’ in wage negotiations 


A a which brings “a ray 
hope,” according to a 
risen Federation of Master 
Printers’ spokesman, to the 
negotiations between the print- 
ing trade unions and the em- 
ployers over the revised wage 
agreements, was due to be held 
in London yesterday (Thurs- 
day). 

A joint statement from the 
BFMP, the Newspaper Society, 
and Printing and Kindred 
Trades Federation announced 
this on Tuesday. 

At the meeting there will be re- 
presentatives of the Master 
Printers, the Newspaper Society 
and seven trade unions. 

Late last week it was announced 


Family firms 
‘the nation’s 
backbone’ 


The fifth reunion dinner of 
Greenslade’s “25” Association 
was held at the Caversham 
Bridge Hotel. It was presided 
over by G. O. Tayler, chairman 
and joint managing director of 
Greenslade & Co. (Reading) Ltd., 
supported by T. H. Pettit, joint 
managing director and J. Driver 
and R. A. Hogarth, directors. 

Members of the Association 
are those who have completed 25 


years’ service with the printing 
house. 

Mr. Tayler said he liked to 
think of the whole firm as a 
family, as family businesses, 
where a_ personal relationship 


existed between the board and 
the employees, were still the 
backbone of the nation. 

Mr. Pettit reminded diners that 
the directors had formed the 
Association as a means of main- 
taining a personal touch with all 
long-service employees and to 
serve as a link between the pre- 
sent employees and the com- 
pany’s pensioners. The evening’ s 
reunion he described as a “mile- 
stone in the history of the Asso- 
ciation.” 

During the evening Mrs. 
Tayler made a presentation to 
this year’s new member, Mr. 
Hogarth, who is the secretary of 
the company. 


Show discussion 


The Sunday Times Book Exhi- 
bition, now at the Festival Hall 
until Monday, November 28, will 

discussed at a meeting held by 
the National Book League's 
Printing Group at the League's 
headquarters, Albemarle Street, 
London, next Thursday evening. 


—— | yeta4 


in special payments which the 
unions had sought. 

In replying to the unions R. 
Jackson, chairman of the 


a4 d 
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This 10 fr. by 
entitled “Printers Pie,” 
most of one wall in Fuller's latest 
city Jiffy Bar at Ludgate Circus, 


5 ft. photo-mural, 


takes up 


ECA. Based on an original 
sketch by staff designer T. V. 
Bedwell, the type-setting was 


carried out by A. Bastien of the 
Typographical Centre. 

A layout was prepared to give a 
working guide and type characters 
were proofed on transparent film 
to facilitate wr eyed on the 
layout. The key-frame measuring 
29 in. by 114 in. was made up 
containing the decorative border, 
the inner ribbon of type names 


% 


de 


London manager D 
chairm. 


FIRST BOOK 
IN SERIE ON 
PAPERM \1ING 


The Guildhall! ? ng Co. 
Ltd. has published ief Out- 
line of Paperma .). his 
imtended to pres 1 sum- 
mary of the no ture of 
paper and the « t paper 
which will be en d by the 
general paper cons 

It is also hor the pub- 
lishers that it wil! od useful 
by students of | trade, 
and to those jus ring the 
trade 

Further bookle« the series 
will deal more ¢ vely with 
the various classes iper, their 
manufacture and ind also 
with the many fi! ind other 
materials which sed in the 
manufacture of p 

The author this non- 
technical treatise o! subject is 
Vincent S. Smuh ce booklet 
also contains advertisements from 
paper-makers and ancillary firms. 
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and as many transverse lines as 
possible including the four lines 
of 72 point Casion capitals. 

Reproduction proofs of this forme 
were then overprinied by a second 
forme to get insertions inter-linear 
to the first forme. 

Three more formes were then used 
to get closer conjunctions of 
letters than their bodies would 
permit, and a photo of the large 
overprinted proof was then taken. 
On this the sloped sequences were 
patched. “ 

Autotype enlarged the mural to its 
present size. 
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* Hindson (right) makes § presatation to the 
nd managing director, Harry 


rey 


75th anniversary 
of Newcastle 


printers 


This year, J. W. Hindson & 
Sons Ltd. celebrate their 75th 
year in print. From a very smal! 
beginning in 1880, this letterpress 
printing firm became one of the 
leading printers in the North 

Pandon House, Newcastic, be 
came the home of the business in 
1924, where the two brothers, 
Ernest and Frank Hindson, de 
veloped the business after serv 


ing in World War | Three 
grandsons of the founder are 
now executive directors of the 


firm, under the chairmanship of 
Harry Storey. 


Development phase 


After the second world war, a 
new phase of development was 


begun. New machinery, modern 
planning and production 
methods were put into operation 


with the emphasis on the produc 
tion of high quality letterpress 


printing. 

For their 75th anniversary 
celebrations, a dinner and dance 
was given by the directors to 
their staff, which OO guests 
attended. 

Ten members of the staff, with 
over 25 years’ service, were pre 
sented ‘with gold watches by Mrs 
Ernest Hindson, whose three 
sons, Clifford, Douglas and 


Bryan, are now executive direc 
tors. 

Representing Jordison & Co., 
Lid., of Middlesbrough, with 
whom Hindsons are now 
associated, was Clifford Hindson, 
the managing director, and T 
Rand. Douglas Hindson took 
with him from London the firm's 
London office staff 


50 years with printers 


Norman C. Bennett entertained 
to luncheon at the Savoy Hotel 
last week directors of the Sir 
Joseph Causton & Sons group of 
companies to celebrate his 50 
years with the group's Cockayne 
and Co. Lid. modern process 
printers, of which he is a director 
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The talks broke down mainly be- 
cause the employers would not 
offer what the unions con- P| Po 
sidered a big enough increase 
in basic rates. 
The unions asked for an advance 
of £1 13s. 6d. a week in the 
basic minimum rates for crafts- 
men, with proportionate in- 
creases for semi-skilled and 
women workers. 
that a deadlock had been They also wanted increases in P| 
reached in the negotiations. shift and overtime rates, a 
- — further increase of 5s. 6d. a 
week for workers in smaller 
towns outside London, and 
certain other improvements. ; 
The employers offered another 
13s. 6d. a week to craftsmen, 
lls. to semi-skilled men, and 
8s. 6d. to women workers, on 
condition that the unions re- 
laxed some of the practices that 
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HAPPY OMEN 
FOR AGENCY 


AUSTRALIA'S new Navona! 
Marketing and Advertising Agency 
is located in Macquarie Place 
Sydney, on the site where, I under 
stand, the first English « rs 
pitched their tents. This should 
a good augury-—though | am 1 
clined to place much morc 1 
on the character and abi! } 
one of the co-partners, Mrs. Gladys 
Gellie, a lady who talks m 
about agency work in five 
than many men can in five h 

Her co-partner, Brian Gurvey 
who spent a year studying di- 
tions in England and the ( 
should be able to ¢ 
valuable selling and mark 
perience 

Mrs. Gellie has very tir 
about the need to ensur b 
duct, packaging. labclling 
distribution are right b< 
using begins; about k 
tailers well informed 
advertising (she has her 
retail outlets); and abo 
lute necessity of including 
m the camera teams ma) 
using films for cinema 
which, she believes, wou! 
number of stupid mista 

After being, she clai 
lia’s first air-line hostess 
PRO to Australian N 
lines, and then public 
for the huge Hoyt chain 
In Britam she very 
represented the Paton an 
agency, of Melbourne a 
before jomimg Cecil D 
Advertising Lid 

She will be lcaving 
in a few weeks’ tim 
revisit Britain many tn 


if 

ro bring a gleam to these jaded 
eyes there has appeared on my desk 
a copy of Modern Woman with a 
band bearing a sprig of mistictoc 
ind a message from Miss Dorothy 
Freeborn, its advertisement manager 
telling me that if I started, with its 
aid, saluting all the women buyers 
of that magazine at a minimum of 
a mere 6,000 a day it would take 
me until Christmas to complete the 
240,000 


Lex Hornsby, director of 

Ministry of Labour and 

National Service, leaves Buckingham 

Palace with his wife and son, Jeremy, 

after receiving the CBE. In 11 years 
he has served five Ministers. 


public 


relations 


e 
a gtoup of nine 
influential newspapers 
AB.C. Weekly Net Sales 


LONDON: E.W.PLAYER LTD., 30, FLEET ST.EC4 


Qualifications 
plus experience 
Nor 


many India: or English 
men cither, for the matter of that 
can have more offic salifications 


for advertising than Paritosh Ray, 
who is returning to India after train 
ing in London with Reynolds News 


for two years and with Young & 
Rubicam Ltd. for ynths 

An MA(Econ) has passed 
the Advertising A ion exami 
nations, is an Asso f the Insti 
tute of Public R ind holds 
diplomas in Englis idies from 
Cambridge University id im jour 
nalism from tt l don Polv 
technic. He has don BBC 
Television and ha yadcasi a 


number of umes in | ili 
With several yea journalism 


in India behind M Ray 
intends to devote | f to adver- 
tising and public 1 $ 

* * * 


SINCE he found PR organi 


sation a cw “ ago Guy 
Preston, of World act, scored 
a notab'e success he promo 

m of Golden H , written 


by Terence Roberts from data 
supplied by Captain ‘‘\to Aretsch- 


mer, C-in-C des the Ger 
man Navy. It was M eston who 
arranged for th $ appear 
ance on “Pano s well as 
much other success! blicity 
His first public ms work 


was done in Scot 
and then for herr 


ine silage 


s proudest 


possession: a let inks from 
the Duke of Edinb for pub 
heny h got tor yal Play 
ne Fields caus nost irus 
ng experienc which all 
ven will syn intervie’ 
business n land and 
being asked to sampiecs 


young 
vlan R. Coe 
to the board of War Seymour 1s 
an expression of th p young 
policy of this agency s¢ average 
age is only 28 

Of his 35 vears, “D 
spent 20 in adver 
ob Was with a 
assessors—hand 
Since 1942, wh 


Coe has 
His first 
insurance 
classifieds 
s invahded 


out of the RAF. he as worked 
with John Haddon. Masius and 
Fergusson, Greenlys d Gilbert 
Advertsing 

He went to his pres agency in 
February 1954. as dmunistrative 


manager. and now makes up the 
board with Warren Seymour, Leon 
Goodmans and Laurie Seymour. 

. 
Al the age of 


*. . 


Michael Joyce 
‘ 


(account CxXec ve w Erwoods) 
has Ippoir mmanding 


beer sted co 
officer of a REME Territorial Army 
Unit near Rainham, Essex 

An REME office 


z the last 
d seeing service in India. Burma 
und Hong Kong. Major Jovce took 
up a commissi n the TA in 1947 
serving as adjutant at a 
quarters unit at Finsbury Barracks 

Before joining Erwoods in the 
spring of this year he was editor of 
Techniview and Toy and Game 
Manufacture 


' 
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S. Roberts (/ef1), managing director 


of Hoover Lid congratulates 
A. W. Bunn, sale promotion 
ger of Hoover Lid on his 
t of 25 years’ service with 
the ym par Mr. Bunn holds a 
gold wat which Mr. Roberts had 
just presented to him as a token 
of , as n Mr Bunn joined 
H er as a sales re sen e in 
1930, became sales education mana 
ger in 1934, a distri manager in 
1935 and mn acer of the South 
We branch in 1938 After the 
war he returned to the sales side 
branch manager and was 
inted sales promotior 
He is a member 1 
iS Managers Ass 
iation at of the British Sales 
mre issociation 
* * * 


industry with the efforts of R. C. 


esentative [or 


the second Ir rna ynal Hotel and 
Catering Exhibition, that they have 
decided to confer upor m the 
tithe of Chevalher de la Contrérie de 
SS T if nonour 

-d for gastronomes 


1 on food and 


{ the induction imto us oldest 
city guild of Paris the Grand Chan- 
hes the new member with 
sword on cach shoulder 
’ e na 
> ’ : y vl Pp oO 
asiing oO 
placing an oven « 


n 


a frving-pan 
. * * 


WHILE Glanvitl Benn, chairman 
of Benn Brothers Lid. and Mrs 
Benn are im Austraha as officia 
delegates to the Commonwealth 
Press Conference. their daughtc 
Elizabeth, is not wasting her time 
She has, for the duration of their 
visit, been engaged as a saleswoman 
in the book department of Myc: 
Emporium of Melbourne 


CONTACT 


WEER’S WISECRACK 


- 


“ Another ‘new look’ at the. 

Brighton Conference will be 

our art director—he’s joined 
the Waistcoat Club.” 
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OF TOP BUYING 
EXECUTIVES IN 
INDUSTRY 
THROUGH 


IEN 


Finding its w nerringly through the 

maze of matters that call for his attention, 
Industria! =g.ipment News reaches the desk 

of the senior executive — Chief Engineer, 
Works Ma Technical Director, Chief Buyer 
IEN is n each month to more 

than 17,0 smed readers on a carefully chosen 
list whict ept continually under review 

On every ; they find details of 

new mater new equipment — new 


; things. 


IEN circulates in every industry 


and every reader is a BUYER 


These two facts make Industrial Equipment News 
the mos: powerful single selling medium of its kind. 
The cost of a single | page advert is equivalent 

to £1 . 13 . 0 a thousand buying readers. 


Published by TOTHILL PRESS LIMITED 
33 TOTHILL STREET, WESTMINSTER, LONDON, S.W.! 
Telephone: Whitehall 9233 (12 lines) 
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ADVERTISER'S WEEKLY 


First issue of 


new monthly 


With the object of 
Labour Party 
Left-wing Labour monthly. Future, 
appeared last week, with « first 


assisung 
“rethinking.” « new 


print order of about 2,000. Later 
issues will ca advertisements 4! 
£3 per page editoria! board 


comprises: William Warbey, MP 
(editor in chief), Ghriam Grant 
(production editor), Frank A!)aun 

and Stephen Swingler MP 
Miss M. Revel is advertisen nt 


manager 
« 7 * 
s issuc this week ts 
the third colour issue to appear this 


year. Its 48 pages contain cight in 
full colour, four of them 
* 


* + 
The National Boat Show sumber 
of Motor Boat & Y will be 
published in January, 19 
* - - 


Amateor Photographer 
ciated Iliffe) will publish 
Christmas Number on Dec 
It will provide informa 
choosing photographic ¢ 
presents, as well as arti 
Christmas photography, and 
graphic preparations for ©! As 

° * . 

This week's Everybody's, 
contained the first of thr 
ments of “My Life in the | 
Legion,” by Derick Gea 
featured in an advertisem« 

News Chronicle A ‘ 
double<rown posters als red 


The MARTINI 


selected by 


The Institute of Works and High- 
wage Superintendents has agreed 
Municipal Engineering that, 

from the January 6 issue, the 
journal will contain each week the 
wnneg! LL feature articles and news 
items. Tho pose will thereafter be 

unicipal E 


Public Health Record 


Institute of Works and Highways 
Page rate remains 
unchanged. 
> - * 

This weck’s [lustrated is its 
biggest-ever colour - advertisement 
number. 

7 


. 7 

To help readers in the Greater 
London area make the most of TV 
advertising, the Grocers’ Gazette is 
now giving a list of advance dates 
of grocery product “commercials” 
appearing in the programmes, as a 
regular earl & eature. 


~ 

Here's Health i‘ a new monthly 
of which the first (February) issuc 
will be released b ess Books Lid 
next March. Is. 3d., it will 
have a first print order of 40,000 
with a normal advertisement rate 
of £40 per page, 6 in. by 4 in. 
type area. No advertisements for 
drugs, patent medicines, tobacco, or 
alcoholic drinks will be taken. 
E. Gilbert Oakley is advertisement 
manager. 

: - * . 

This week's Picture Post is a 72- 
page issue. The cover and a special 
double-page plate are of Mary Ure 
and its contents include an article 
by Edward Hulton on the crisis in 

France. 


film 


the C.B.8. 


Network of America for 


their documentary 


programme on British 


commercial television 


was produced by... 


GRIFFIN ANIMATIONS LTD. 


THE SUMMIT, CASTLE HILL, MAIDENHEAD, MAIDENHEAD 92! 


Easy-to-knit Christmas presents will 
be featured in December's My Home 


There will also 
nas cake, and 


(front cover above) 
recipes for a Christ 


the usual stories. 

* * . 
Advertisers and agen's throughout 
the country have received a 
brochure giving deta »f the special 


numbers of Country | ‘fe which will 
be published durir 1956. Each 
will have a full<o cover, with 


special editorial] fearu ¢s, and will 
be enlarged versions the normal 
issues. 

* 7 * 


Next week's John Bul, which will 
contain a condensation of “Nothing 


to Lose,” by Collir hn, will be 
supported by adver «ing in the 
national and provinc: press 
* * * 
The December iss of Parents 
will be advertised he national 
press. It will contain 2 Christmas 


family section 


‘Sketch’ sales up 


Following a September rise to 


1,040,575, the net sales figure of 
the Daily Sketch inc'cssed during 
October to 1,048,060 

> . . 

The special Christmas number of 
Housewife will contain as in pre- 
vious years, a list of 500 Christmas 
presents, taking up 16 pages. Price 


range is from under Ss to over £5. 
> * * 

December's Lillipet «ill contain 
a free cocktail mixing - ide rule. It 
shows the amounts anu ingredients 
for 44 cocktails. Tais issuc will be ad- 
vertised with large spac.s in Picture 
Post and point-of-sale aterial. 

> > > 

Print order for the fir: (February) 
issue of Money at Home, new 
monthly to cover the licld of spare- 
time work, has been increased from 
10,000 to 20,000. It will sell at Is 
Publishers are Project News Ltd., of 
Stratford-upon-Avon, who also pub- 
lish the monthly Conference News 

> ” 7 

The December Homes and 
Gardens will be of 220 pages, an 
editorial record for Christmas 
issues. The number advertise- 
Ment pages in this issue also creates 
a record for the Christmas number 
of this publication, with a total 
of 120 advertisement pages, 43 in 
full colour 

> * * 

A Time brochure, Your New 
Campaign, illustrated with comic 
drawings, has been mailed to busi- 
ness firms and advertising agencies 
in the United K Holland 


om, . 
ae 
Norway. 
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We Hear 


be Advertising Lid. have 
relations service for 

their nical clients. Douglas 
Reekie is in charge. First client is 
— Plywood Manufacturers 


* * . 


Torrington Douglas has been 
engaged to handle the press pub- 
licity for Emile Littler’s pantomime 
“Cinderella.” 

* 


* + 
Specially designed coloured jig- 
saw puzzies showing scenes from 


well-known fairy tales have been 
introduced by Procea Products Ltd. 
for distribution to children. 

* * . 


Provost D. W. McDonald told the 
executive of Rothesay Advertising 
Association that British Railways 
had offered to pay half the cost of 
a folder advertising Clyde holiday 
attractions. They also proposed to 
make a publicity colour film of the 
Clyde. 


38th exhibition 


The 38th annual exhibition of the 
work of the Post Office Art Club 
was opened in the Cunningham 
Room, London's Chief Post Office, 
on Tuesday, by Charles Geddes. 
— secretary of the Union of 

st Office Workers, and last year's 
president of the Trades Union Con- 
= The exhibition will close on 

riday, November 25. 

* * . 


From February 1, Radclyfie’s wil! 
be contractors for The Official Jour- 
nal (Patents) issued weekly by the 
Patent . 


. * . 

The marketing department of 
Cavendish Publicity Service Ltd 
have produced a 62-page booklet 
giving an analytical breakdown of 
the towns in England, Scotland and 
Wales by population. It was pro- 
duced as a basic guide for their 
clients, but it is now to be made 
available to any interested manu- 
facturer. 

* * * 

Leading suppliers will be amo 
the exhibitors at an exhibition which 
the Overall Manufacturers’ Associa- 
tion of Great Britain is to hold from 
April 17 to 20 next year in the 
New Hall of the City Exhibition 
Hall, Deansgate, Manchester. 


Driving awards 


Inaugurating the Birmingham Pos 
& Mail Lid.’s new garage, the Lord 
Mayor of Birmingham, Ald. A 
Lummis Gibson, presented 14 safe- 
driving awards to van-drivers. 

* * * 

Spratt’s Patent Ltd. will exhibit 
all the entries—2,000—for their Dog 
Artist Competition, at the head- 
quarters of the Royal Society for the 
Promotion of Health, London 
November 29 to December 3. 

. * * 

At a luncheon given by House 
Beautiful at the Dorchester on 
Tuesday to the prizewinners in their 
floortile design competition, the 
prizes were presented by Joy 
Shelton, one of the four judges. 

* * ae 


W. S. Crawford Ltd. dart team, 
captained by Fred Folkerd, were 
beaten 2-0 by G. S. Royds Ltd., led 
by Jack Shrimpton, in a match held 
‘= White Hart, Drury Lane, 
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Mr. E. W. HARDIE, 
a Director of 


CENTRAL ADVERTISING LTD - SOUTH AFRICA 
will be in London until 
December 9. He will be 
pleased to interview 
applicants interested in 
the position of 


VISUALISER 


LAYOUT ARTIST 


for the Company's Cape Town offices in South Africa 


If you are creative and can visualise as well as translate 
ideas into good selling campaizns—if you have a real flair 
for up-to-the-minute layout design combined with a sound 
selling sense—if you’ve had advertising agency experience, 
there’s a good job for you with Central Advertising Ltd., 
in Cape Town. As the Company requires a first-class man 


it expects to pay a first-class salary. 


Please write, stating age and experience, to 
BOX E.W.H. GORDON & GOTCH ADVERTISING LTD. 75/79 FARRINGDON ST. LONDON E.C.4 
or telephone Fleet Street 4030 to arrange an appointment 
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ABEL” MORRALL AERTEX AMAMI WAVE SET ARRID 
ASTER SECRETARIAL AGENCY BEECHAM'S PILLS DR. BARNARDO'S 
BOVRIL WM. BRIGGS 
EDWARD BECK BURLE! 
BUTO DEPILATORY 
id é » ' . 
BODLEY HEAI W. & R. CHAMBERS CLARKS SHOES BURLEON 
BUTLIN’S COUNTRY LIPE PUBLICATIONS BASSETT'S LIQUORICE 
CADBURY D.D.D. CO. D.LP. COMPANION BOOK CLUB 
ELECTROMEDICA 
COTY CUTICURA 
ENGLISH SEWING COTTON EPIC HOME PERM 
CUSSONS : & 6 sas DUNLOP FOOTWEAR 
EDUCATIONAL SUPPLY ASSOCIATIO GOYA GOR-RAY EPWORTH PRESS 
EVANS BROS HERCULES EUGENE 
HUTCHINSON HELENA RUBINSTE!>* 
}). Cc & §. PIELD GB. WOOLS 
JACQUES DE PREISSOI 
GIBBS SUNSILAK SHAMPOO KANGOL KAYSER BONDOR GROSVENOR CIGARETTES 
1.Q. & GENERAL SUP! LIVERPOOL SHOE CO HORROCKSES 
HODDER & STOUGH! LOTT'S BRICKS MASON PEARSON TLPORD ENVOY CAMERA 
MIDLAND BANK 
JEAN SORELL! 


JOSEPH LUCAS 


JOH NSON'’S MODES “VA LILIA 


LINGUAPHON! LISTERS WOOL 


LUCOZADE MAX FACTOR 


MACMILLAN SAVILLE PERFPUMERY 


MCGRAW-HILL PUBLISH” eer we ee ee eee 


ese eee eee —s 


}. H. SANKEY-PYRUMA 


MARELLA CO SAMUEL JONES 


MARION NAYLO “BUTTERFLY BRAND” 


DRAMA SCHOW! PRODUCTS 


The purchasing power of Britain - 


THOMAS NELS STUDIO OF FLORAL ART 


NESCAFE SILVIKRIN SHAMPOO 


teen-age girls is greater today 


NEWEY BRO W. H. SMITH & SON 


ale ieee than ever before. HEIRESS caters wesien eneonen 


STAGE SCHOW TALL GIRLS 


exclusively for this vast and 


ODO-BRO-N6 TEMPLETON WOOLS 


PROM HOME PEN) lucrative market, and _ its unique TEXET KNITTING WOOI 


PAROZON! TRESS 
appeal to these younger women 
PERSII . PRANK TATHAM 
SIR ISAAC PITMAN earned it the support of over one TWILFIT 
ROBINSON & SONS TAMPA. 
hundred advertisers in 1965 
“MENE.MENEX TOKALON 


~***+++<+4<446e4 +4644 ee eee eee ee ee OO OOOO Oe 
“+++ <= + ©] 646446444664 ee 4 eee ee eee eee 


REVLON o-oo eee Oe 6 6 8 ~ 


VASELINE SHAMPOO 


RUMONTI WHITTINGHAM HOSPITAL RAC 
WRAP WERNER LAURIE WOMEN'S EMPLOYMENT BUREAL 
WARD LOCK YARDLEY 


EIRESS 


idvertisement Manager George H Phipps 
LUTTERWORTH PERIODICALS LIMITED 


4 Bouverie Street, London, E.C.4. Telephone : Flket Street 1732-3. 
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Advertising to be 
doubled in 1956 


Advertising for Terylene is to be 
doubled during 1956 Starung m 
February, the first advertisements of 
a new Terylene campaign will 
appear in national newspapers and 
magazines. 

These will feature 
lingeric and will be 
other spaces for Terylene skirts 
blouses, trousers, socks and ties 

Spaces will be in both national 
daily and Sunday papers. provin 
cials, Radio Times, women’s maga 
zines and the trade press. Agents 
are Mather & Crowther Ltd. 


corsets and 
followed by 


‘ee . 
First campaign 
Cinzano Bianco, a white ver 

mouth recently introduced to this 
country, ts being advertised for the 
first time. Large spaces in national 
dailies. some half-pages in magazines 
and large spaces in London evenings 
are being used, plus extensive dis 
play and point-of-sale material 
on are C. J. Lytle (Advertising) 
Ad. 


6! 


Paseall launch new White Heather 


with ‘largest ever’ campaign 


The “most ambitious advertising 
campaign ever undertaken” by 
James Pascall Lid. for any of their 
lines has started for a new sweet 
issortment called White Heather, 
which is the first of a number of 


new Pascall products to be launched 


in the near future 

The name is not new, say Pascalls, 
who for recognition reasons are 
sing an existing name but are 
launching a new assortment 

Over £50,000 will be spent in the 
last six weeks of this year on an 
ntroductory drive which will usc 
the national press, women’s and 
general mmterest magazines, Radio 
Times and the trade press 

Announcing details of his firm's 


largest-cver drive, 


Keith Simpson, 


CURRENT ADVERTISING AT A GLANCE 


Accounts 


W. H. DEAN & SON, LTD., manu 
facturers of the Dean Al gas 
electric washing machine and gas 
wash boilers, for Max Ritson & 
Partners Ltd 

A. SWALES (FILTERS) LTD. 
manufacturers of the  Filtrall, 
campaign in engineering journals ; 
GEORGE JACKSON & CO. 
(part), Exclusive cigarette cam 
paign in provincial press; AMAL- 
GAMATED TOBACCO COR. 
PORATION LTD. Adelphi 
Mills Filtertips, Mills King Size 
cigareties, campaign in London 
evenings; accounts for Don Earl 
Publicity Lid 
EXTRUDEX LTD., manufacturers 

of plasuc tubing and equipment 

for Nigel Rainbow & Partners 


Ltd 

SABRINA JEWELLERY LTD. 
campaign in national papers and 
magazines ee LTD. loose 
leaf binders, oto albums ; 
ERNEST (SIRMINGH AM) 
LTD., ladies’ hairdresser and cos 
metics, for Jack White & Asso- 
ciates 

MOYGASHEL 
DUNMOY 


~ 


division and 
household textile 
division of Stevenson & Son 
Lid. ; FINNIGANS LTD.: 
SKIRTEX LTD.; ANGLOMAC 
OF LONDON & COPEN. 
HAGEN; JACOBY & BRATT 
LTD.: KYRLE LTD.; P.W. 
MANUFACTURING CO, 
LTD.: DAWN FASHIONS; 
RHONALFA FASHIONS; 
SMART OUTSIZE DRESS CO.; 
WEST END SUPPLIES: 
STUDIO OF FLORAL ART 
(KENSINGTON) LTD.: PENNY 
MASON LTD.; LAVENDER 
CLEANERS: DRIVACAR; 
NUBOLD DEVELOPMENT 
LTD. for James M. Greenwood 
Advertising Lid 


Cam 


TERYLENE, using 


and Sundays 


national dailies 
women's magazines 


provincials, Radio Times and 
trade press in 1956. (Mather & 
Crowther Lid.) 7 
JAMES PASCALL LTD. using 
large spaces in national dailies 
London evenings, women’s and 
general interest magazines and 
trade press to launch White 
Heather assortment. (Service Ad 


Lid.) 


vertusing Co.., 


BOOTS THE CHEMISTS, 


using 
half-pages in Daily Evxpress, 
Daily Mirror, Daily Herald, 
colour pages in Woman's Own 


and Woman, full pages in other 
women’s magazines, and half- 
pages and large spaces in pro- 
vincial papers. (Everetts Adver- 
tising Lid.) 

CINZANO BIANCO, 

spaces in national 

pages and other large spaces in 
class magazines and London 
evenings for introductory cam- 
paign. (C. J. Lytle (Advertising) 

Ltd.) 

W. HORRELL LTD. 
national dailies 
women’s and gencral interest 
magazines and trade press for 
autumn and spring campaign for 
Oral shoes. (Frank Gayton Ad- 
vertising Ltd.) 

NEVASTANE UNIT KITCHEN 
FURNITURE, using Homes & 
Gardens, Good Housekeeping 
Ideal Home, Housewife and trade 
press for 1956 campaign 
(Richard Potts & Partners Lid.) 

KIA-ORA LTD., using large spaces 


using large 
dailies, half 


~ 


using 
and Sundays, 


in general interest and women's 
magazines and London evening 
papers for Suncrush and Fruit 
Squash Christmas campaign 
(Service Advertising Co. Ltd.) 
BEECHAM PHARMACEUTI- 


CALS LTD., using national Sun- 
days, magazines and trade press 
for Veno's cough mixture. (G 
Royds Ltd.) 

GEORGE BRETTLE & CO., LTD. 


using full pages in colour and 
black-and-white in women’s maga- 
zines, national and trade press 
(Bemrose Advertising Ltd.) 


INTERNATIONAL CORRESPON. 
DENCE SCHOOLS, using colour 
and black-and-white spaces in 
magazines during 1956. (Willing’s 
Press Service Lid.) 

MARTINEZ GASSIOT, port and 
sherry importers, using national 
and provincial press. (Downtons 


Lid.) 

WATERMAN CF PEN, using 
commercial TV in addition to 
press campaign. (Cecil D. Notley 


Adve rising Lid.) 
RANSOMES SIMS & JEFFERIES 
LTD., using national and provin- 


cial newspapers, Radio Times 
magazines and trade press for 
1956 lawn mower campaign 


(ATA Advertising Ltd.) 


Pascall's advertising iger, said 
that each sweet had carefully 
consumer-tested, and ely new 
wrappers and = pack had been 
designed 

Among the large spaces being 
iken are full-pag if-pages 
in Magazines, 13 column 
spaces in the Daily / ind the 
London evenings pages in 
the Radio Times ] rege spaces 
in the trade press 

In addition post London 
underground and railway 
stations, togethe cards 
are to be used to he main 


campaign Agents 
vertising Co. Ltd. 


Service Ad- 


Concentrated drive 
for Boots Chemists 


“Christmas 1s muund =the 
corner—so is Bo “ be the 
theme of the large st con 
centrated Chris gn ever 
conducted for B 1 Chemists 

“Enormous 1 ! provin- 
cial advertis ng : ‘ peak 
week starting ‘“ YI say 
agents Everetts Advertising Led. 
Half-pages th Express 
Daily Mirror, D Hera colour 
pages in Womar " 1 Woman, 
full pages in maga 
zines and half-; | large spaces 
in over 400 7 owSPa pers 


t+ 
are allt 


ADVERTISER'S WEEKLY 


ame shape TODAYS I rn ee 


One of the new Pascal! 


press advertisements 


Policy changes 


nationa 


Advertising 


ind sales promotion 
policy for Martinez Ga port 
and sherry importers, & to be com 
pletely changed This follows the 
registration of the name Martinez 
and the redesigning of bottle labels 
to incorporate the new Martinez 
crest. The firm is shortly to |! wh 
1 new national and provir press 


campaign which will! be hi indled by 
‘gents Downtons Ltd. 


COMMANDS ATTENTION 


as probably the most closely read woman's newspaper 
in the world 
© Readership of 400,000 weekly 
* All women's subjects covered 
PUBLISHED EVERY THURSDAY 
Miss G. E. Careless, Advertisement Man 
39-40, BEDFORD ST. LONDON, W.C.2. Tei 


YOUR ADVERTISEMENT IN “THE LADY” REACHES 
INTELLIGENT WOMEN OF ALL AGES 


© Read by women of all ages 


ager 
TEMple Bar 8705-4-7 
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ee 
mee 
— Ca 
| ee 
_f- 
iv y Gas 
en. ho 
we = oldidy 
a | eee | | 
| fE__ 
a ee 


ADVERTISER'S WEEKLY 
Oxford 


‘Get it down 
on paper’ 


“Establish on paper all the fac- 
tors possibly related to the adver- 
tising of the product, its n 
what you spend on it, 
lines you might take as to j 
John Cuff, managing direci of 
Lambe & Robinson Lid., told men 
bers of the Advertising ¢ 
Oxford when he addressed 
“The Factors to Ensure the Su 
of an Advertising Campais 

Mr. Cuff said that th 
was valid for the small] ac 
well as the large onc. 


Peterborough 
‘Direct mail on 
the incrcase?’ 


Increased use of dir 
un advertising medium wa 


Berks & Bucks 


by R. J. Cowen, of W. C. ¢ 

Lid when he addressed 

borough Publicity Club. ‘TV will not affect 
mail, properly used, he said, w , 

of the most powerful e.9 

the disp ysal of the sales other media 

Mor ften than not, wher In a talk to the Berks & Bucks 
mail failed it was becaus Publicity Association A. R. Jullens, 
of forethought and bad pl director of A. W. Newton & Co. 
Golf Lid., told members that in spite of 


he advent of commercial television 
other advertising media would still 


flouris 


Press Society dinner 


Date of the eighth an: Mr. Jullens, who was speaking on 


of the Press Golfing S$ “Commercial Television and its 
been changed to Wed flect on Outdoor Advertising,” 
December 14. It will b« iid that the reason for this was that 
the Press Club and speak here was obviously an upward trend 
include Lord Mancroft n the overall increase in advertising 
Gordon xpenditure 


ALL the ITV Data You Need 


is recorded for speedy reference in this ONE VOLUME... 
Commercial Television 
‘Year Book ano pirectory 


@ «ove FOR THE FIRST Gt. Britain, every aspect of Com 
mercial TV. Contents isation & Functions of ITA; 
Programme Contractors, K {| Personnel TV Act Analysed ; 
the Advertising Agency An nical Questions & Answers ; the 
rV Code Analysed I n Rat xX ( iditions : the BBC's TV set up 
Europe's Commercial TV { TV Equipment Manufacturers 
Production Companies & | tudio Facilities, Artistes & their 
Representatives, Tra Advertising Agencies offering TV 
services, Free-lance Producers & riptwriters, Public Relations and 
Research Facilities \ tat relating to licences, costs, sets 
made and sold, sales are 


READY SHORTLY 
™="USE COUPON NOW AND SAVE 10/--~~ 


Business Publications Ltd., 180 Fleet St., London, E.C.4 


send me immediately 
COMMERCIAL TELEVISION YEAR B 
after despatch at the reduced 


! 
I 
! 
I 
I 
1 
I Price 
! 
I 
! 
I 
I 


Please m publication one copy of the 
K & pDirREcCTORY. Invoice me 
pre-publication price of 25/- 


m publication 35 


N an” 


i ddress 


) 
) 

) 

) 

) 

) 

) 

) 

i 

) 
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Chairman of the Liverpool and District Publicity 
Fisher arrived at the annual dinner with Mrs 
with a bouquet of carnations by Mrs 

chairman of the entertainments committee 


Association 
Fisher, who » 
Petersen, wife of C. Pet 


George E. 
presented 
rsen (left), 


Liverpool 


Large gathering at 
annual dinner 


NOVEMBER 18, 1955 
Women’s Club 


Ad men ‘can 
always blame 
the product’ 


E. H. C. Leather, MP for 
North Somerset, told the 
Women's Advertising Club of 
Londen last week that the dif- 


ference between politicians and 
advertising people was that, when 
things went wrong, the latter 
could blame the product. 

He also said: “I am no admirer 
of Fleet Street. That is one of 
the few things about which I 
agree with Aneurin Bevan. In 
my view the provincial press is 
very different. In 10 years of 
public life I have never had any 
opportunity to complain of what 
the local papers have said about 
me. The London press I place in 


Club News 


a completely different category.” 
About advertising people he 
said: “I know enough of the 
advertising industry to know that 
in it are some of the most kindly, 
soft-hearted people in the world.” 

Mr. Leather’s talk was a plea 
for racial equality within the 
Commonwealth. 

Miss Vivienne Wright (a direc- 


tor of S. H. Wright and Co., Ltd.), 
president, welcomed among 
the guests Clifford Harrison 
(Horlick’s), president of the 
Incorporated Society of British 
Advertisers, and G. O. Nickalls 


(Alfred Pemberton), president of 
the Thirty Club. 

She also welcomed back to 
England Miss Edna _  Shrives 
(Berlei) who, on her visit to the 
States, had contacted Mrs. Wyn- 
throp Hoyt, formerly Miss Lynn 
Chappell (Crawford's), a past 
president of the Club. 


Regent 
20 speakers 


Hal Saward. chairman-instructor 
of the public speaking group of the 
Regent Advertising Club has re 
ported a strong membership of 
speakers this season. The group is 
some 2) strong 


Liverpool and D Publicity 
Association’s social disry opened 
when chairman Geor E. Fisher 
and his wife welc over 100 
members and their sts to the 
annual dinner and dance at the 
Royal Restaurant, Liverpool. 

Gift parcels were di:‘ributed to 
each lady with specia zes for the 
lucky “spot” winners. 
in brief... 

Ald. W. Fox, Ll Mayor of 
Hull, spoke at the anr linner of 
the Publicity Club of Hull at the 
New York Hotel... . ! his talk to 
the Publicity Club of Aberdeen on 

“Merchandising in the Far East,” 
E. Walker told of when he sold 
four bridges from a catalogue. . . 
S. W. Kenyon, an ind ial photo- 
grapher, spoke to the Pulicity Club 
of the Cotswolds a oe 
Graham, advertising manager of the 
Ford Motor Co. Ltd ted adver- 
tising, public rela market 
research and sales notion as 
being the main means onveying 
ideas to the public, w/ he spoke 
on “Mass Communica ’ to the 
Publicity Club of Bournemosth. 

Ethel Le Vane, jo author of 
the book “Collector's Ci e.” spoke 
to members of the Manchester 
Publicity Association ut people 
she had met while iring the 
continent for new a itions for 
@ private art collectior America. 

Monday, November 1! 

PUBLICITY cLuB oF SUNDERLAND 
mecting 

REGENT ADVERTISIN« 8 meeting 
cS ose on The Advertising 
Manager 6M pm 

INSTITUTE OF PUBLIC RELATIONS film 
show Film Produ Guild, 
Upper St. Martin's Lane. 6.30 p.m 
Tuesday, November 22 

ART IN BRITISH ADVERTISING EXHIBI- 
TION opens RBA Galleries, Suffolk 
Street, W.1 

ADVERTISING ASSOCIATION annual 
gencral meeting, | Bell Yard, W.C.2 
1.30 am Annual dinner and 
dance, Grosvenor House, Park Lance 
London, W.1 7.15 pm 
Wednesday, November 25 

PUBLICITY CLU® OF NOTTINGHAM brains 
trust. Bell Inn. 7.30 pm 

Tharsday. November 24 

INCORPORATED SOCIETY OF SRITISH 
aDVeRTIsers (Lancashire section) 


ADVERTISING DIARY 


luncheon E H. Janes on 
**Exhibitions."’ = s. Club. 
Albert Square, Manchester 12.45 
pm 

PUBLICITY CLUB OF THE COTSWOLDs 
meeung lan Macdonald on 
“Market Research.” Fleece Hotel, 
Gloucester. 7.30 pm 


Friday, Nevember 25 

INCORPORATED SALES MANAGERS” 
association (London branch) Ladies’ 
Night Grosvenor House 
REGENT ADVERTISING CLUB 
evening 

BRITISH DIRECT MAIL ADVERTISING 
aSSOCMTION luncheon. L. G. Pine 
on “Peers and Direct Mail.” 
Criterion Restaurant 

PUBLICITY CLUB OF GLASGOW meeting 
Douglas Hood on “My Eyes have a 


tombola 


Cold Nose.” 

INSTITUTE OF PUBLIC RELATIONS 
annual general mecting M anage- 
ment House, § Hill Street. 2.30 p.m 
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ON TOP IN TELEVISION!! 


“OLD WOMAN IN SHOE” 


— picked by Columbia Broadcasting System for showing in 
America as a TOP BRITISH TV CARTOON COMMERCIAL. 


““‘MURRAYMINTS”’ 


—TOP TV CARTOON COMMERCIAL in the 
“News Chronicle” Gallup Poll for October. 


HALAS AND BATCHELOR CARTOON FILMS LIMITED 


Producers of TOP QUALITY CARTOON FILMS in ALL 
Branches of film :—T.V., Cinema, Public Relations and Entertainment. 


10A SOHO SQUARE, W.1. GERrard 7681/2/3. 


3 
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ADVERTISER'S WEEKLY 


Role of agencies 
in export 


research 


Members of many actual and 
potential exporting firms, at a 
conference held by the Royal 
Society of Arts on Tuesday, 
heard the role of the advertising 
agency in export market research 
warmly defended. 

D. Lowe-Watson, head of the 
research division at S. H. Benson 


Ltd., claimed that agencies could 
help by providing specialised 
liaison between the man on the 


spot, with his knowledge ot i 
conditions, and the people in this 
country with a knowledge of the 
manufacturers’ problems 

G. Jones, who is in charge 
of the Calico Printers’ A " 
tion research and was form 
director of research with BET RO 
said that the days when 
agencies used overseas mark 
research as a part of wind 
dressing to increase their clientele 
belonged to the past, 


Improved techniques 


He thought that tha’ rt of 
thing was impossible to-day. « 
the huge increase in the ‘ 
of market research work I ! 


by independent firms as , 
the agencies, and the er 
provement in the know f 
the necessary research technique 
The conference—the theme of 
which was “Market researc! 
fact finding as a practical aid 
overseas sales”-——was 0; 
A. R. W. Low, Minister 


Board of Trade, who said that 
skill of production must be 
matched by skill in selling 
Martin Maddan MP (Attwood 
Statistics) stressed that research 
was the responsibility of the cx 
porter——"it is no good leaving it 


to the agent overseas or the sales 
man at home.” 

He urged getting as much 
formation about the market as 
possible before making an over 
seas visit 

Value of trade reports 

Answering a questioner, Mr: 
Maddan deprecated the idea that 
a specific proportion of the ad 


vertising budget should be 
allocated to a continuing market 
ing survey In planning the 


budget one should consider the 
sort of research likely to be 
needed; in one year in a certain 
country it might be three per cent 
of the budget, in another year 
only half. A decrease in adver- 
tising might take place along with 
a need for more research 

Advocating the use of reports 
published by trade commis- 
sioners, commercial officers of 
embassies, etc., Lincoln Steel, 
chairman, British national com- 
mittee, International Chamber of 
Commerce, said that the Board 
of Trade was itself, to a substan 
tial extent, a market research 
Organisation and gave an im 
mense amount of help 


London Transport are carrying out 

a special poster campaign in 50 

underground stations before Christ- 

mas, urging people to shop between 

10 am. and 4 p.m., and to use 
the tube 


OBITUARY continued 


G. W. F. Cheetham 


G. W. F. Cheetham, managing 
director of the Broadwater Press 
Lid., died last week. He was 
47. His association with the Broad- 
water Press started after he had 
joined his uncle who had a smal! 
printing firm in London. They 
moved to Welwyn Garden City in 
1928, and founded the Broadwater 
Press Lid. Mr. Cheetham became 
nanaging director on his uncle's 
death in 1938. He was also a direc- 
tor of Letchworth Printers Lid. and 
chairman of Kestron Ltd., process 
engravers, 

He leaves a widow and two 
children. 


A. Wilson Ewing 


A. Wilson Ewing, who until he 
etired in 1947 had been business 
manager and secretary of the Banff- 
shire Journal for 40 years, has 
died at the age of 83. He went 
to Banff as manager of the Journal 
n 1907. For a tume he was chair- 
man of the Northern Scottish group 
of newspapers. He leaves a widow 
and three daughters. 


F. Ranger 


Frederick Ranger, head of the 
print section of production services 
division of the Central Office of 
Information, has died. He entered 
the Civil Service in 1916 and was 
posted to the Stationery Office. In 
August, 1943, he joined the Minis 
try of Information and in 1945 was 
ippointed head of the print section 
and on the formation of the COl 
he carried on in the same capacity 
until his death. He leaves a widow 
and one son 


QO. Stanton 


Oscar Stanton has died suddenly 
in Bristol. He was senior account 
executive of United Kingdom 
Advertising Co., Lid During his 
career Mr. Stanton had been pub- 
licity manager of the Times of India, 
publicity manager of Sterling Tele- 
phone Co., later Marcon phone Co 
and European sales and advertise 
ment manager of General Motors 


P. J. McGrath 


Patrick J. McGrath, proprietor of 
the Publicity and Art Printing Co.., 
Ltd.,. Dublin, has died in Dublin 
Mr. McGrath, who was 70, was also 
a director of several Irish provincial 
cinemas and a well-known painter 
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CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 5c. 64. per tine. 46s. per dispiny pane! inch. 


APPOINTMENTS WANTED. 3s. per tine, 
classifications, +. per lime, 45s. per dispiay pend Gee 


charge. one line plas is covering po 
advertisements cader seven insertions MU 
Weekly “ 


Situations Vacant : 


186 Fleet Street. Londos. 


APPOINTMENTS VACANT 


* The engagement of persons aaswering these advertisements mast 


py, panel inch. All other 
. Mimimem. 5 lines. Box No. 
Series rates on application : all 
oe ‘PREPAID. Address “ Advertiser's 
£.C.4 CHAscery 8844 (Ex. 125). 


be made through « A Office of the Ministry of Labour or « Scheduled Employment 


FIRST-CLASS 


REQUIRED 


LAYOUT-VISUALISER 


Wanted immediately LAYOUT-VISUALISER 
for Publicity Department of leading London 
Publishing House. 
tunity for a really first-class man of progressive 
ideas who is able to produce “* 
subsequently the more finished visualised job. 
Excellent prospects and good salary for appli- 
cant with the right experience. 
details of experience, age, qualifications and 
salary required to 


Advertiser’s Weekly 180 Fleet Street EC4 


This post offers an oppor- 


roughs '’ and 
Write giving 


BOX 2442 


MAGAZINE LAYOUT Assistant 
wanted quick work to plan 
pocket-size pages good pencil 
roughs Some f artwork or 
experience in 3 advantage 
Covent Garder Full details 
including salar 


- to 
Box 2412 Ad. Week Fleet St EC4 


PRODUCTION DEPARTMENT, Wes 
End Agency, needs man with first- 
class knowledge of blocks and type- 
setting Must be able to work 
without supervision on very busy 
group of accounts Write. stating 
experience and «alarv. to 
Box 2399 Ad. Weekly 180 Fleet St BC4 


GROW WITH US! 


Opportunity for ellige boy (er girf) 
with enthusiasm « ve to learn 
advertising in Product on Dept. of 
growing Lendon agency Excellent pros- 
pects 

Girls read. for dictaphone ept. s/board 
also book-keeping, typing, filing & post 
Nigel Rainbow & Partners Led. 


POSTER 
ADVERTISING 


Outdoor Representative required able to 
seek and negotiate new poster advertising 
sites in London area. Write giving details 
of experience to 


JAMES DAVEY SITES LTO. 


115, Gewer St., W.C.! EUS 306! 100, Victoria Street, London, $.W.! 
CREATIVE —“‘ T, 21-24 years, for SECRETARY to Managing Director 
general des x | showcards wanted. man or woman Consider- 
broch ures, etc. Go ring. Apply able office and supervisory experience 
Personnel Offic Fuller's Ltd necessary Harwood Press, 47 West 
4s Great Church La W6 Street, Harrow 


WANTED — 
AN UNUSUAL WOMAN 


She must be a shorthand-typist 
with a good knowledge of 
production and agency routine. 
She must be capable of running 
a small office, able to discuss 
agency affairs when the manager 
is Out, and to be his prop and 
mainstay when he's in. She is 
required for the Berkeley Square 
office of a provincial agency and 
should send ful! details, includ- 
ing salary required, to 
Nicholls Dorrity Advertising 
Ltd., 


88 Vittoria Street, 
Birmingham |. 


Don Earl Publicity Ltd. 


have immediate vacancies in 
Luton for :- 


ACCOUNT EXECUTIVE 
VISUALISER 
PRODUCTION MANAGER 
MEDIA CLERK 


This is an opportunity to join a 
rapidly expanding Agency near 
to London. 

Apply in writing to 
Managing Director 
Don Earl Publicity Ltd., 
49, Cardiff Road, Luton, Beds. 


— — ——— 
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CLASSIFIED ADVERTISEMENTS 


The makers of 
ELASTOPLAST & NIVEA CREME 


require :— 


FIRST CLASS COPYWRITER 


The main part of this job will be the 
writing of booklets, leaflets and sales- 
letters for nationally advertised brand- 
ed products selling through chemist 
and grocer outlets 


In addition, there will also be the 
writing of some semi-technical litera- 
ture to appeal to doctors and chemists 

Several years’ all-round copywriting 
experience, plus proven ability to 
write “down-to-earth™ copy are 
essential qualifications 


ADVERTISING ASSISTANT 


ASSISTANT TO PACKAGING OFFICER 


Young man who has completed 
National Service and has some know- 
ledge of typography and printing 
processes Experience in package 
design and ability to prepare rough 
layouts an advantage. An excellent 
opportunity for someone who is really 
interested in packaging and is cager 
to make his career in this field 


Applicants should be prepared to reside 
in or near Welwyn Garden City 
Please write, in strict confidence, giving 
full details of experience and salary 
required to 


GEE want a 
TOP COPYWRITER 


This job will probably suit a man 24-27 
who has auiready had good — in PUBLICHTY BINSCTOR 

an Agency or large Advertising De- Smith & Nephew Lid 
partment end who now secks a more 

responsible position. Experience of Bessemer Road 

overseas advertising an advantage. Welwyn Garden City, Herts 


who will rise to 


MECCANO LIMITED, Liverpool, re- ASSISTANT ESTIMATOR with Ext: 
quire for their Advertising Department tion and Display experience, alterna- 


a Young Man, preferably agency tively a person capable of reading 
trained, with all-round knowledge of working drawings and accurate at 
advertising routine. and ability to pre- figures Write with details to The 
pare presentable roughs and readable Manager, John Edgington & Co., Lid 
copy Applicants are invited to send Old Road, $.E.13 


an outline of their experience, and ; - 

particulars of age and salary expected. | LETTERING ARTIST, 25/35, for big 

— - London Publishing House in their 

YOUNG MAN (completed military ser- Publicity Studio. First-class work and 
vice) experienced in Advertising modern script essential Canteen 
Agency production routine Details Pension Scheme Five-day week 
in writing. to Walter Pearce & Co Age, experience and salary required to Ww 


\isualise this person as being 
Lid., 2 Queens Avenue. Bristol, 8 Box 2410 Ad. Weekly 180 Fleet St BC4 


somewhere around the 30/40 age group ; 
ave had a sound background of 
re Q bs good-quality agency experience on national 
accounts and to have a liking for work 
sive « . 
on women’s interest consumer goods 


are looking for a 
Iss CLASS VISUALISER 


He will join us initially as 

Senior Copywriter and, having proved himself 
will be promoted to Copy Chief. 

Applications should be marked “Confidential 
to work on varied accounts. This is a progressive (and will be treated as such) 
position for an “ all-rounder * who thinks with his 
pencil and works to the highest standards. No 
qualifying rules are laid down, but it is probable 
that the successful candidate will have had three to Oe re ee 
five years’ continuous Agency experience or studio 
equivalent. 


and should be addressed to :- 


t COULSON, 


Welford Rd. and Carlton St, Leicester 


(also at Leeds, Manchester, and London 


FOR APPOINTMENT PHONE HYDE PARK 0901 


ROBERT BRANDON & PARTNERS LTD. 
47 ALBEMARLE STREET, LONDON, W.1 


\.B.—The appointment will be made to commence as early as 
possible in the New Year, but for a date which will least incon 


venience the successful applicant's present employers 


Phone your classifieds to CHA 8844 (Ex 25) 
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EXCIMER CLASSIFIED ADVERTISEMENTS 


CAN YOU WRITE 
A GOOD LETTER? 


ONE OF THE LARGEST Cosmetic 
firms is looking for a lively and 
intelligent man or woman for the 
Advertising Department. The 
successful applicant will know how 
to write to stockists on display 
and marketing matters with just 
the right friendly touch. He wil! 


know something about point of 


sale advertising, and wil! be willing 
and anxious to know more. Above 
all, we are looking for someone 
who is energetic, and personable ; 
and anyone will be favourably 
considered whether they have not 
et reached 30 or have passed 40 

his is a position carrying a good 


salary now and excellent prospects 
in the future. Write in conf & 
to: W. W. Whitby, Crane 


Publicity Lted., Adam House, 


APPOINTMENTS VACANT 


Situations Vacaat : ** The engagement of persons answering these advertisements must 

be made through a Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant is a man aged 18-64 inciusive or a woman aged 18-59 inclusive 

anless he or she, or the employment, is excepted from the orovisions of the 
Notification of Vacancies Order 1952." 


TYPE TYPE 


WANTED 


SALES 
REPRESENTATIVE 


for London area, preferably with 
established connection co sell first-class 
screen printed Showcards, Posters and 
Displays. Knowledge of trade essen- 


We want an experienced, creative 
layout man who thinks type, 
talks type, draws type and 
adores type. if you are a type 
type—and # you can make a 
pencil do the right things on a 


layout pad as well, telephone tial. Salary and Commission basis. 
Mr. True at No objection to holding any other 
agency. 


MAYFAIR 4847 


He knows where you might find 
a very good job. 


ROBERTS POSTERS, 
LLANTHONY ROAD, 
GLOUCESTER 


ATTWOOD STATISTICS 
LIMITED 


PRODUCTION 
MANAGER 
required 


at Berkhamsted, Herts, for 
unit producing market research 
reports. Thoroughness and 
accuracy of work essential and 
must be able to plan production 
schedules. Previous experience 
of market research, though not 
essential, would be an advan- 
tage, but training will be given 
to suitable candidates. Apply 
Stating age, experience and 
education to Manager, Surveys 
Division, Attwood Statistics 
Limited, Chantry House, 


i, Fitzroy Square, W.!. PRODUCTION DEPT. (Agency) require Eccleston St., London, S.W.1. 


junior assistant Some experience an 


WOMAN ASSISTANT SECRETARY 
wanted by Advertisir Manager of 


. , — ivantage Write full details to large nationally known Company . 
WANT TO SPREAD YOUR Win« wate . are P LARGE Technical Periodical Publishers 
‘ Art Man, feel suddenly free. » Box 2407 Ad. Weekly 180 Fleet St EC4 Shorthand typing essential. Know- have vacancies for young ladies with 
* express your ability at its new 1 ledge of Advertising not essential good shorthand-typing speeds and 
fullest on one sccount and a: Gestetner Limited Ideal Offices, Pension Scheme Five- experience of advertising make-up 
still another? If so a o require an additional day a ; Staff pees Recrea- Excellent prospects, high wages. 
Agency full of ‘‘go” is r tional acilities r P Apply 
you, provided you are also q ARTIST Box 2408 Ad. Weekly |*0 Fleet St BC4 Box 2349 Ad. Weekly 180 Fleet St EC4 
J all-round ability from visual t& (male) im their Art Oecpartment for 
4 Bon Fiverday week, Canteen and. Wel LAYOUT/LETTERING L 
& + , , we @ eek anteen elfare ‘ 
e Box 2406 Ad. Weekly 180 Flex or Bg. 1030 foe aoaees Advertising 
f iT] + 
ARE YOU A YOUNG ARTIST | ao cadieenedl ‘Department, Broad MAN a4 
cramped 7 en write to a Lane, Tottenham, N.I7. 
os ge one av LATILEENGG ARTEDT a required by medium size West MARKETING AND 
5 wor in the trade prov 5 al requir or 
; technical press. We will valu and television titles. A bigh standard | E94 Agency (IPA). He must MARKET RESEARCH EXECUTIVE 
PS and readiness to share our ot work is required Alisc n fr be able to produce ayouts of a 
urgency above forma! experic: a young lady improver. Please ‘phone high standard for presentation, aged about 30. Agency ex- 
Box 2352 Ad. Weekly 180 Fiee 4 Gerrard 8197 for appoinument 


and a certain amount of finished perience in the consumer goods 


lettering. This is a progressive, field will be an asset and a de- 
° well paid position for the right gree in Economics and/or statis- 


man to work under pleasant tics is desirable, but not 
A chance for a GIRL as 


< ASSISTANT 
ACCOUNT EXECUTIVE 
at PRITCHARD WOOD 


Box 2403 


Box 2433 Advertiser's Weekly 180 Fleet St EC4 


Advertiser's Weekly 180 Fleet St EC4 


ADVERTISEMENT REPRESENTA- TGA REQUIRES an intelligent gir! as 
TIVE with good connections in indus- Production Assistant Experience 
try and with agencies. required for similar position or Publishing House 
new, strictly specialised industrial pub- desirable. ‘Phone COV 2771 Ext 25, 
lication with no compx ». Com- GENERAL ARTIST with creative layout 


mission and expenses Write 

Box 2428 Ad. Weekly !80 Fleet St BC4 
PUBLICITY OFFICER required by 

Petters Ltd., Staines. M esex, Write 

to the Chief Personnel \ifficer, stating Lid. 17/19 John 

age. experience and salary required London. W.C.2 


ADVERTISING | | PRODUCTION 
MANAGER ASSISTANT 


for manufacturers of Consumer required 
product selling to men and women. to work on an_ interesting 
group of National and Tech- 


and design ability required for Pub- 
lisher's London Studio. Write. stating 
age. experience and salary required to 
Studio Manager. Industrial Newsp»spers 
Adam Street, 


We are looking for a girl as Assistant to one of our 
busy Account Executives working on important 
National advertising accounts. This is not a secre- 
tarial job. She should have advertising Agency 


experience and some knowledge of mechanical pro- poem 
duction. This is an opportunity which seldom arises 


The successful applicant will be 
in Manchester and will 
work closely with the Managing 
Director. He must have a keen 


nical accounts. Applicants 
should be experienced in 
handling all stages of mech- 


and the post could lead to Executive Rank. Please interest in all modern marketing anical details. Progressive 
write giving particulars of experience and stating age techniques. His interest must lie position, excellent working 
in marketing and merchandising conditions, including Lun- 


and salary required to H. C. Caffin— 


F.C. PRITCHARD WOOD & PARTNERS LTD. 
25 Savile Row, London, W.1 


rather than the creating of 
advertisements. 


Write in first instance giving 
details of background, age and 
salary, etc. to 

Box 2404 
Advertiser's Weekly 180 Fleet St EC4 


cheon Voucher scheme. No 
Sats. Write giving full details 
and salary required to the:— 
Personne! Manager, 
CLIFFORD MARTIN LTD., 


Piccadilly House, 
33, Regent Street, S.W.!. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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NOVEMBER 18, 1955 


APPOINTMENTS VACANT 


VISUALISER/LAYOUT 


ARTIST 
(TECHNICAL) TOP FLIGHT 


required immediately for 
the publicity studio’s staff 
of Kelvin & Hughes Ltd. 
Excellent working condi- 
tions and prospects. 

Apply without delay by 
‘phoning LEYTONSTONE 
5226/7 asking for Mr. W. R. 
Hobbs, M.S.LA., who will 
then arrange an appoint- 
ment. 


LARGE WEST END AGENCY requires 
a Manager to reorganise and run its 
voucher checking department to cope 
with increasing business Age im- 
material so long as applicant has 
experience and organising ability 
Very good salary, superannuation 
scheme, S-day week 

Box 2400 Ad. Weekly 180 Fleet St EC4 


Exhixition 
Designer /Draughtsman 


required 
for permanent position by Milor Display 
Service. Replies only from fully 
experienced men. KIL. 0131. 


YOUNG ARTIST. Advertising Depart- 
ment of world-wide organisation re- 
quires a young man, completed N.S 
with art school training He must 
have ideas and be capable of original 
line drawings An interesting job 
with a good future for the right man 
Salary £7 to £8 p.w., according to 
experience. Write to 

Box 2370 Ad. Weekly 180 Pleet St BC4 


P.W.P. 
want a 
RESEARCH 
EXECUTIVE 


We seek a Research Executive 
to share in the increasing 

work of our Market Research 
Department. The person 
appointed will be responsible 
for all research on a group of 
important national advertising 
accounts. Wide practical 
experience in the planning and 
execution of all types of 
surveys among consumers, 
retailers, etc., and the prepara- 
tion of reports is, of course, 
essential, as well as the ability 
to discuss research matters 
with Agency stoff and clients. 
Please write fully, in confidence, 
stating salary required to 
Personne! Manager, F. C. 
Pritchard, Wood & Partners 
Ltd., 25 Savile Row, W.1. 


! 


CLA 


67 


Leading Sales Organisation 
covering Machine Tools, Engin- 
eers Tools and Supplies, require 


PUBLICITY MANAGER 


to handle all aspects of adver- 
tising, preparation of copy, 
technical bulletins, etc. Ex- 
perience in Publicity work in 
Engineering or Machine Tool 
field preferable but not essen- 
tial. Apply 
Box 2394 
Advertiser's Weekly 180 Fleet St €C4 


————- 


ADVERTISEMENT 
MANAGER 


required for popular established 
weekly newspaper in an im- 
portant county town in the 
North (population over 40,C00). 
Excellent prospects, ;e-manency, 
and good salary. The paper is 
one of a series of newspapers. 
Other members of staff are 
aware of this advertisement. 
Full details to 
Box 2395 


ADVERTISER'S WEEKLY 


ASSIFIED ADVERTISEMENTS | 


YOUNG 
ACCOUNTANT 


required by progressive West End 
firm of Advertising Practmioners to take 
full charge of Accounts Department 
one well-trained and competent female 
assistant and one junior asssistant 
employed. Applicant must have com- 
pleted his national service and have 
sound professional of ommercial 
experence A knowledge of the par- 
ticular accounting requirements of an 
advertising agency or & print 
would be an advantage. Commencing 
salary £650 per annum. Apply 


Box 2430 
Advertiser's Weekly 180 Fieet St EC4 


« firm 


ADVERTISEMENT 


REPRESENTA- 
TIVE, age 25-30, required for monthly 
trade journal Good opening with 
excellent prospects for keen man with 
the right sort of personality for con 
tacting at top level Salary £15 per 
week Particulars of age and experi- 
ence, in strict confidence, to 

Box 2353 Ad. Weekly 180 Pleet St BC4 


Leading London publishing house re- 
quiresa 


SENIOR TOP-LEVEL 
REPRESENTATIVE 


for the staff of its well known national 
weekly with over a million sale. The 
appointment is for a man, preferably 
under 40, who has proved he can sell 
and who will quickly attune himself to 
work on a mass sale magazine. Experi- 
ence in this field or with a national 
newspaper will be an obvious advan- 
tage, but others holding important 
positions and who seek greater scope 
and advancement will be considered. 
if you match up to these requirements 
we would like to hear from you. 
Letters, which will be handied with 
strict confidence, should in the first 
instance be addressed to 


Box 2402 
Advertiser's Weekly 180 Fleet St EC4 


LIVE YOUNG MAN wanted for busy 


Production Department of Fleet Street 
Agency Knowledge of mechanical 
—— and copy detail. Write 
ull particulars and salary required to 
Box 2426 Ad. Weekly 180 Pleet St BC4 


EXPERIENCED LETTERING ARTIST 


required for studio. Write, giving full 
details and salary 
Box 2405 Ad. Weekly 180 Fleet St BC4 


ARTHUR KNIGHT 
Co. Ltd. 


24 GILBERT ST., W.1 
Urgently need 


2 MORE 
ARTISTS 


1. Layout and Ideas 
2. General Artist: 


good lettering essential. 
Pleasant, quiet studio 5-day 


week, write or phone MAY 
9376—to Art Director. 


YOUNG ASSISTANT (mate of femat 
Advertiser's Weekly 180 Fleet St EC4 to Advertisement Manager of ' 
established publishing hou 
—_ monthly magazines and ' 
REPRESENTATIVE adver Must be able to d p 
ising for fash cs and writing, some advert ‘ t any 
allied = trades general advantage Interesting and | rensive 
export Society pu Commis post. Write, giving full pa N j 
son and expense y salary required t 
Box 2429 Ad. Weeh Ficet St BC4 Box 2419 Ad. Weekly 180 Fleet St PC4 
Experienced ARTIST 
SPACE SALESMAN Top flight lettering, 
with flair for layout 
capable o/ P London Studio 
. Write experience and 
£30 WEEK salary required 
required for stat ‘ al media. Present staff informed 
Telephone: VV 4897 Box 2420 
for appo t Advertiser's Weekly 180 Fleet St EC4 
LILLYWHITES Production PERSONAL ASSISTANT to Book Pr 
Assistant (male | ge 20-24 duction Manager required Mu tv 
Layout and pr experience experienced in paper, pr and ' 
essential, know advertis and cager to pm executive reap 
ing an advanta Advertising sibility Golden opportunity for right 
Manager, Lilly» Lid Piccadill man. Pull details t 
Circus, S.W.1 Rox 2438 Ad. Weekly 180 Fleet St BC4 


COPYWRITER 


with technical background 
required by large 


London Publishing Organisation 


Should be capable of intelligent 


and 


English on many subjects. 

Interesting and permanent position 
Please send full details of experience 
age and salary required to Box 2401 
Advertiser’s Weekly 180 Fleet St EC4 


persuasive writing, 


in good 


’*Phone 


your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


INVOICE TYPIST 
required 


for space and block invoicing, 
must be reliable and accurate at 
figures. Previous agency ex- 
perience desirable. 

Good aay and working 
conditions, call :— 


Crane Publicity, Ltd., 
Adam waa, & Fitzroy Square, 


DISPLAY DESIGNER. Leading ty 
of photographic manufacturers r 
display and exhibition artist under 
Experience not necessary but ar 
traming in design essential 


Box 2432 Ad. Weekly 180 Fleet St EC4 


LAYOUT ARTIST 
Capable rough visuals, 
with fair knowledge of 
types. 

Phone: MAYFAIR 2017 


SECRETARY SHORTHAND 


ASSISTANT EDITOR requir 
lively house journal of ma 
trial concern Candidates 
under the age of thirty and 
send full details of 
Box 2421 Ad 


career | ’ 
Weekly 180 Pie S C4 
TYPist 
ow 


for Public Relations Dept 

End Advertising Agency A 

21 Salary £7 to £4 105 oa y 
age and experience Telephone M 


Huntingdon, HYDe Park 041 


68 


‘CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


Situations Vacuat : “ Ibe engagement of persons answering these advertbemest must 

be through a Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant is a man aged 18-64 inclusive or 2 woman aged 18-59 inclusive 

enless he or she, or the employment, is excepted from the provisions of the 
Notification of Vacancies Order 1952." 


ALL ROUNDER 


Publicity Manager's assistant, age not over 25 years, required 
by group of companies comprising timber preservers and organic 
chemical manufacturers. Must be able to write technical and semi- 
technical brochures. Artistic ability an advantage 

Previous advertising experience essential, preferably in an 
advertising agency. The successful applicant will also be required 
to assist in making technical/publicity films, detailing exhibition 


stands and printed advertising matter. Other activities of the 
department include the direction of editorial publicity, press 
advertising, direct mail, co-operation with technical staff and 


advising overseas associated companies on publicity matters 
Starting salary will be £600 per annum plus bonus with good 
annual increments and participation in a generous pension scheme 
after a probation period of one year 
Applications should be made to the Publicity Manager, Hickson’s 
Timber Impregnation Co. (G.B.) Ltd., Castleford, Yorkshire. 


YOUNG, enthusiastic Lady Assistant ADVERTISING MANAGER required 
required for Advertisement Manager. for Mail Order Depart t of leading 
London group of specialist publica Jewellers. Must fully jerstand mail 
tions, experience preferred, but not order selling and ivertising Un- 
essential Five-day week limited opportunity man with 
Box 2409 Ad. Weekly 180 Fleet St EC4 creative ideas, persona and drive 

ASSISTANT EXECUTIVE for PR Substantial salary for the right man 
Division of leading London agency Write fully in confider to 
required Age 25-35 Capable of Box 2444 Ad. Week! Fleet St BC4 
writing feature articles Some press WANTED URGENTLY. ing woman 
experience desirable Full details to with knowledge of D ng, Layout 
Box 2434 Ad. Weekly 180 Fleet St EC4 Production ; Blockmaking etc > for 

SPARE TIME TABLOID Layout Typo- firm producing put s for West 
grapher required. Specimens to Africa 
Box 2431 Ad. Weekly 180 Fleet St EC4 Box 2440 Ad. Weekly 140 Fleet St EC4 


| 
| 


NoveMBER 18, 1955 


APPOINTMENTS VACANT 


TOP FLIGHT 
TECHNICAL ILLUSTRATOR 


required immediately for the 
publicity studio’s staff of 
Kelvin & Hughes Ltd. Excellent 
working conditions and prospects. 
Apply without delay by ‘phoning 
LEYTONSTONE 5226/7 asking 
for Mr. W. R. Hobbs, M.S.1LA.. 
who will then arrange an appoint- 
ment. 


ADVERTISEMENT REPRESENTATIVE 


required for group of Specialist Pub- 
lications London Publishing House 
Salary plus Commission. Full details 


to 
Box 2252 Ad. Weekly 180 Fleet St EC4 


OUR SPACE SALESMEN EARN 
25% COMMISSION 


Graham Scott (Publishers) Led., 
122, Wardour Street, W.!. 
Phone: GERrard 2437 


A VACANCY occurs with a large firm 


of manufacturing chemists in outer 
London for a well-educated man or 
woman, aged 23-30) years The suc- 
cessful applicant will write sales pro- 
motional literature for medical 
veterinary and pharmaceutical 
ducts A qualification in physiology 
would be an advantage Technical 
literature is available as a source of 
reference and every help and encour- 
agement will be given by technical and 
publicity staff. This work will appeal 
to @ man or woman of ideas and 
imagination Apply initially in writ 
ing. giving details of age. qualifications 
and experience, to Publicity 

Box 2437 Ad. Weekly 180 Fleet St EC4 


pro- 


Waddicors 


require a young designer who 
has had good Agency training 
and who feels he wants to 
take the next step up, to 


work on a group of interesting 


accounts. 


prospects and a good salary. 


Write or ‘phone : 


STUDIO MANAGER 
T. BOOTH WADDICOR 
38 PARK STREET 


LONDON w.i 


GROsvenor 751! 


This position offers 


ful Agency. 


& PARTNERS LTO 


COPYWRITER 


There exists an opportunity for a Copywriter 
who has had experience of working on most of the 
major types of consumer products ; has written 
copy to specialists ; is a constructive thinker, and 
has a lively mind with a creative flair. 


We are not concerned if the successful applicant 
has been either a Copy Chief or a Group Leader. . . 
we are concerned that he should in due course 
display the capabilities necessary to successfully 
creating and keeping the copy standard of a success- 


If you believe that this opportunity suits your 
capabilities and experience, please write in full con- 
fidence to the Managing Director, 

Box 2418 
Advertiser's Weekly 180 Fleet St EC4 


Our Staff have been informed of this vacancy. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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NoveMBER 18, 1955 


APPOINTMENTS VACANT 


JUNIOR ARTIST 
Agency Studio 
ledge and ability 


required in small 
Some layout know- 
to produce adapta- 


tions. Five-day week. Apply Haig- 
McAllister Ltd., 9 Golden Square, 
London, W 1 

ADVERTISEMENT REPRESENTA- 


TIVE for Southern England required 
by leading engineering journal pub- 
lished in London. Good sales record 
and agency contacts essential. Write 
Box 2443 Ad. Weekly 180 Pieet St BC4 

FINISHED LETTERING and Layout 
Artist required for new small Studio 
Ring ARNold 7691 

ADVERTISING MANAGER requires 
Assistant Agency experience an 
asset. Age 20-25 years. Large S.W 
London Car Distributors 
Box 2445 Ad. Weekly 180 Fleet St BC4 


| 
APPOINTMENTS WANTED 


Are you 


SEEKING STAFF? 


VISUALISERS 
TYPOGRAPHERS 
LAY-OUT ARTISTS 
COPYWRITERS 
Our “ BRIEF*’ method of staff 
selection will certainly save you 
time and irritation. 
Phone for particulars 
STAFFS ORGANISATION 
84 High Holborn, W.C.!. 
CHAncery 2550 


A YOUNG, agency-trained lady with an 
unusually good production, administra- 
tive and account-control experience 
secks an assistant account-cxecutive 
position requiring initiative, reliability 
and, above all, plain common sense. 
Little would be lost by a non-com- 
mittal discussion 
Box 2425 Ad. Weekly 180 Fieet St BC4 

YOUNG WOMAN with all-round 
experience in smallish agency, secks 
position as assistant to Executive or 
Advertising Manager 
Box 2435 Ad. Weekly 180 Pieet St BC4 

YOUNG LADY GRADUATE, secre- 


tarial experience, languages, seeks 
interesting post where advertising 
traming 


ered 
Box 243% Ad. Weekly 180 Fleet St BC4 


Visual Aid Chart Makers 


Two Artists with some years’ ex- 
perience in the production of two and 
three-d ! istical chars 
seek positions 
company. 


with progressive 
Box 2439 
Advertiser's Weekly 180 Fleet St EC4 


WANTED : POSITION SPACE SALES- 


MAN, experienced, good medium 
required, wages and . North 
East area FF. Holder, 27 Hudson 


Street, Whitby 


JUNIOR (163) requires situation prefer- 
ably at freelance studio to train as 
illustrator Has experience of 1) 


rs. Willing to work hard 

Box 2417 Ad eekly 180 Pleet St EC4 
I have years’ post-war Agency ex- 
penence ’ with 
war experience on the selling side. 
competent Copywriter, with a good 
sense of Lay-Out, I have been “through 
the mill” in a Production Dept. I have 
also had Contact experience, and have 
a fair know of Media and the 
Accounts side of Agency practice. 

At present operating on a i 

National Account in the 
Radio field, | 


Box 2363 
Advertiser's Weekly 180 Fleet St EC4 


“ HAND-PICKED “ SECRETARIES 

available.——-The Wigmore Agency, 67 

| Wigmore St.. W.1. HUNter 9951/2/3 

ADVERTISING MANAGER of smallish 

firm writes a very good external house 

magazine very well, He would like a 

job in which he could specialise in 
doing this 

Box 2414 Ad 

| YOUNG 


Weekly 180 Pleet St EC4 
MAN, carly 30's, experienced 
| Asst. Advert. Manager and Manager 
Nat. Advertisers, secks change, London 
Box 2415 Ad. Weekly 180 Fieet Si BC4 
| PRINTER'S REPRESENTATIVE pow- 
tion sought by account executive 
Mid 30's. DAA : 
Box 2416 Ad. Weekly 180 Fleet St BC4 


SALES AND WANTS 


SECOND-HAND Model 2 Linotype 

with A.C. Motor for sale. 1 Magazine 

| and | Fount of $+ point matrices 

Can be seen running any day Monday 

to Thursday. As space is needed, no 

reasonable offer refused Apply 
Guardian Office, Cleckheaton 


im FREE LANCE SERVICES 


FREE-LANCE 
ARTISTS 


specialising in 
FIGURE & ILLUSTRATION 
for advertising 
contact 


THETUDOR ART AGENCY 
1, Furnival St., E.C.4 
HOL. 884! 


FOR ALL LARGE-SCALE ARTWORK 
please tclephone Burns, Potters Bar 
5772 

COPYWRITER / WHOLESALER. My 
rates enable agencies to “* re-sell "* at 

trading prices First-rate copy 

and rough roughs for brochures. 
campaigns, booklets, posters, etc 19 
| ars’ experience behind this full-time 
reelance service to advertising agents 
Artwork arranged as required. TV 
scripts and/or storyboards 
Box 2291 Ad. Weekly 180 Fleet St BC4 
OFFICE FACILITIES AVAILABLE for 
a first<less Layout Man with Typo- 
yr~ abilities wishing to work on 
a freelance basis Must be prepared 
to give @ guaranteed proportion of his 
time in return for services and accom- 
modation afforded 
Box 2147 Ad. W 180 Pleet St BC4 
COMMISSIONS WANTED for child- 
ren’s Figure Work and Illustration 
Box 2366 Ad. Weekly 180 Pieet St BC4 
LETTERING ARTIST for Watch Diels 
Home work by post Swissco, 123 
Clerkenwell Road, E.C.1 
VISUALISER,. fully experienced, any 
creative work, lsyouts, showcards, 
story boards, etc., undertaken 
Box 2422 Ad. Weekly 180 Pieet St BC4 
MEDICAL COPYWRITER, MB 
cas. DPPH. DLA, Technical 

Literature, ethical copy, compelling 

advertising c , j connections, 

knowledge trench, Italian and 

Spanish 

Box 2427 Ad. Weekly 180 Pieet St BC4 

HOUSE JOURNALS. Experienced 
editor/layout man will take on one 
more for busy advertising manager or 
organisation My fee is remarkably 


low for top-class work Write 
“Editor,” 142 Woodside Avenue, 
Ch . Kent 

FIRST-CLASS LETTERING ARTIST 
(pear Holborn) is seeking another 
steady flow of 


work 
Box 2413 Ad. Weekly 180 Pleet St BC4 


CLASSIFIED ADVERTISEMENTS 


GREETING CARD 
ARTISTS AND DESIGNERS 


Greeting card manufacturers 
wish to contact artists able 
to design attractive cards — 
Christmas, Birthday and 
Special Occasion—suitable for 
general market. Novelty of 
design and/or fold of card 
particularly interesting. Roughs 
or artwork should be sent for 
consideration to 
A. MASON & CO. LTD. 


207 ST. JAMES'S ROAD 
CROYDON . SURREY 


NEW TYPING SERVICE 
in technical specifications 
for presentation. Delivery 
tion. Ring LEE 6779 


specialising 
and copy 
and collec- 


BUSINESS OPPORTUNITIES 


once to 


OFFERS ARE INVITED fox 
er id vertising 


ect and maintam m 


hoarding for a period of 5 years on 
Coach Station at seaside resort 
Further particulars and detsiled con- 
ditions can be btained from The 
Town Clerk, Town Hall, Lowestoft 
COSTS SHARED cs mean profits 
doubled. If you are a email Advertis- 
ing Agency or a consultant dogged by 
staff problems and heavy overhead 
expenses, why not scus » friendly 
association with an r smallish, pro- 


gressive, fully recognised Agency, which 


can in the near future offer every 
facility in their West End offices with 
excellent creative od = production 
departments, etc.. complete independ- 
ence, equality of status and all safe- 
guards Wri 


te 
Box 2378 Ad. Weekly 140 Fleet St BC4 


VITREOUS ENAMELLED ADVERTIS. 
ING PLATES required Steady flow 


of orders sveraging 200 per month 
Write 
Box 2376 Ad. Weekly 189 Pieet St BCA 


PARTNER WANTED to join fully 
experienced Advertiuing Agency Execu- 
tive for new agen 
Box 2441 Ad. Weekly 180 Pleet St BC4 


EDITRESS of progressive national 
Handicrafts magazine desires to contact 
Printer or Publisher to scoept control 
of expanding sales and the commercial 
side of the magazine's growth 
Box 2423 Ad. Weekly 150 Pieet St BC4 


| A compact corner building eminently 


| Provincial 


Purchase of fittings by agreement 


ADVERTISER'S WEEKLY 


| ACCOMMODATION 


FLEET STREET and 
BOUVERIE STREET 


suitable as London Branch Offices for 
Newspapers and Publice- 
tions. Well lighted floors containing 
total area of about 1,100 sq. ft. Lease 
7 years to run ; rent £1,000 per annum. 


Apply : = x 34 "on Char- 
tered rve Old wry, 
€.C.2. (Metropolitan a 


| ARTIST HAS WEST END STUDIO 
which he wishes to share TRA 
| 6595 


MEDIUM SIZE PUBLISHERS | 


WITH SPACE TO SPARE OFFER SMALL 
PUBLISHER SPACIOUS OFFICE ACCOM. 
MODATION IN THE CITY WITH PULL 
CLERICAL AND DESPATCH SERVICES 
WRITE BOX 1378 FROST-SMITH AOVG., 
64, FINSBURY PAVEMENT LONDON, 
€.C.2. 


MISCELLANEOUS 


STOCK HEADS AND PIN UPS 
advertising agents, etc. For particulars 
of studio facilities, fashion photo 
graphy and ecnormous model files 
(inculding coloured people), contect 
Philip Gotiop Photographs Lid 24 
Kensington Church Street, W.8. Wes 
tern 4140 

Li 4 through Britain 
No fee uniess results. Brilegal (Pa 
1919), 80 Leeds Road. Bradford, | 


PRINTERS 


20,000 WOMEN WAITING, or so it 
seems to those who entrust al! of their 
mailing collating, packaging 


for 


‘ 
an 


handwork of any description to 
Messrs F.C. Newman & Co. 4 
Battersea Park Road, SW Batter 
sea 7274 


SPECIAL ANNOUNCEMENTS 


ADVERTISEMENT CONTRACTORS. 
dave you joined your own association 
Advice on Representatives free to 
members. Many cases of malpractice 
and misrepresentation handled by the 
Association in 1955. It ix in your own 
interests Write now to Secretary, 
Advertisement Contractors’ Awsociation 
68 Shaftesbury Avenue, London, W.! 


TENDERS 


terminate March 3ist, 1956.) 


Bolton. 


highest or any tender. 
Town HALL, 
BOLTON. 


COUNTY BOROUGH OF BOLTON TRANSPORT DEPARTMENT 
ADVERTISING ON MOTOR OMNIBUSES 
ADVERTISING IN PASSENGER SHELTERS 


The Corporation are prepared to receive tenders for the 
advertising rights for a period of 5 years in and upon the 
motor omnibuses owned and operated by them and inside 
the Passenger Shelters owned by them. (The present contracts 


Full particulars of the spaces available in and upon the 
motor omnibuses and schedules containing details of shelters 
and spaces together with conditions of contract may be 
obtained on application to the Transport General Manager, 
Corporation Transport Department, 


Tenders must be despatched to reach the undersigned not 
later than Tuesday, 6th December, 1955, and no tender will 
be received except in a plain sealed envelope which shall bear 
the words “ Tender for Advertising Rights” but shall not 
bear any name or mark indicating the sender. 

The Corporation do not bind themselves to accept the 


147, Bradshawgate, 


PHILIP S. RENNISON, 
Town Clerk. 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY NoveMBER 18, 1955 


Advertiser's 
| tyre Weekly Siys's see 


Post free 
NEWSPAPER 55/~ (overseas) 


———————— ———  _____ ——____ 
—- 


~ STOP PRESS 


MILLION AUDIENCE 
FOR MIDLAND TV 


IS TARGET 
4 Those who ee Sw 


TeleVision Lid., at luncheon meet- 
ing of Birmingham Publicity Asso- 
ciation. Object is to ensure one 


influence opinion et 


ITA — to be BBC 
research (see page 3). Annual 
sum BBC is receiving is undisclosed. 


— Cudlipp, Mirror Group 
edit director, announces circe- 
lation of “Women’s Sunday Mirror” 
° over one million; new target is 


. 


read 


Howard Thomas, managing direc- 
tor ABC Television Lid. has an- 
nounced a intment of Eric Faw- 
cett as of light entertainment 
with effect from December 1. Pre- 
viously he was with Rank Organisa- 
tion as executive producer in charge 
of live television unit. 


Press, TV, films and direct mail 
to be used in a “largest ever” cam- 
paign for Remington shavers. 
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4 A. Fraser Anderson, nee 4 
ay, editor of “Weekend” and “Midw t 
“ Reveille,” becomes editor in place 
_ of R. W. T. Suffern. 
3 ; 2 3 po 
ee er = 64 ere ee rae _ Agents: G. Street & Co., Lid. Foll 
a et Seer a ted S details next week. 
S ro gh : a coe th 
i" it _ 5 a ee — - Scott-Turner & Associates Lid. 
4 pala. eg alam See wg | have booked spaces during this and 
me es Le Oe ; At next month for Solway Chemicals 

a = ee” a le Ss Ltd. subsidiary company of their 
a ‘ am a eae . client, Marchon Products Ltd. in 
a ie aw ne : “Manchester Guardian,” “Times.” | 
oe aay - Ae ee” oe! “Financial Times,” “Investors’ 

at z alee Sinaia . al ee ! Chronicle,” “Scotsman,” and 
a ee oe ae a “Times Review of Industry.” 
ae PERS Pac ge ei magazine “Goonshine” has been 

i . * =~ launched by RAF Cardington. 
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i 5 sold to recruits 
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